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Recently,  The  Boston  Globe’s  Spotlight  Tfeam  produced  a  series  of  articles  documenting 
abuses  in  the  Massachusetts  Police  I^y  Incentive  Program.  The  Spotlight  Team  spent 
three  months  preparing  these  reports  which  uncovered  slipshod  educational  pr^tices  and 
revealed  just  how  easily  Massachusetts  police  can  obtain  a  degree  worth  a  substantial  pay 
increase.  As  a  result,  one  local  university  has  suspended  four  instructors  and  cut  its 
current  program  in  half.  Other  institutions  are  under  reassessment  from  the 
Massachusetts  Board  of  Regents.  The  Globe  Spotli^t  Tfeam — 15  years  of  hard-hitting 
reporting  serving  the  public  interest. 
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A  wholly  owned  subsidiary  of  Affiliated  Publications,  Inc. 


THE 
DAILY 
BREEZE 
SNAPS  UP 
AWARDS 


Hazelton  was  actually  set  up  to  do  a  dif¬ 
ferent  shot  when  he  noticed  the  silhouet¬ 
ted  young  angler  jumping  down  a  seaside 
cliff.  He  grabbed  another  camera  to  shoot 
a  series  of  frames  before  the  fisherman 
disappeared  behind  the  rocks. 

Bruce  Hazelton 


Our  photographers  get  the  awards. 

Our  readers  get  the  picture. 

Daily  Breeze  photographers  Bruce  Hazelton  and  Brad  Graver- 
son  garnered  two  of  the  available  ten  spots  In  the  prestigious 
National  Press  Photographers  Association  Region  10  Contest. 

The  NPPA  tallies  the  monthly  scores  of  nearly  1200  contestants, 
then  publishes  its  annual  list  of  the  ten  best  photographers  In 
the  region,  which  includes  California,  Arizona,  Nevada  and 
Hawaii. 

Bruce  Hazelton  earned  the  sixth  place  honor.  Brad  Qraverson 
was  awarded  the  ninth  spot  In  the  coveted  top  ten.  The  Dally 
Breeze  is  proud  to  have  on  staff  two  of  the  best  photographers 
in  the  region  and  Is  honored  to  be  represented  twice  on  such  a 
prestigious  list. 


Painstakingly  assembled  by  Graverson, 
with  bows,  cartwheels,  spaghetti  and  lots 
of  ingenuity,  this  imaginative  use  of  pasta 
was  the  cover  art  for  our  Oct.  17th  Food 
section  featuring  Football  Parties. 


Brad  Qraverson 
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The  Daily  Breeze 

M  bwsR  p  n  LOT  and  Eyexlxg  S  Outlook 

Nationally  represented  by  Sawyer/Ferguson/Walker 


Arrowlith  AD-UTHO*  and  Arrowhead  ADPRO*  Inks 
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You  know  that  obtaining  good  four<olor 
grsyphics  on  new^rint  can  be  frustrating.  But 
you  can  turn  to  Flint  Ink  to  make  the  win¬ 
ning  transition  from  ori^nal  image  to  printed 
reproduction.  First-place  winners  in  the 
Kodak  1984  international  “Run  for  the 
Money”  contest  did.  Both  the  Florida  Times 
Union  and  the  St.  Petersburg  Tunes  used  Flint 
Ink  for  their  contest  entries.  Both  won  first 
place  in  their  respective  categories. 


This  is  no  fluke.  We  won  our  rotation 
and  maintain  our  perf(»inance  throii^ 
exacting  quality  contrd  standards  and  test¬ 
ing.  Flint  Arrowlith  AIMJTHO  and  Arrow¬ 
head  ADPRO  inks  f  (»*  new^inint  are  no 
exception.  They’re  fcnmulated  and  tested  in 
our  Corporate  Research  and  Development 
laboratories  dedicated  to  new^rint  inks— to 
provide  you  with  bluenibbon  results  every 
time.  _ _ 
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25111  GLENDALE  AVENUE, 
DETROIT,  MICHIGAN  482  59 
ATLANTA  •  CHIC  AGO  -CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS -JACIKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MIAMI  •  MINNEAPOLIS 
NE«  ORLEANS  -  NEVC  YORK 
PORTLAND  -  PR0\TDENC:E  •  RICHMOND 
SAN  FRANCISCO  •  SPARTANBL'RC .  •  TONA'JCANDA 
INTERNATIONAL  DIVISION 
MIAMI  •  MEXICO  CITY 


CORPORATION 


EDUOR  &  PUBUSHER  CALENDAR  OF  EVENTS 
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*  Inside 
Information 


The  future  belongs  to  newspapers  with  the 
foresight  to  gather  and  evaluate  their  business 
information  today.  Because  they  can  spot  trends, 
analyze  cash  flow,  and  capitalize  on  new  markets. 

This  kind  of  top  line  management  begins  with 
online  systems  that  provide  the  inside  information 
needed  to  control  bottom  line. 

By  working  with  many  leading  groups  and  inde¬ 
pendent  newspapers,  we’ve  developed  a  comprehen¬ 
sive  group  of  circulation,  advertising  and  financial 
management  systems  to  cover  every  aspect  of 
your  business.  Inside  and  out. 

Currently  in  use  by  a  variety  of  newspapers  — 
large  &  small  —  nationwide. 

Circulation,  Advertising  and  Business 

Systems  For  Newspaper  Decision  Makers 


(813)  872-9990 

3707  West  Cherry  Street 
Tampa,  Florida  33607 
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APRIL 

21-24— Newspaper  Purchasing  Management  Association,  Annual 

Conference,  MGM  Grand  Hotel,  Rerra. 

24— New  England  Associated  Press  News  Executives  Association,  Spring 
Meeting,  Copley  Plaza  Hotel,  Boston. 

24— Overseas  Press  Club,  Annual  Awards  Dinner,  Grand  Hyatt  Hotel, 
New  York  City. 

24- 28— National  Hispanic  Media  Conference,  Doubletree  Hotel, 

Tucson,  Ariz. 

25- 27— North  Dakota  Press  Association,  Annual  Convention,  Sheraton 

Galleria,  Bismarck. 

25-27— South  Texas  Press  Association,  Convention,  Marriott  Hotel, 
Corpus  Christ). 

26— Illinois  Press  Association,  Government  Affairs  ConfererKe,  Holiday 
Inn,  Springfield. 

29- 30— Canadian  Press,  Convention,  Westin  Hotel,  Toronto. 

MAY 

1-2— Canadian  Daily  Newspaper  Publishers  Association,  Westin  Hotel 
Toronto. 

1- 3— Manitoba  Community  Newspapers  Association,  Annual  Meeting  and 

Trade  Show,  Sheraton  Winnipeg,  Winnipeg,  Canada. 

2- 4— South  Dakota  Press  Association,  Annual  Convention,  Howard  Johnson 

Convention  Center,  Rapid  City. 

5- 8— Institute  of  Newspaper  Controllers  and  Finance  Officers  (Now, 

International  Newspaper  Financial  Executives),  National  Spring 
Conference,  The  Homestead,  Hot  Springs,  Va. 

6- 8— American  Newspaper  Publishers  Association,  Fountainebleau  Hilton, 

Miami  Beach. 

10-11— Virginia  Press  Association,  Advertising  Conference,  Omni  Hotel, 
Norfolk. 

15-17— Newspaper  in  Education  Conference,  Park  Plaza,  Toronto,  Canada. 
15-18— American  Association  of  Advertising  Agencies,  Annual  Meeting, 
Greenbrier  Hotel,  White  Sulphur  Springs,  W.Va. 

18- 17— Allied  Daily  Newspapers,  Publishers'  Annual  Meeting,  University  of 

Alaska,  Anchorage. 

17-18— Alaska  Journalism  Week,  Alaska  Newspaper  Association  Trades  Fair, 
University  of  Alaska,  Anchorage. 

19- 20— Mid-Atlantic  Circulation  Managers  Association,  North  Myrtle  Beach 

Hilton,  Myrtle  Beach,  S.C. 

19-21— SNPA  Key  Executives  Conference,  Westin  Hotel,  Galleria  Mall, 
Dallas. 

19-22— New  England  Association  of  Circulation  Executives,  Annual  Meeting 
Red  Jacket  Inn,  Bass  River,  Cape  Cod. 

19-22— New  York  Circulation  Managers  Association,  Holiday  Inn,  Auburn. 
19-22— Pacific  Northwest  Circulation  Managers  Asssociation,  Inn  on 
Park,  Spokane,  Wash. 

19-23— International  Newspaper  Promotion  Association,  Westin 

Hotel,  Boston. 

21  -23— Conferences  for  Journalists,  The  Changing  Face  of  Religion  in  America 
Watergate  Hotel,  Washington,  D.C. 

31-6/1— Pennsylvania  Press  Conference,  Hershey  Lodge  and  Convention 
Center,  Hershey,  Pa. 

Seminars/Workshops/Clinics 

APRIL 

22- 24— ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation  Department, 

Holiday  Inn  Lake  Shore,  Chicago. 

23- 28— PNPA/IAMA  Display  Advertising  Conference,  Marriott  Hotel, 

Harrisburg,  Pa. 

24- 26— International  Circulation  Managers  Association,  Single  Copy  Workshop, 

Red  Lion  Inn-Lloyd  Center,  Portland,  Ore. 

25- 26— Kentucky  Press  Association  Advertising  Division  Seminar,  Galt 

House,  Louisville. 

28-30— SNPA,  Personnel  and  Labor  Relations  Workshop,  Royal  Orleans  Hotel, 
New  Orleans. 

28-5/1 — SNPA  Foundation  Seminar,  Closing  the  Credibiiity  Gap, 

The  Messenger-Inquirer,  Owensboro,  Ky. 

28-5/8— American  Press  Institute,  Sports  Editors,  Reston,  Va. 

30- 5/2— Rexographic  Technical  Association,  Flexography  for  Newspapers, 

Forum,  Clarion  Hotel,  St.  Louis. 
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The“PIl]S”fiictor 


An  extra  dimension  of  established  excellence, 
diversity,  depth  and  explanatory  journalism  in 
daily  coverage  from  Washington  and  around 
the  nation. 

Background  stories  on  how  your  govern¬ 
ment  works  and  how  Washington  develop¬ 
ments  affect  your  readers  and  the  nation,  from 
the  White  House  to  the  Pentagon,  by  one  of 
the  largest  bureaus  in  the  nation's  capital. 

PLUS... Intensive  coverage— with  perspec¬ 
tive— of  the  presidency.  Congress,  politics,  the 
economy,  energy  and  resources,  national 
security  (with  emphasis  on  the  Pentagon  and 
State  Department),  trends,  science,  health  and 
medicine  by  a  top-notch  staff. 

PLUS... Stories  of  national,  regional  and  gen¬ 
eral  interest  from  26  Newhouse  newspapers  on 


a  wide  variety  of  subjects,  from  business  and 
science  to  food,  fashion,  music  and  lifestyle. 

PLUS... Columns  of  commentary,  reviews, 
profiles  and  special  articles  on  politics,  the 
presidency,  films,  art,  TV,  books,  music,  travel, 
records  and  the  meanings  of  words. 

Five  days  a  week,  averaging  15,(XX)  words  a 
day. 

FOR  MORE  INFORMATION  CALL  collect  tO  OUr 
representative.  Special  Features/Syndication 
Sales:  in  New  York,  Dan  Barber  or  Chuck  Weiss, 

(212)  972-1070;  in  LOS  Angeles,  Paul  Finch, 

(213)  852-1579;  in  Fort  Worth,  Bill  Higginbotham, 
(817)  292-8165. 

Overseas  contact  Paul  Gendelman  in  Paris, 
742-1711,  telex  230-650. 


5mmiwuiEs-sni)iGii^ 

200  Park  Avenue,  New  York,  N.Y.  10166,  (212)  972-1070 


Members  of  the  Fort  Lauderdale  News  Sun 
Sentinel  production  staff  give  the  “thumbs  up"  dur¬ 
ing  testing  trials  of  their  JOURNALFLEX  units  at 
the  W&H  plant  in  Lengerich,  West  Germany.  They 
are  pictured  by  a  2-color  and  4-color  unit,  which 
successfully  printed  black,  spot  and  process-color 
at  a  sustained  speed  of  74,000  papers  per  hour. 


Meettheteam 
that  will  make  flexo  news 
in  Ft.  Lauderdale! 


All  of  us  have  long  believed  that  Flexo  could  be  the 
dominating  force  in  newspaper  printing.  However,  we 
also  realize  that  Flexo,  as  a  complete  system,  must 
be  proven  before  this  could  ever  happen.  After  nearly 
4  years  of  development  and  an  estimated  $40  million 
spent  industry-wide,  the  time  has  come  for  some  hard 
fact  answers. 

Starting  in  Fort  Lauderdale  this  May,  a  complete 
“Systems  Approach"  wiU  begin.  In  what  we  believe  to 
be  the  most  comprehensive  approach  in  newspaper 
flexo  so  far,  we  will  address  the  critical  issues  such  as: 


bulk  ink  handling  and  viscosity  control;  anilox  roll  lon¬ 
gevity;  polyester  vs.  steel-backed  plate  making  sys¬ 
tems  and  press  tension  control. 

Comparative  economic  questions  will  also  be 
addressed,  since  both  letterpress  and  offset  press 
lines  will  be  running  side-by-side  with  Flexo. 

Together  as  a  team,  our  goal  is  to  answer  these 
critical  questions.  Today,  more  than  ever,  we  are  all 
confident  that  Flexo  possesses  the  unique  capabilities 
which  will  now  make  it  the  industry’s  process  of  choice. 

Now  let  us  show  you  why.  • 


1. 


FT.  LAUDERDALE 
NEWS/SUN  SENTINEL 


Flexo  has  the  potential  to  improve  the  quality  and  meet 
the  high  production  demands  of  this  metropolitan  news¬ 
paper  while  reducing  its  overall  manufacturing  costs. 


2.® 


WINDMOELLER  &  HOELSCHER 


Recognized  as  the  undisputed  leader  in  newspaper 
flexo  with  its  proven  JOURNALFLEX'”  newspaper 
flexo  technology  and  world-wide  flexo  experience. 


KOENIG  &  BAUER 


The  world’s  oldest  printing  press  manufacturer  adds 
its  global  newspaper  experience  to  the  W&H 
JOURNALFLEX flexo  technology. 


PUBLISHERS  EQUIPMENT 
CORPORATION 


High-tech,  specialized  engineering  has  made  PEC 
the  world’s  largest  and  most  respected  converter  of 
existing  newspaper  press  technology. 


5.S 


W.  R.  GRACE  &  CO. 

LETTERFLEX  SYSTEMS  DIVISION 


The  NEWS  IMAGE  120  flexo  plate  system  is  an 
advancement  of  LETTERFLEX’S  unparalleled  world¬ 
wide  flexo  plate  making  experience.  ' 


HERCULES 


INCORPORATED 


A  MERIGRAPH  SRA,  featuring  a  modular  newspaper 
plate-making  system,  will  be  at  the  leading  edge  of 
polyester  backed  flexo  newspaper  plating  technology. 


J.M.  HUBER  CORPORATION 


A  unique  bulk  ink  handling  design  and  their  rub- 
resistant  HUBERFLEX'“  water  based  flexo  inks  will 
highlight  the  complete  flexo  “systems  approach”. 


UNION  CARBIDE 
CORPORATION 


Anilox  roll  life  unsurpassed  by  conventional  » 
anilox  approaches  will  be  demonstrated  with  the 
UCARLOX'"  laser  engraved  ceramic  anilox  rolls. 


NU-GRAPHICS 
MANUFACTURING,  INC. 


As  a  key  element  in  high-quality  color  reproduction, 
the  latest  pre-press  flexo  plate  registration  systems 
from  NU-GRAPHICS  will  be  utilized. 


NORTHEAST  INDUSTRIES 


With  more  flexo  installation  experience  than  any 
other  company.  NORTHEAST  will  pull  together  the 
hundreds  of  integrated  pieces  of  this  project. 


For  complete  product  information  on  the  individual  companies  mentioned  or  if  you  are  interested 
in  seeing  the  Ft.  Lauderdale  Flexo  installation  in  person,  call  or  write: 


FLEXO  NEWSPAPER  PRESS  GROUP 

A  DIVISION  OF  WINDMOELLER  &  HOELSCHER  CORPORATION 
23  NEW  ENGLAND  WAY.  LINCOLN,  Rl  02865 
TELEPHONE:  (401 )  333-2770 


NEW  AND  REPLACEMENT  FLEXO  UNITS 

COMPLETE  NEWSPAPER  PRESSES 

FLEXO  CONVERSIONS  WITH  W&H 
FLEXO  INKER  TECHNOLOGY 
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Another  headache  for  newspapers 


Charter  Mambar 
Audit  Bureau 
ol  Circulatioria 
Mambar  American 
Wawipapar 
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The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


Newspaper  production  does  not  call  for  the  use  of  many  hazardous 
materials,  fortunately,  but  the  regulations  and  the  paperwork  in¬ 
volved  in  complying  with  a  maze  of  state  and  federal  laws  covering 
that  area  will  produce  some  headaches  for  them,  as  predicted  in  E&P 
last  week  (April  6,  page  38). 

The  trouble  is  that  26  states  have  right-to-know  laws  requiring 
employers  using  hazardous  chemicals  to  notify  employes  of  possible 
effects  and  to  provide  training  in  using  them.  Superimposed  are 
federal  regulations  from  the  Occupational  Safety  and  Health  Admin¬ 
istration  creating  the  situation  described  to  newspaper  executives  by 
an  attorney  for  a  chemical  company:  “There  are  a  lot  of  things  that 
legally  you  have  to  do  that  physically  you  won’t  be  able  to  do.”  In  one 
instance,  he  said,  a  form  is  required  to  be  available  to  employes 
before  the  state  is  required  to  make  it  available  to  employers. 

OSHA  requires  chemical  companies  and  distributors  to  make 
available  material  safety  data  sheets  (MSDS)  for  all  products  by  Nov. 
25, 1985,  and  requires  management  to  comply  by  May  25, 1986,  make 
them  available  to  employes,  provide  information  and  training  to 
employes,  obey  labeling  rules,  etc. 

That  doesn’t  leave  much  time  for  newspapers  to  get  their  act 
together.  Some,  of  course,  are  already  in  compliance  insofar  as  they 
can  be  in  some  murky  areas.  It  should  be  a  “must”  on  every  pub¬ 
lisher’s  agenda.  The  public’s  awareness  of  the  hazards  of  chemical 
waste,  and  all  chemicals  in  general,  should  give  publishers  an  idea  of 
how  hazardous  it  can  be  for  them  if  they  try  to  ignore  these  regula¬ 
tions.  How  can  they  editorially  insist  that  other  manufacturers  com¬ 
ply  with  the  rules  and  not  do  so  themselves? 


With  which  have  been  merged:  The  Journalist  established 
March  22. 1884:  Newspaperdom  established  March.  1892: 
the  Fourth  Estate.  March  1, 1894:  Editor  &  Publisher.  June 
29.  1901:  Advertising.  January  22.  1925. 
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Washington  EdHor 
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OFFICES 

General:  11  West  19th  Street,  New  York,  N.Y. 
10011;  (212)  675-4380. 

Chicago:  Time  Life  Bldg.,  Suite  2720.  303  East 
Ohio  Street  6061 1 ;  (312)  645-0123.  Mark  Fitz¬ 
gerald,  Editor;  Michael  Rousseau,  Sales  repre¬ 
sentative. 


Free  mail  perks 

When  Congress  cut  the  U.S.  Postal  Service  adrift  and  told  it  to 
become  self-sufficient  and  pay  its  own  way,  it  marked  the  beginning 
of  the  end  for  the  theory  on  which  the  Postal  Service  was  founded: 
The  cheapest  and  fastest  means  of  distribution  and  exchange  of 
information  for  the  benefit  of  the  public.  It  was  on  that  basis  that 
Congress  had  underwritten  as  a  public  service  the  cost  of  many  postal 
services,  particularly  second  class  for  newspapers  and  magazines. 
The  services  remain  with  varying  degrees  of  efficiency  but  users  are 
being  called  upon  to  pay  more  and  more  as  the  responsibility  for 
public  service  is  being  denied. 

There  is  one  area  that  has  been  untouched,  however,  and  it  may 
well  be  untouchable:  The  free  mail  perks  of  senators  and  congress¬ 
men.  Senator  Charles  Mathias  (R-Md.)  last  month  told  Congress  its 
members  will  use  $111  million  in  free  postage  for  mass  mailings  to 
constituents  this  year  and  the  sum  will  reach  $144  in  1986.  That’s 
almost  $200,000  per  officeholder,  but  Mathias  said  12  senators  were 
responsible  for  50%  of  the  Senate’s  mail  output. 

Since  most  of  it  is  used  to  perpetuate  an  incumbent  in  office,  it  is  an 
intolerable  abuse  of  the  privilege. 
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Letters  to  the  Editor 


He  questions  newspaper  editors’  hiring  practices 


Mark  Fitzgerald’s  article  in  your 
March  9  issue  certainly  confirms  what 
I  had  suspected  all  along,  that  is,  that 
some  newspaper  editors  skirt  and 
even  violate  the  law  in  their  hiring 
practices. 

As  an  unemployed  reporter  for  18 
months,  my  eyes  have  indeed  been 
opened.  I  found  that  my  age  (51)  is 
almost  assuredly  a  handicap  in  finding 
work,  although  my  credentials  are 
solid  and  my  former  editors  swear 
that  there  was  nothing  wrong  with  my 
work  performance. 

One  editor  to  whom  I  applied  told 


me  point-blank  that  he  could  not  hire 
me  because  his  budget  would  not 
stand  the  salary  my  age  and  experi¬ 
ence  would  command.  In  effect,  my 
age  coupled  with  my  experience 
worked  against  me,  even  though  I 
offered  to  negotiate  the  salary.  The 
editor  said  he  could  not. 

I  strongly  suspect  that  my  applica¬ 
tions  to  the  wire  services  for  positions 
have  also  been  trashed  when  they 
were  reviewed  and  editors  came  to 
my  age  and  experience.  I’m  told  by 
wire  service  reporters  that  they  want 
younger,  less  experienced  people 


who  are  willing  to  bum  themselves 
out  in  a  couple  of  years  and  move  on. 

Some  folks  refer  to  this  as  econom¬ 
ic  discrimination,  age  discrimination 
or  just  plain  discrimination.  So  long  as 
journalism  schools  keep  pumping  out 
graduates  and  the  job  market  con¬ 
tinues  to  shrink,  I  fear  that  it  will  al¬ 
ways  be  thus. 

J.  Douglas  Mauldin 


100  Sourwood  Circle 
Seneca,  S.C.  2%78 


Says  sportswriter’s  comments  were  'self-serving 


I  found  Joan  Ryan’s  tirade  (E&P, 
Mar.  23)  about  being  harassed  in  a 
locker  room  full  of  professional  foot¬ 
ball  players  while  in  the  pursuit  of  a 
story  to  be  more  self-serving  than  phi¬ 
losophical. 

We  can  all  certainly  be  proud  that 
the  previously  all-male  bastion  of 
sportswriting  is  being  dismantled  in 

Wants  apology 

Roy  H.  Copperud,  writer  of  your 
Editorial  Workshop  column,  owes  an 
apology  to  thousands  of  weekly  and 
small  daily  newspapers  across  the 
country  for  his  condescending  re¬ 
marks  in  the  Feb.  23  E&P. 

Contrary  to  his  inference,  not  all 
small-town  newspapers 
“lean  .  .  .  heavily’’  on  the  content  of 
“neighboring  big-city  dailies  in  whose 
shadows  (we)  labor.”  Nor  do  we  all 
“not  hesitate  to  rewrite  the  mets” 
without  naming  the  source  of  our 
facts. 

In  fact,  sometimes  the  shoe  is  on 
the  other  foot.  In  this  market,  for  ex¬ 
ample,  the  dominant  daily  leans 
heavily  on  the  content  of  weeklies  for 
its  regional  coverage.  The  daily 
doesn’t  hesitate  to  rewrite  the  week¬ 
lies,  and — you  guessed  it — we  aren’t 
always  identified  as  the  source  of  their 
facts. 

Mr.  Copperud  should  step  out  of  his 
ivory  tower  and  spend  some  time 
learning  about  the  community  jour¬ 
nalism  of  the  1980s. 

We  do  more  than  write  about  pot- 
luck  suppers. 

Gary  Sosniecki 

(Sosniecki  is  co-publisher,  Humans- 
ville  (Mo.)  Star-Leader.) 
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favor  of  more  women  sports  writers. 
But  as  so  often  happens  with  efforts  to 
achieve  equal  opportunity  for  the  pre¬ 
viously  disadvantaged,  the  new  ben¬ 
eficiaries  can  become  hypocritical 
and  insensitive. 

Suppose  a  horde  of  male 
sportswriters  had  crashed  into  the 
women’s  dressing  and  shower  room 
at  the  Olympics  in  Los  Angeles  in 
quest  of  an  interview  with  Mary  Lou 
Retton?  There  would  have  been 
howls  heard  from  here  to  Afghanis¬ 
tan.  Male  sportswriters  don’t  insist 
upon  crowding  into  the  shower  with 
Billie  Jean  King  so  they  can  get  a  few 
quotes  before  the  deadline. 

I  certainly  wasn’t  blessed  with  the 
skills  to  play  professional  football, 
but  if  I  had  and  my  coach  said  to  me 
“This  is  where  you  dress  and  shower 
after  the  game,”  I  would  scream 
bloody  murder  if  he  thereupon  per¬ 
mitted  women  to  gallivant  through  the 
place.  I  would  sue  the  coaches,  own¬ 
ers,  media  and  anyone  else  until  it 
stopped. 


You  see,  a  person’s  right  to  privacy 
is  simply  more  important  than  a 
sportswriter’s  need  for  a  quote.  A  per¬ 
son’s  sense  of  decency  is  more  impor¬ 
tant  than  a  deadline  met. 

Finally,  Ryan  characterized  the 
players  as  “bullies”  when  they  harass 
“innocent  people,”  a  category  into 
which  she  obviously  places  herself.  I 
don’t  think  most  pro  football  players 
would  call  sportswriters  “innocent 
people,”  male  or  female.  Too  many  of 
them  have  felt  intimidated,  harassed 
and  bullied  themselves  by  the  press. 
The  abuse  just  comes  from  a  different 
dimension. 

It  is  obvious  Joan  Ryan  meant  to 
harass  and  intimidate  a  few  people  by 
authoring  her  piece. 


Kurt  Sharar 


4324  Meridian  Road,  N.E. 
Olympia,  Wash.  98506 
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Television  news  rates  high 

ASNE  study  finds  that  even  among  frequent  newspaper  readers 
television  is  the  preferred  medium  for  most  types  of  news 


By  Andrew  Radolf 

The  latest  credibility  study  commissioned  by  the  Amer¬ 
ican  Society  of  Newspaper  Editors  found  that  even  among 
frequent  newspaper  readers,  television  is  the  preferred 
medium  for  most  types  of  news. 

“There  is  some  good  news  here  (for  newspapers),  but 
much  of  the  news  is  not  good,”  stated  Kristin  McGrath, 
president  of  Minnesota  Opinion  Research  which  con¬ 
ducted  the  study. 

David  Lawrence,  publisher  of  the  Detroit  Free  Press 
and  chairman  of  ASNE’s  credibility  committee,  said  that 
despite  the  “momentarily  depressing  news  for  us”  in  the 
report,  there  were  a  number  of  positive  findings  as  well. 


David  Lawfence,  publisher  of  the 
Detroit  Free  Press  and  chairman  of 
ASNE’s  credibility  committee,  said  that 
despite  the  “momentarily  depressing 
news  for  us“  In  the  report,  there  were  a 
number  of  positive  findings  as  well. 


Overall  preference 

The  study  found  that  both  the  general  public  and  fre¬ 
quent  readers  chose  television  over  newspapers  as  the 
preferred  source  of  state,  national  and  international  news. 

Fifty-one  percent  of  daily  newspaper  readers  and  57%  of 
everyone  surveyed  preferred  television  for  state  news.  In 
national  and  international  news,  67%  of  newspaper  read¬ 
ers  and  72%  of  everyone  surveyed  preferred  television. 

Fifty-six  percent  of  newspaper  readers  also  said  they 
would  trust  television  most  in  understanding  national 
news,  while  57%  of  all  respondents  would  trust  television 
more. 

Newspapers  were  still  the  preferred  source  of  local 
news  for  45%  of  frequent  newspaper  readers,  but  here, 
too,  50%  of  everyone  survey  preferred  television  as 
opposed  to  36%  of  all  respondents  who  preferred  news¬ 
papers. 

Also,  42%  of  frequent  newspaper  readers  said  they 
would  choose  television  if  they  had  to  select  one  source  for 
local  news. 

Reliability  and  trust 

However,  58%  of  frequent  newspaper  readers  and  50% 


of  everyone  surveyed  said  they  would  trust  newspapers 
more  in  trying  to  understand  a  difficult  local  news  story. 

Only  32%  of  readers  and  37%  of  all  respondents  said 
they  would  trust  television  more  in  understanding  local 
news. 

Adding  insult  to  injury,  both  frequent  readers  and  the 
general  public  rated  television’s  reliability  as  a  news 
source  well  above  newspapers’  in  all  news  categories. 

About  six  out  of  10  (58%)  of  all  respondents  chose 
television  as  the  single  most  reliable  source  for  state  and 
local  news,  while  53%  of  frequent  readers  said  television 
was  more  reliable  for  state  and  local  coverage.  Only  37% 
of  readers  and  3 1%  of  everyone  surveyed  said  newspapers 
were  more  reliable  on  state  and  local  stories. 

For  national  and  international  news,  65%  of  newspaper 
readers  and  68%  of  all  respondents  said  television  was 
more  reliable.  Only  23%  of  readers  and  19%  of  all  surveyed 
said  newspapers  were  more  reliable  for  national  and  inter¬ 
national  news. 

Overall,  63%  of  respondents  gave  newspapers  “posi¬ 
tive”  reliability  ratings  compared  to  65%  who  gave  similar 
ratings  to  television. 

The  survey  warned  that  not  only  has  coverage  of  nation¬ 
al  and  international  news  become  a  “particularly  strong 
area”  for  television,  but  also  newspapers’  stron^old  on 
local  news  is  threatened. 

If  only  one  source  .  .  . 

“About  half  the  respondents  chose  television  as  the 
medium  they  would  turn  to  if  they  had  to  choose  one 
source  for  local  news,”  the  study  said.  “Only  one-third 
chose  newspapers.  Of  those  people  who  read  newspapers 
every  day  or  almost  every  day,  45%  said  they  would 
choose  newspapers  for  locsil  news  and  42%  would  choose 
television.  Among  those  who  rated  newspaper  credibility 
high,  43%  chose  newspapers  and  46%  chose  television  as 
the  medium  for  local  news.” 

In  conflicting  news  reports  .  .  . 

Television  also  rated  ahead  of  newspapers  with  both 
frequent  readers  and  the  general  public  in  terms  of  quality 
of  reporting,  reliability  of  coverage  and  coverage  of  con¬ 
troversial  issues. 

And  when  there  are  conflicting  reports  of  news  events, 
the  study  found  that  people  turn  to  television  as  the 
medium  most  likely  to  give  them  an  accurate  account. 

“About  half  of  all  those  interviewed  chose  television” 
when  there  were  conflicting  reports,  the  survey  stated, 
“compared  to  around  a  quarter  who  said  they  would  be¬ 
lieve  newspapers.  The  most  frequent  reason  people  gave 
(Continued  on  page  10) 
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ASNE  Study 

(Continued  from  page  9) 

for  selecting  television  was  that  seeing  is  believing.” 

In  fact,  the  survey  found  that  if  frequent  newspaper 
readers  had  to  choose  just  one  source  for  all  their  news, 
they  would  select  television  or  radio  by  56%  to  44%  over 
newspapers.  Everyone  surveyed  would  choose  broadcast 
over  newspapers  by  64%  to  36%. 

Group  ownership: 
negative  perceptions 

The  ASNE  study  also  found  that  the  proliferation  of 
group  ownership  and  lack  of  newspaper  competition  in 
most  markets  may  also  be  harming  newspapers’  standing 
with  the  public. 

“Regardless  of  whether  they  were  correct,  people  who 
said  their  newspapers  were  locally-owned  rated  the  credi¬ 
bility  of  newspapers  somewhat  higher  than  did  those  who 
said  their  newspapers  were  owned  by  an  outside  company. 
There  were  differences  between  those  who  said  their 
newspapers  were  owned  by  a  large  company  or  by  a  small 
company.” 


The  study  found  that  both  the  general 
public  and  frequent  readers  chose 
tele¥ision  over  newspapers  as  the 
preferred  source  of  state,  national  and 
international  news. 


Regarding  competition,  the  ASNE  survey  found  that 
people  in  competitive  newspaper  markets  were  more  like¬ 
ly  than  others  to  choose  dailies  as  their  preferred  source 
for  national  and  international  news  and  were  also  more 
likely  to  choose  newspapers  as  more  reliable  sources  of 
local,  state,  national  and  international  news. 

Respondents  in  competing  markets  also  said  they  were 
more  likely  to  choose  newspapers  as  the  best  source  to 
help  them  understand  complex  issues  and  said  newspapers 
were  the  medium  they  were  most  likely  to  believe  if  they 
received  conflicting  reports  from  different  media. 

“All  these  results  should  be  considered  in  light  of  the 
fact  that  newspapers  in  competitive  markets  tend  to  be 
among  the  nation’s  largest  papers,”  the  study  said. 

However,  though  people  in  competitive  markets  were 
more  likely  to  choose  newspapers  as  a  news  source,  the 
survey  said  there  was  little  difference  in  how  respondents 
rated  the  credibility  of  large  and  small,  competing  and 
non-competing  dailies. 

The  survey  did  find  that  frequent  readership  did  im¬ 
prove  credibility.  Thirty-four  percent  of  respondents  who 
read  their  papers  three  times  a  week  gave  them  high  credi¬ 
bility  marks  as  compared  to  26%  of  low-frequency 

readers.  Other  findings:  inconsistent 

The  ASNE  survey  also  had  some  general  findings  that 
seemed  to  be  inconsistent  with  the  results  from  specific 
questions. 

For  instance,  the  survey  found  that  in  “overall”  credi¬ 
bility  ratings,  newspapers  edged  out  television,  with  32% 
of  all  respondents  saying  their  credibility  was  high  as 
compared  with  30%  saying  television’s  was  high. 

And  25%  of  respondents  gave  newspapers  “overall”  a 
low  credibility  rating  as  compared  to  27%  that  gave  televi¬ 
sion  an  “overall”  low  rating. 

Yet  despite  this  “overall  edge,”  newspapers  trailed 


television  when  the  survey  zeroed  in  on  specific  news 
categories. 

Some  positives  for  newspapers 

Respondents  also  rated  newspapers  ahead  of  television 
as  the  medium  most  likely  to  respect  peoples’  privacy,  be 
concerned  about  the  community’s  and  individuals’  in¬ 
terests  and  be  more  patriotic. 

Both  media  were  rated  even  in  fairness,  but  newspapers 
were  seen  as  more  moral. 

Yet  newspaper  reporters  and  editors  fared  badly  in  the 
survey  when  compared  with  their  television  counterparts. 

In  honesty  and  ethics,  television  anchors,  with  40% 
saying  their  standards  were  high,  came  in  below  police, 
doctors  and  clergy,  but  ahead  of  public  school  teachers, 
television  reporters  (28%),  newspaper  editors  and  news¬ 
paper  reporters. 

Twenty-seven  percent  of  respondents  rated  newspaper 
editors  as  having  high  ethical  standards,  while  only  18% 
said  newspaper  reporters  did.  Only  advertising  executives 
and  used  car  salesmen  did  worse  than  newspaper  reporters 
in  respondents’  perceptions. 

Television  reporters  were  viewed  by  57%  of  respon¬ 
dents  as  being  well-trained,  while  only  48%  said  newspa¬ 
per  reporters  are  well-trained. 

The  survey  did  not  explain  why  the  respondents  placed 
television  people  ahead  of  newspaper  people  in  these  cate¬ 
gories  and  yet  believe  newspapers  to  be  the  less  exploitive 
and  more  caring  and  moral  of  the  two  media. 

Skepticism  of  all  reporters 

Reporters  for  both  media  were  viewed  by  68%  of  re¬ 
spondents  as  having  a  tendency  to  overdramatize  the  news 
and  63%  said  reporters  take  advantage  of  ordinary  people 
who  are  victims  of  circumstances. 

While  63%  of  the  respondents  said  news  reporters  try  to 
keep  their  biases  out  of  stories,  54%  said  their  personal 
feelings  were  that  reporters’  biases  often  show  in  their 
stories. 

And  78%  of  the  respondents  said  that  news  reporters 
“are  just  concerned  about  getting  a  good  story  and  don’t 
worry  much  about  hurting  people.” 

Completeness,  accuracy  close 

Newspapers  were  regarded  by  all  respondents  as  the 
medium  most  likely  to  “tell  the  whole  story”  by  a  margin 
of  43%  to  40%  over  television.  However,  television  was 
rated  as  more  accurate  than  newspapers  by  50%  to  49%. 

However,  71%  of  the  respondents  said  the  news  media 
in  general  try  to  correct  their  mistakes. 


Overall,  63%  of  respondents  gave 
newspapers  “positive”  reliability  ratings 
cornered  to  65%  who  gave  similar 
ratings  to  television. 


Newspapers  were  also  regarded  by  all  respondents  as 
being  more  factual  than  television  by  50%  to  48%,  but  they 
rated  the  two  as  equal  in  separating  fact  from  opinion. 

Perhaps  not  surprisingly,  newspapers’  credibility  prob¬ 
lems  also  affect  their  ability  to  recruit  good  people. 

People  in  the  18-  to  24-year-old  age  group  were  less 
likely  than  older  people  to  give  high  credibility  marks  to 
newspapers. 

Blacks  tended  to  view  both  newspapers  and  television 
more  unfavorably  than  the  rest  of  the  general  public. 

Liberals  were  more  likely  than  conservatives  or  moder- 
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ates  to  give  low  credibility  marks  to  newspapers,  the  sur¬ 
vey  said,  while  conservatives  were  more  likely  to  give  low 
credibility  scores  to  television. 

Bright  spot  for  all 

One  of  the  bright  spots  for  all  media  in  the  survey  was  its 
finding  that  58%  of  respondents  said  it  was  important  to 
have  a  free  press  even  when  it  acts  irresponsibly.  Sixty- 
one  percent  said  the  press  does  try  to  be  responsible, 
compared  to  39%  saying  it  abuses  its  constitutional  rights. 

The  survey  also  found  that  respondents  giving  low  cre¬ 
dibility  ratings  to  newspapers  and  television  were  also 
those  most  likely  to  feel  the  media  abuse  their  constitution¬ 
al  freedoms. 

Recommendations 

The  ASNE  survey  also  offered  newspaper  editors  sug¬ 
gestions  about  what  needs  to  be  done  to  improve  their 
situation. 

The  recommendations  included  placing  strong  emphasis 
on  being  unbiased,  accurate,  complete,  factual,  aggressive 
and  compassionate. 

“Treat  people  in  the  news  with  empathy,”  and  “gain  or 
regain  your  franchise  as  a  people’s  advocate,”  the  survey 
said. 

Newspapers  also  need  to  be  “more  thoughtful”  in 
covering  groups  such  as  women,  the  elderly,  youth  and 
minorities,  and  also  need  to  be  more  sensitive  in  reporting 
about  controversial  topics,”  the  survey  said. 

Newspapers  also  need  to  protect  their  local  news 
franchises. 

“Cover  local  news  thoroughly  and  well  so  people  con¬ 
tinue  to  rely  on  newspapers  for  news  that’s  closest  to 
home,”  the  survey  suggested. 

The  Associated  Press  gave  ASNE  half  the  funding  for  its 
study.  The  balance  was  provided  for  by  the  ASNE  Found¬ 
ation,  the  American  Newspaper  Publishers  Association 
Foundation,  the  Associated  Press  Managing  Editors,  Cox 
Enterprises,  and  the  Gannett,  Scripps  Howard  and  Knight 
Foundations. 

The  MORI  survey  consisted  of  focus  groups  conducted 
last  November  and  December  in  five  cities  —  Hartford, 
Conn.;  Tallahassee,  Fla.;  Springfield,  Mo.;  Longview, 
Wash.;  and  Detroit,  Mich.;  —  followed  by  nationwide 
surveys  in  December  and  Januery. 

The  surveys  consisted  of  a  nationwide  telephoning  sam¬ 
pling  of  1,600  adults.  Of  those  adults,  1,002  completed  an 
extensive  questionnaire  that  was  mailed  to  them.  They 
read  back  their  answers  in  a  follow-up  phone  interview. 

The  4th  Estate 


$2-million  libel  verdict  against 
Washington  Post  is  reinstated 

A  three-member  panel  of  the  U.S.  Court  of  Appeals  for 
the  District  of  Columbia  has  reinstated  a  jury’s  verdict  that 
the  Washington  Post  in  1979  libeled  William  P. 
Tavoulareas,  then  president  of  Mobil  Oil  Corp. 

The  Post  inunediately  announced  that  it  would  ask  the 
full  court  of  ten  members  to  rehear  the  case  and  overturn 
the  decision  of  its  three-member  panel. 

The  long-running  legal  dispute  hinges  on  whether  the 
Post  exhibited  so-called  “actual  malice”  in  reporting  that 
Tavoulareas  helped  set  up  his  son  in  a  shipping  business 
and  then  diverted  Mobil  contracts  to  his  son’s  firm. 

A  trial  jury  found  that  the  story  was  false  and  that  the 
Post  had  published  it  “with  knowledge  of  its  falsity  or  with 
reckless  disregard  of  the  truth.” 

The  jury  awarded  the  oil  executive  damages  of 
$2,050,000,  but  trial  judge  Oliver  Gasch  set  aside  the  jury’s 
decision  as  unjustified  by  the  evidence. 

This  caused  Tavoulareas  to  take  his  case  to  the  Court  of 
Appeals  where  the  panel  has  ruled,  by  a  vote  of  two  to  one, 
that  the  jury  was  right  and  Gasch  was  wrong. 

“The  evidence  produced  by  the  plaintiffs,”  said  the 
majority  opinion  written  by  Judge  George  F.  McKinnon, 
“paints  a  picture  of  a  reporter  who,  in  developing  and 
writing  what  he  described  as  his  ‘story  of  nepotism,  re¬ 
ward  without  merit  and  favoritism  by  those  who  wield  vast 
amounts  of  power’  knowingly  adopted  an  adversarial 
stance  toward  Tavoulareas.” 

This  opinion  also  was  signed  by  Judge  Antonin  Scalia, 
an  appointee  of  President  Reagan.  He  has  been  mentioned 
as  a  possibility  for  an  eventual  place  on  the  Supreme 
Court. 

A  sharply-worded  dissenting  opinion  came  from  the 
third  member  of  the  panel.  Judge  J.  Skelly  Wright.  He  said 
the  majority  opinion  “achieves  no  less  than  an  ambitious, 
wide-ranging  revision  of  libel  jurisdiction”  because  it 
counts  “completely  impermissible  considerations,”  in¬ 
cluding  “criticism  of  a  newpaper’s  emphasis  on  attention- 
getting  stories,  condemnation  of  the  career  ambitions  of 
young  journalists,  challenges  to  a  newspaper’s  resolution 
of  reasonable  ambiguities,  and  rejection  of  editorial  judg¬ 
ments  about  the  information  to  be  included  in  an  article 
that  clearly  reports  both  sides  of  a  dispute  story. 

“Indeed,”  the  dissent  continued,  “the  majority  appears 
to  criticize  what  it  takes  to  be  the  general  climate  in  jour¬ 
nalism  today.  It  goes  so  far  as  to  attach  some  opprobrium 
to  a  newspaper’s  policy  of  ‘hard-hitting  investigative  jour¬ 
nalism,’  and,  too,  emphasizes  the  need  to  deter  ‘the  least 
responsible  journalists’  who  might  ‘scoop  their  more  care¬ 
ful  colleagues.’ 

“In  my  judgment,  we  do  not  sit,  even  in  reviewing  a  libel 
verdict,  as  some  kind  of  journalism  review  seminar,  offer¬ 
ing  our  observations  on  contemporary  journalism  and 
journalists.  Our  mission  is  to  see  that  the  First  Amendment 
is  vigorously  protected  and  that  libel  verdicts  not  sup¬ 
ported  by  clear  and  convincing  evidence  do  not  stand.  The 
majority’s  use  of  these  impermissible  factors  as  evidence 
of  actual  malice  seriously  undermines  that  mission. 

“The  central  question  is  whether  the  Constitution’s 
guarantee  of  free  speech  protects  the  disputed  statements 
published  by  the  Post ...  I  have  no  doubt  that  the  Con¬ 
stitution  protects  these  statements  in  the  circumstances 
under  which  they  were  made. 

“This  is  an  extremely  important  First  Amendment  case. 
If  this  excessive  jury  verdict  on  these  mundane,  flimsy 
facts  is  upheld,  the  effect  on  freedom  of  expression  will  be 
incalculable.  The  message  to  the  media  will  be  unmistak¬ 
able  —  steer  clear  of  unpleasant  news  stories  and  com¬ 
ments  about  interests  like  Mobil  or  pay  the  price.” 
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Free  Sunday  newspaper  in  St.  Louis 

Gluck  announces  plans  to  publish  free,  total  market-coverage 
edition  of  the  Sunday  St  Louis  Globe-Democrat 


By  Mark  Fitzgerald 

In  an  effort  to  crack  the  rival  St. 
Louis  Post-Dispatch’s  monopoly  on 
Sunday  circulation,  the  St.  Louis 
Globe-Democrat  in  May  will  begin 
distributing  a  free  Sunday  newspaper 
to  most  households  in  the  city  and  St. 
Louis  County. 

The  Sunday  Globe-Democrat  — 
believed  to  be  the  first  metro  Sunday 
newspaper  delivered  on  a  total  mar¬ 
ket-coverage  basis  —  will  be  distrib¬ 
uted  initially  to  425,000  households  in 
the  city  and  county. 

Globe-Democrat  publisher  Jeffrey 
M.  Gluck  said  the  free  newspaper 
would  deliver  a  bigger  market  than  the 
paid-circulation  Post-Dispatch  can 
now  deliver. 


When  Gluck  purchased 
the  Globe-Democrat  In 
February  1984,  he  quickly 
began  a  Sunday  edition, 
but  folded  it  after  only  a 
few  weeks. 


“We’re  going  to  beat  the  Post  in 
their  own  backyard,”  Gluck  told  a 
recent  staff  meeting. 

The  Sunday  paper  will  begin  pub¬ 
lication  May  5,  he  said. 

For  nearly  25  years  the  Post- 
Dispatch  has  had  virtually  uninter¬ 
rupted  monopoly  on  the  Sunday  mar¬ 
ket.  In  1%1,  the  two  papers  agreed  to 
combine  some  production  operations 
and  the  Globe-Democrat,  then  owned 
by  Newhouse  Newspaper  Group, 
agreed  to  drop  its  Sunday  edition. 

Post-Dispatch  Sunday  circulation 
has  run  above  500,000  for  several 
weeks,  the  newspaper  said,  and  an 
executive  said  he  expects  the  paper’s 
publisher’s  statement  (for  the  period 
ending  March  31)  to  show  a  circula¬ 
tion  of  more  than  495,000  —  a  con¬ 
siderable  jump  from  its  September 
1984  audited  figure  of  479,075. 

Post-Dispatch  general  manager 
Nick  Penniman  said  combined  city 
and  county  circulation  has  averaged 
almost  327,000  in  the  last  reporting 
period. 
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In  his  announcement,  Gluck 
claimed  the  Post-Dispatch  has  “less 
than  300,000  circulation”  in  the  area 
where  he  will  be  reaching  425,000 
households. 

The  Globe-Democrat  now  pub¬ 
lishes  a  weekend  edition  with  a  cir¬ 
culation  of  about  195,000. 

When  Gluck  purchased  the  Globe- 
Democrat  in  February  1984,  he  quick¬ 
ly  began  a  Sunday  edition,  but  folded 
it  after  only  a  few  weeks. 

However,  this  time  Gluck  —  never 
shy  about  making  optimistic  predic¬ 
tions  —  contends  the  Sunday  paper 
will  be  an  “immediate”  success. 

“This  paper  is  going  to  make 
money  the  first  week,”  he  told  the 
staff  meeting. 

Gluck  said  the  new  publication 
would  run  48  pages  and  may  grow  to 
72  pages.  It  will  contain  a  40%  news- 
hole,  he  said,  featuring  local,  national 
and  international  news  as  well  as 
sports.  Color  comics,  a  tv  schedule 
and  the  Globe  Weekend  magazine  will 
continue  to  be  in  the  paid-circulation 
weekend  edition. 

The  free  paper  will  be  printed  at 
midnight  Saturday  and  be  distributed 
by  165  carriers,  (31uck  said. 

The  Globe  total  market  coverage 
announcement  came  just  days  after 
Ralph  Ingersoll  II,  president  of  In- 
gersoll  Publications  Co.,  told  a  St. 
Louis  advertising  club  that  he  would 
not  begin  a  Sunday  edition  in  his  chain 
of  St.  Louis  free-circulation  weeklies 
“for  at  least  a  year.” 

Ingersoll  Co.’s  Suburban  News¬ 
papers  of  Greater  St.  Louis  distri¬ 
butes  newspapers  with  a  highly  re¬ 
garded  editorial  content  to  house¬ 
holds  throughout  St.  Louis  and  into 
its  distant  suburbs.  They  are  pub¬ 
lished  on  Wednesdays,  though  some 
of  the  newspapers  in  St.  Charles 
County,  Ill.  —  out  of  the  metro 
dailies’  primary  market  area  —  run 
two  and  three  times  a  week. 

The  “Journal”  newspapers  have 
been  highly  successful.  They  have 
won  a  major  share  of  grocery  adver¬ 
tising  in  the  St.  Louis  market  and  have 
a  substantial  share  of  small  retail 
advertising.  (The  papers  suffered  a 
setback  last  week,  however,  when 
Schnuck’s,  a  major  area  supermarket 
chain,  announced  it  was  switching  its 


print  advertising  to  Advo  Systems.) 

Journal  newspapers  averaging  96 
pages  are  typical  for  an  ordinary 
week.  During  the  Christmas  season, 
some  Journals  have  run  over  300 
pages. 


The  free  paper  will  be 
printed  at  midnight 
Saturday  and  be 
distributed  by  165 
carriers,  Gluck  said. 


Despite  their  success,  however, 
Gluck  predicted  his  total  market- 
coverage  Sunday  paper  would  have  a 
higher  pick-up  rate  than  the  suburban 
weeklies  because  it  will  be  a  “real, 
live  paper.” 

“This  is  the  most  dramatic  thing  we 
could  ever  do  to  compete  with  the 
Sunday  Post  and  the  Wednesday 
Journals.  It’s  our  answer  to  where  we 
are  vulnerable  to  the  Post  and  where 
we’re  vulnerable  to  the  Journals,” 
Gluck  said. 

Conn,  lawmakers 
nix  reporter  badges 

A  Connecticut  legislative  commit¬ 
tee  has  agreed  to  take  no  action  on  a 
proposed  measure  that  would  have 
required  reporters  to  wear  identifica¬ 
tion  badges  while  working  in  the  state 
Capitol  building  in  Hartford. 

The  decision  by  the  lawmakers 
effectively  kills  the  measure. 


Correction 

A  story  on  the  Bingham  family 
tightening  control  over  its  holdings, 
which  appeared  in  the  March  30  issue 
of  Editor  &  Publisher,  contained 
an  incorrect  figure. 

The  correct  information  should 
have  read  as  follows: 

“The  family  members  said  Sallie 
Bingham’s  asking  price  of  $42  million 
was  ‘excessive.’” 


EDITOR  &  PUBLISHER  for  April  13,  1985 


I 


Blunder  in  Tucson 

Sports  editor  and  sportswriter  resign  after  story 
containing  incorrect  information  about  coach  is  published 


By  Jerry  Healey 


Developments  piled  up  like  basket¬ 
ball  field  goals  when  a  Tucson  news¬ 
paper  story  accused  University  of 
Arizona  basketball  coach  Lute  Olson 
of  possible  conflict  of  interest — the 
paper’s  sports  editor  and  a  sportswri¬ 
ter  resigned  and  Olson  went  seeking 
another  job. 

Five  days  later  Olson  withdrew  as  a 
candidate  for  the  vacant  University  of 
Kentucky  basketball  job  and  Steve 
Emerine,  interim  sports  editor  of  the 
Arizona  Daily  Star,  wrote:  “Welcome 
home,  coach.  And  thanks.” 

The  morning  Star  had  headlined  a 
copyright  story:  “Firm  that  pays 
Olson  fee  got  UA  uniform  contract.” 

Olson  is  on  a  MacGregor  Company 
advisory  board  with  a  $3,000  annual 
contract.  UA  players  use  the  Mac¬ 
Gregor  basketball. 

The  day  after  publishing  the  copy¬ 
right  story,  the  Star  carried  another 
story  under  a  three-column  headline: 
“Star  was  wrong  in  story  on  Olson, 
UA  uniforms.” 

Managing  editor  Jonathan  L.  Kam- 
man  called  the  errors  “grievous  and 
deplorable,”  adding  that  he  had 
asked  sports  editor  Sam  Poliak,  re¬ 
porter  Rich  Dymond,  and  other  per¬ 
sonnel  who  handled  the  copyright  sto¬ 
ry  for  detailed  reports. 

Managing  editor 
Jonathan  L.  Kamman 
caiied  the  errors 
“grievous  and 
depiorabie ...” 

Earlier,  Kamman  noted  that  Olson, 
the  UA  purchasing  director  and  offi¬ 
cials  of  MacGregor  Company,  manu¬ 
facturers  of  sports  goods,  were  con¬ 
tacted  during  preparation  of  the  arti¬ 
cle.  None  pointed  out,  Kamman  said, 
that  another  sportswear  manufactur¬ 
er’s  affiliation  with  MacGregor  did 


(Healey  is  former  midwest  editor  of 
Editor  &  Publisher  now  retired  and 
residing  in  Tucson.) 


not  occur  until  more  than  six  months 
after  the  UA  bought  its  uniforms. 

Kamman  added:  “That  doesn’t  di¬ 
minish  the  fact  that  our  story  was 
wrong,  but  it  does  indicate  we  tried  to 
check  the  information;  we  didn’t  go 
far  enough  in  checking. 

“An  incorrect  figure  reported  in  the 
Star  as  the  total  cost  of  the  Suns  (NBA 
professional  basketball  team  in 
Phoenix,  Ariz.)  evidently  stemmed 
from  a  misunderstanding  l^tween  the 
reporter  and  the  supplier  of  uniforms 
whether  trim  and  lettering  were  in¬ 
cluded  in  the  stated  price,”  Kamman 
said. 

Poliak  said  the  department’s  inten¬ 
tion  in  researching  and  writing  the 
story  was  “certainly  not  to  insult  any¬ 
one’s  character,”  but  to  follow  up  on 
a  telephone  call  two  weeks  ago  from  a 
uniform  salesman  who  complained 
about  the  UA’s  specifying  certain 
products  for  the  basketball  team. 

As  the  story  developed,  Poliak 
said,  he  asked  whether  Sand-Knit, 
maker  of  the  uniforms  in  question, 
was  “part  of  MacGregor,  but  the 
question  of  when  it  became  part  of 
MacGregor  is  what  I  should  have 
asked.  It’s  a  crucial  question,  but  it 
flat  out  never  occurred  to  me.” 

Olson,  reached  by  the  Arizona  Re¬ 
public  at  his  hotel  room  in  Lexington, 
Ky.,  where  he  had  gone  to  meet  with 
University  of  Kentucky  athletic  direc¬ 
tor  Cliff  Hagan  regarding  a  coaching 
vacancy,  said  the  Arizona  Daily  Star 
story  was  “the  worst  piece  of  journal¬ 
ism,  the  most  vicious  attack  with  the 
most  distorted  facts  in  my  memory.” 

Olson  told  the  Republic  he  and 
Hagan  didn’t  talk  long,  conversing 
“only  two  or  three  minutes.  I  just 
wanted  to  indicate  to  him  we  would 
be  available.” 

Olson  and  his  wife  viewed  the 
NCAA  Final  Four  college  basketball 
playoffs  in  Lexington. 

Olson  further  observed  that  the  Star 
story  “certainly  made  me  take  a  sec¬ 
ond  look  at  the  Kentucky  situation. 

“We  felt  we’d  worked  very  hard  at 
turning  a  dismal  (basketball)  program 
around,  and  we’d  tried  to  do  it  in  a 
first-class  manner.  It  was  disappoint¬ 
ing  to  me  (that)  we  had  to  continue  to 
put  up  with  the  negative  atmosphere 
that  seemed  to  exist  with  their  cover¬ 


age  of  our  program.” 

Olson  refused  to  comment  on  the 
firing  of  Poliak  and  Dymond’s  resig¬ 
nation,  saying  only  “if  they  had  any¬ 
thing  to  do  with  that  story,  they  have 
to  live  with  it.” 

UA  athletic  director  Cedric  Demp¬ 
sey  remarked: 

“I  can’t  see  Lute  (Olson)  making  a 
decision  (to  change  coaching  jobs) 
based  on  one  newspaper  story.  He’ll 
have  to  look  at  it  in  a  broader  perspec¬ 
tive  than  that — particularly  since  the 
newspaper  has  resolved  their  part  of 
it.” 


Pickets  waiked 
peacefuiiy  outside  the 
Star  and  Tucson  Citizen 
for  brief  periods 
dispiayirig  signs  criticai 
of  the  Star’s  story . . . 


Pickets  walked  peacefully  outside 
the  Star  and  Tucson  Citizen  for  brief 
periods  displaying  signs  critical  of  the 
Star’s  story. 

Star  executive  editor  Frank  E. 
Johnson  announced  on  March  29  that 
he  had  appointed  Steve  Emerine  as 
interim  sports  editor,  while  the  news¬ 
paper  conducts  a  search  to  fill  the  post 
permanently. 

Johnson  said  Pollack  and  Dymond 
chose  to  resign  rather  than  accept  po¬ 
sitions  of  lesser  responsbility. 

He  added: 

“In  accepting  their  resignations,  I 
wish  to  make  clear  that  the  Star’s 
management  is  convinced  that  the  er¬ 
roneous  information  was  published 
because  of  honest  mistakes  and  lapses 
in  judgment,  not  because  of  any  moti¬ 
vation  to  besmirch  coach  Lute  Olson 
or  the  university. 

“We  admit  how  wrong  the  story 
was,  and  we  pledge  to  our  readers  that 
we  are  taking  every  precaution  to 
keep  from  committing  such  mistakes 
in  the  future.” 

Emerine  has  been  an  editor  of  local 
news  and  a  columnist  for  the  Star 
since  1980.  Before  joining  the  Star  he 
(Continued  on  page  28) 
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PERSPECTIVE  ON  PROMOTION 


The  delivery  of  direct  mail 

Newspapers  have  become  adept  at  competing  against  direct  maii  but 
are  stiii  teaming  how  to  better  utiiize  this  mass-market  medium 


By  Michael  G.  Kane 

While  the  newspaper  industry  con¬ 
tinues  to  compete  vigorously  against 
direct  mail,  it  also  is  finding  more 
creative  and  cost-effective  ways  to 
use  this  mass-market  medium.  Al¬ 
though  some  newspapers  have  found 
that  direct  mail’s  cost-per-order  is 
prohibitive,  with  an  average  response 
rate  of  about  3%,  others  have  found 
ways  to  use  it  profitably. 

Kate  Petranech,  past  president  of 
the  Direct  Marketing  Association  of 
Washington,  D.C.,  believes  that 
newspapers  have  much  to  gain 
through  the  use  of  direct  mail.  While 
direct  mail  can  obviously  alert  adver¬ 
tisers  and  potential  subscribers  to  spe¬ 
cial  sections  and  special  rates,  Petra¬ 
nech  said  that  it  can  also  assist  in  reac- 
tivating  subscribers  who  have 
dropped  the  paper,  getting  subscrib¬ 
ers  to  expand  services  and  cultivating 
audience  targets  which  in  turn  may 
attract  new  advertisers. 

The  crux  of  any  successful  direct 
mail  campaign  is  a  diverse  subscriber/ 
non-subscriber  data  file  system,  of 
course.  As  one  circulation  executive 
put  it,  newspapers  “should  be  able  to 
target  left-handed,  pipe-smoking 
heads-of-household  living  on  the 
right-hand  of  the  street.’’ 

The  beauty  of  direct  mail  lies'with 
its  accountability;  among  other 
things,  it  can  target  an  audience,  test 
different  promotion  angles  and  track 
and  measure  a  campaign’s  success. 
Although  newspaper  executives  agree 
that  direct  mail  should  never  stand 
alone  as  a  promotion  vehicle,  it  can 
make  a  niche  in  the  total  marketing 
process  when  integrated  with  a  com¬ 
prehensive  sales  campaign. 

“From  a  promotional  standpoint, 
direct  mail  pulls  double  duty,’’  said 
E.  Russell  Donnelly,  promotion  man¬ 
ager  of  the  Worcester  (Mass.)  Tele- 


(Kane  is  special  projects  manager 
of  the  International  Newspaper 
Promotion  Association  in  Reston, 
Va.  This  is  part  of  a  series  of  arti¬ 
cles  dealing  with  different  aspects 
of  newspaper  promotion.) 


gram  and  Gazette.  “It  solicits  adver¬ 
tisers  and  potential  subscribers  and  at 
the  very  least  implants  the  offer  in 
their  minds.’’ 

Many  newspapers  have  had  success 
in  utilizing  direct  mail  as  an  “up 
front”  advertising  piece,  which  is 
then  followed  by  a  personal  sales  call. 
In  the  case  of  the  Telegram  and  Ga¬ 
zette,  Donnelly  explained  that  a 
phased  program  calls  for  the  re-solici- 
tation  on  non-respondents  by  carriers, 
adult  sales  crews  and  finally  by  tele¬ 
phone.  “If  we  don’t  get  them  with 
that,  then  we  come  back  into  the  area 
again  two  years  later,”  he  said. 


Direct  mail  does  not  necessarily 
have  to  be  used  as  an  “up  front”  pro¬ 
motion,  however.  At  the  Courier- 
Journal  and  Louisville  Times,  a  “lay¬ 
ered  sales  approach”  is  usually  im¬ 
plemented  whereby  direct  mail  serves 
as  the  last  communication  alternative, 
“the  blanket  direct  mail  approach  is 
very  expensive,”  said  Robert  Goetz, 


promotion  director  of  the  Louisville 
newspapers.  “We  first  try  contacting 
prospects  by  telephone  and  then  by  a 
sales  crew  who  will  leave  a  door  hang¬ 
er  if  they  are  still  unsuccessful.  If  this 
third  alternative  is  not  possible  for 
some  reason,  we  mail  to  the  prospect 
directly.” 

In  any  marketing  approach,  direct 
mail  should  be  considered  just  one 
part  of  the  whole  sales  process,  ac¬ 
cording  to  Richard  P.  Honack,  man¬ 
ager  of  promotion  and  special  events 
of  the  Chicago  Tribune.  “It’s  a  matter 
of  planning,  timing  and  opportuni¬ 
ty,”  he  said. 

In  addition  to  the  obvious  advan¬ 
tages  of  direct  mail,  newspapers 
should  also  consider  two  less  con¬ 
spicuous  qualities  of  direct  mail:  shelf 
life,  or  the  time  a  mailing  is  kept  in 
the  home,  and  retention  rate. 

“Direct  mail  pieces  have  incredi¬ 
ble  shelf  life,”  Worcester’s  Donnelly 
said.  “There  is  a  response  peak,  of 
course,  after  10  days  to  two  weeks, 
but  people  clearly  keep  them  around, 
in  many  cases  responding  months  lat¬ 
er.” 

Additionally,  Donnelly  reported 
that  the  Telegram  and  Gazette  experi¬ 
ence  a  retention  rate  on  direct  mail 
orders  of  about  70%.  “This  is  because 
the  sale  is  volunteered  and  not 
coerced  in  any  way,”  he  said. 

In  producing  an  effective  direct 
mail  piece,  newspaper  creatives 
should  consider  its  four  basic  ele¬ 
ments:  envelope,  letter,  flyer  and  or¬ 
der  form.  Although  the  entire  pack¬ 
age  should  be  well-coordinated,  each 
element  should  be  designed  always 
consistent  with  the  image  of  the  news¬ 
paper. 

The  envelope 

Joe  Marrone,  associate  creative  di¬ 
rector  of  the  Direct  marketing  Group 
in  New  York  City,  suggests  that  you 
think  of  an  envelope  as  the  front  win¬ 
dow  of  your  shop.  “If  people  are  intri¬ 
gued  by  what  they  see,”  Marrone 
said,  “they’ll  come  inside  and  give 
you  a  chance  to  make  a  sale.” 

Direct  mail  professionals  will  tell 
you  that  no  matter  what  paper,  design 
or  color  is  used,  all  successful  enve¬ 
lopes  have  one  thing  in  common:  they 
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prompt  the  prospect  to  open  them  and 
read  your  all-important  sales  mes¬ 
sage. 

Marrone  offers  these  pointers  to  get 
people  to  open  an  envelope: 

•  Design  an  envelope  that  looks  offi¬ 
cial.  Since  a  newspaper  is  usually  an 
established  business  in  the  communi¬ 
ty,  its  name  should  be  on  the  front  of 
the  envelope. 

•  Good  teaser  copy  is  necessary  to 
pique  the  reader’s  curiosity.  Such 
words  as  “free”  or  “confidential” 
are  good  examples,  although  you 
should  never  offer  something  on  the 
envelope  that  you  do  not  follow  up 
inside. 

•  If  you’re  offering  a  premium  with¬ 
out  obligation,  be  sure  to  say  soon  the 
envelope.  This  is  especially  pertinent 
to  any  newspapers  that  actively  mer¬ 
chandise  particular  products  (Calen¬ 
dars,  shirts,  tote  bags,  etc.). 

•  Address  your  target  audience  right 
on  the  envelope. 

The  letter 

Once  the  recipient  opens  the  enve¬ 
lope,  the  letter  becomes  the  most  ef¬ 
fective  selling  piece,  according  to 
Maureen  Palmedo,  a  direct  marketing 
consultant  and  copywriter  based  in 
Washington,  D.C.  It  is  where  a  news¬ 
paper  can  build  credibility,  promote 
its  benefits  and  detail  its  offer. 

Letter  copywriters  should  take  as 
much  space  as  necessary  to  do  this, 
according  to  Palmedo.  “A  lengthy 
letter  actually  implies  that  the  offer  is 
valid  and  coming  from  a  reputable 
business,”  Palmedo  said.  “Use  plen¬ 
ty  of  paragraphs  and  indents  and  sum¬ 
marize  your  copy  points  in  bold  cap¬ 
sule  form  somewhere  up  front.” 

Direct  mail  marketers  suggested 
some  key  points  to  remember  when 
writing  a  direct  mail  letter: 

•  State  your  offer  on  the  first  page  of 
the  letter.  This  is  by  far  the  most  com¬ 
mon  piece  of  advice  that  direct  mail 
copywriters  give.  Galen  Stilson,  a 
freelance  copywriter  based  in  Tarpon 
Springs,  Fla.,  put  it  this  way:  “If  your 
offer  is  up  front,  you’re  more  likely  to 
capture  the  interest  of  the  real  pros¬ 
pect.” 

•  Stilson  also  recommends  the  use  or 
“command”  copy.  “Tell  me  to  re¬ 
spond,  to  fill  out  the  order  form,  to 
check  this,  punch  that,  answer  this, 
order  now,”  he  said.  “Command  ac¬ 
tion  from  the  opening  paragraph  in  a 
subtle  way  and  get  more  bold  copy 
toward  the  end  of  the  copy.” 

•  Ask  for  the  order.  A  lot  of  time  and 
money  are  wasted  if  you  don’t. 

•  Tell  the  prospect  how  to  respond. 
Do  not  hesitiate  to  give  step-by-step 
ordering  instructions. 

•  Establish  and  reestablish  your  pa¬ 
per’s  reputation  and  credibility. 
How?  Offer  a  refund  on  any  unused 
portion  of  the  subscription  if  the  cus¬ 


tomer  is  not  satisfied,  for  example. 
Repeat  the  name  of  the  newspaper  and 
its  address  on  every  insert  in  the  direct 
mail  package.  If  possible,  provide 
an  “8(X)”  telephone  number,  which 
assures  the  potential  subscri^r  that 
someone  may  be  reached  in  case 
something  goes  wrong  with  the  order. 

•  Sell  the  benefits  of  the  newspaper, 
over  and  over  again.  Headlines  and 
subheads  should  highlight  these  bene¬ 
fits.  Don’t  keep  the  reader  guessing. 
How  will  your  newspaper  meet  the 
needs  of  the  potential  reader? 

•  Use  “you”  instead  of  “we”  in 
your  copy. 

•  Make  it  easily  understandable. 
Without  talking  down  to  your  reader, 
make  the  letter  easy  to  read.  Be  spe¬ 
cific  and  speak  the  reader’s  language. 

•  Avoid  humor — it’s  too  unpredict¬ 
able. 


Newspapers  will  continue  to  gamer 
the  largest  share  of  total  advertising 
expenditures  in  1985,  predicts  Doyle, 
Dane  and  Bembach’s  Mediatrends. 

Newspaper  ad  revenues  will  in¬ 
crease  one-tenth  of  a  percent  to  27.4% 
of  all  advertising  expenditures.  More 
than  half,  or  53.6%,  of  all  local/retail 
advertising  dollars  will  go  to  news¬ 
papers,  speculating  a  slight  decline 
from  53.8%  in  1984.  (Local/retail 
advertising  accounts  for  87%  of  all 
newspaper  advertising.)  Total  news¬ 
paper  advertising  expenditures  are 
expected  to  increase  11.1%  in  1985. 

The  media  forecasts  for  newspa¬ 
per,  magazine,  tv,  radio  and  outdoor 
were  published  in  the  annual  report 
compiled  by  DDB’s  media  depart¬ 
ment,  providing  a  historical  perspec¬ 
tive  on  each  of  the  major  media  and 
observations  about  the  future. 

The  report  predicts  that  total  adver¬ 
tising  expenditures  in  all  media  in 
1985  will  increase  10.6%  and  reach 
$%.2  billion,  representing  2.4%  of  the 
gross  national  product. 


The  report  predicts  that 
total  advertising 
expenditures  in  all  media 
in  1985  will  Increase 
70.6%  and  reach  $96.2 
billion . . . 


Magazine  advertising  will  rise  1 1% 
in  1985,  with  circulation  revenue 
undergoing  a  change.  Subscriptions 
are  increasing  and  now  represent 
almost  three-quarters  of  magazine 
distribution,  with  declining  single- 


•  Always  include  a  postscript  at  the 
end  of  your  sales  letter.  “Studies 
have  proven  time  and  again  that  the 
postscript  is  one  of  the  first  copy  sec¬ 
tions  to  be  read,”  Stilson  said. 

The  flyer 

Basically,  the  flyer  should  visually 
track  what  the  letter  copy  is  stating. 
The  benefits  should  again  be  stressed 
in  capsule  form.  And,  like  the  letter, 
the  flyer  should  ask  for  the  order  and 
urge  people  to  respond  in  some  way. 

The  order  form 

The  order  form  should  look  invit¬ 
ing  and  easy  to  use  with  plenty  of 
white  space.  A  postage-paid  mail- 
back  card  is  a  good  way  to  entice  re¬ 
sponse.  Ask  for  payment  but  do  not 
require  it  at  the  time  of  the  order. 
Above  all,  do  not  be  intimidating  at 
this  point;  you’ve  come  too  far  to  lose 
the  prospect  now. 


copy  sales.  Magazines  have  con¬ 
tinued  to  gamer  more  revenue  from 
their  readers,  who  now  pay  three 
times  more  than  they  did  15  years  ago. 

Television  will  continue  to  be  the 
leading  medium  among  national 
advertisers  with  a  27.4%  share  of 
national  advertising  investments, 
dov/n  slightly  from  28%  in  1984. 


Magazines  have 
continued  to  garner  more 
revenue  from  their 
readers^  who  now  pay 
three  times  more  than 
they  did  15  years  ago. 


Cable  television  will  rise  42.9%  this 
year,  but  will  represent  only  3.7%  of 
total  television  advertising  expendi¬ 
tures.  Cable  penetration  will  continue 
to  increase,  as  will  subscriptions  to 
pay  services.  But,  signiHcantly, 
advertising-supported  basic  cable  will 
attract  an  increased  share  of  viewing. 

Radio  ad  expenditures  will  increase 
9%  in  1985,  and  local/retail  advertis¬ 
ing  will  continue  to  account  for  almost 
three-quarters  of  all  radio  advertising. 
Radio  listenership  among  all  persons 
12  years  and  older  has  decreased 
almost  one  hour  per  week  since  1980, 
with  the  most  precipitous  decline 
among  females  —  a  drop  of  almost 
two  hours  during  the  average  week. 

Radio  has  registered  a  decline  of 
about  40  minutes-a-week  for  teens 
since  1980.  FM  radio  now  captures 
more  than  two-thirds  of  all  radio 
listening. 


Newspapers’  share  of  ads  will  rise 
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Tribune  Co.  wants  to  prevent  potential  takeover 


In  the  wake  of  recent  takeovers  of 
media  giants.  Tribune  Co.  is  asking  its 
stockholders  to  approve  another  de¬ 
fense  against  hostile  acquisitions. 

The  Chicago-based  company  is 
asking  its  stockholders  on  May  2  to 
triple  the  number  of  authorized  com¬ 
mon  shares  —  a  move  that  would  di¬ 
lute  the  holdings  of  anyone  trying  to 
take  control  of  the  firm. 

In  its  proxy  statement,  Tribune  Co. 
said  the  increase  from  50  million  to 
150  million  shares  outstanding  would 
“impede  a  takeover  or  make  a  change 
in  control  of  the  company  more  diffi¬ 
cult.” 

In  addition,  the  company  said,  the 
added  stock  coujd  be  used  for  “possi¬ 
ble  future  financing  programs,  stock 
splits,  stock  dividends,  acquisitions. 


employee  benefits  and  other  general 
corporate  purposes.” 

Tribune  Co.  is  more  noted  for  ac¬ 
quiring  media  properties  than  being 
the  target  of  takeover  rumors.  In¬ 
deed,  in  the  most  recent  big  newspa¬ 
per  acquisitions,  such  as  the  liquida¬ 
tion  of  Des  Moines  Register  and  Tri¬ 
bune  Co.,  the  Tribune  Co.  was  often 
mentioned  as  a  possible  bidder. 

In  addition,  the  company  already 
has  a  formidable  takeover  defense. 

For  one  thing,  corporate  bylaws  re¬ 
quire  that  a  takeover  must  be 
approved  by  at  least  a  two-thirds 
vote. 

For  another,  the  terms  of  directors 
are  staggered,  preventing  a  potential 
buyer  from  gaining  quick  change  in 
the  board. 


Finally,  the  company  has  autho¬ 
rized,  but  not  issued,  five  million 
shares  of  preferred  stock.  Under 
company  bylaws,  the  board  can  de¬ 
signate  the  terms  or  rights  of  that 
stock,  subject,  of  course,  to  securities 
law. 

At  the  annual  meeting,  to  be  held  in 
Ft.  Lauderdale,  Fla.,  the  company 
will  also  ask  approval  of  three  new 
directors:  James  F.  Here,  chairman 
and  chief  executive  officer  of  Borg- 
Warner  Corp.;  James  C.  Dowdle, 
president  and  CEO  of  the  company’s 
broadcasting  subsidiary,  and  James  J. 
O’Connor,  chairman  and  president  of 
Commonwealth  Edison  Co.  They 
have  been  nominated  to  replace  direc¬ 
tors  who  are  retiring  or  not  standing 
for  reelection. 


Conference  to  discuss  safety  of  international  journalists 


By  M.L.  Stein 

Sixteen  worldwide  press  groups 
have  been  invited  to  Vevey,  Switzer¬ 
land,  April  23-24,  for  a  round  table 
meeting  on  the  safety  of  journalists  on 
dangerous  assignments. 

The  conference,  organized  by  the 
International  Committee  of  the  Red 
Cross  (ICRC),  supersedes  planning 
by  others  of  a  UNESCO-linked  meet¬ 
ing  in  Mexico  City  on  “protection  of 
journalists,”  according  to  the  World 
Press  Freedom  Committee,  one  of  the 
groups  that  will  participate  in  the 
Vevey  parley. 

Dana  Bullen,  WPFC  executive 
director,  said,  “lam  encouraged  by 
the  even-handed  approach  the  Inter¬ 
national  Committee  of  the  Red  Cross 
is  taking,  including  emphasis  on  first 
analyzing  the  hazards  facing  journal¬ 
ists  before  leaping  to  conclusions  ab¬ 
out  what  might  be  suggested  in  this 
sensitive  field.” 

Western  media  groups  feared  the 
Mexico  meeting,  which  had  been 
scheduled  for  March,  would  be  an 
effort  to  license  news  correspon¬ 
dents.  The  Mexico  conference  has 
been  postponed  indefinitely,  Bullen 
said. 

That  meeting  was  reportedly  being 
organized  by  the  Prague-based  Inter¬ 
national  Order  of  Journalists  (IOC) 
and  the  Latin  American  Federation  of 
Journalists  (FELAP),  both  consi¬ 
dered  leftist. 

Plans  for  the  Mexico  City  meeting 
touched  off  a  controversy  at  the  Inter 
American  Press  Association’s  Gener¬ 
al  Assembly  in  Los  Angeles  last  fall. 


U.S.  Assistant  Secretary  of  State 
Gregory  J.  Newell  charged  that  the 
Mexico  City  conference  was  being 
“financially  and  ideologically”  sup¬ 
ported  by  UNESCO. 

UNESCO  deputy  director  Gerard 
Bolla  admitted  UNESCO  had  pro¬ 
vided  financial  aid  for  the  planning  of 
the  meeting  but  he  said  it  would  not 
furnish  funds  for  the  conference  it¬ 
self. 


Plans  for  the  Mexico 
City  meeting  toifched  off 
a  controversy  at  the  Inter 
American  Press 
Association’s  General 
Assembly  in  Los  Angeles 
last  fall. 


UNESCO  is  not  among  the  orga¬ 
nizations  invited  to  the  Switzerland 
meeting  by  ICRC  President  Alexan¬ 
dre  Hay.  In  addition  to  WPFC,  west¬ 
ern  groups  invited  include  the  lAPA, 
International  Press  Institute,  Interna¬ 
tional  Federation  of  Newspaper  Pub¬ 
lishers,  International  Association  of 
Broadcasters,  Commonwealth  Press 
Union  and  the  International  Federa¬ 
tion  of  the  Periodical  Press. 

FELAP  and  the  IOC  also  are 
among  those  invited. 

Hay  said  the  purpose  of  the  round 
table  will  be  “to  examine  the  hazards 
facing  journalists  and  the  remedies. 


including  the  effectiveness  of  the  legal 
protection  afforded  by  existing  inter¬ 
national  humanitarian  law”  as  laid 
out  in  the  Geneva  Convention. 

The  meeting  also  will  assess  specif¬ 
ic  measures  already  taken  or  which 
should  be  taken  to  “ensure  and  in¬ 
crease  the  safety  of  journalists  on 
dangerous  missions,”  Hay  noted. 

The  Mexico  City  planning  group 
had  included  in  its  agenda  such  topics 
as  “status  rights  and  responsibilities 
of  journalists,”  “professional  and 
ethical  standards”  and  “definition  of 
journalists.” 

Bullen,  whose  organization  had 
criticized  the  Mexico  City  meeting 
and  made  its  protests  known  to  ICRC, 
asserted  that  “the  knee-jerk  reaction 
of  too  many  groups,  including  those 
aligned  with  press-controlling  coun¬ 
tries,  is  that  an  international  ID  card 
might  help.  This  isn’t  necessarily 
true,  and  in  the  fact  may  only  raise 
new  problems  of  licensing  for  journal¬ 
ists.” 

TvB  reports  strong 
television  ad  gains 

Commercial  television  advertising 
reached  $19  billion  in  1984,  an  in¬ 
crease  of  18%  over  1983’s  $16.1  bil¬ 
lion,  the  Television  Bureau  reported. 

Network  television  advertising 
rose  21%  in  1984  to  $8.5  billion  from 
$7.0  billion  in  1983,  TvB  said.  Nation¬ 
al  and  regional  spot  television  adver¬ 
tising  amounted  to  $5.5  billion  in  1984, 
a  17%  gain  over  the  previous  year. 


16 


EDITOR  &  PUBLISHER  for  April  13,  1985 


4.. 


NOW  WITH  THE  SPEED  AND  ACCURACY 
OF  ELECTRONICS- 


JOURNALISTK  NEED! 


JWSUBflWCE 
iass  DATA 


2  Use  the  IIAA’s  toll-fi^  number— 1-800- 
221-7917— (or  212-285-4250  in  New  York 
State)— and  we  will  give  you  sources  for  infor¬ 
mation  on  any  insurance  subject  you 
are  covering. 

3  Refer  to  a  comprehensive  media  kit— 
FREE  for  the  asking.  It  contains  back¬ 
ground  information  on  the  Property/Casualty 
Industry  and  the  Independent  Agency  Sys¬ 
tem,  plus  a  directory  for  additional  source 
material,  an  alphabetical  list  of  State  Insur¬ 
ance  Commissioners  with  phone 
numbers  and  a  list  of  top  insurance 
H  '  executives. 

If  sf  >  Complete  this  coupon  for 

■  J  your  computer  access  number 
■  and  your  FREE  media  kit! 


Here  are  3  ways  to  be  completely 
informed: 

1  Access  a  comprehensive  ELECTRONIC 
INSURANCE  RESOURCE  LIBRARY, 
created  by  the  Independent  Insurance  Agents 
of  America,  which  can  be  at  your  computer 
fingertips.  Just  complete  the  coupon  below  and 
we’ll  give  you  your  local  access  telephone  num¬ 
ber.  It  will  link  your  business  or  personal 
computer  with  modem  to  our  library  that 
includes  insurance  background  and  historical 
information,  loss 
statistics,  new 
cover- 
ages,  legislation, 
regulations,  court 
decisions,  major 
catastrophes, 
industry  trends 
and  much  more! 


Your^  mdependenl 
Insofma/jAaeNT 


Independent  Insurance  i'^ents 
of  America 

NCOfiPORAJED  100  Church  Street,  New  York,  NY  10007 
Attn:  Ms.  Barbara  A.  Morris 

□  Please  send  me  our  local  access  number  to  your  com¬ 
puter  library,  and  background  information  on  utilizing 
the  system. 

□  Please  forward  a  FREE  media  kit. 


Name. 


Publication  or  Statioi 


Address. 


City. 


State. 


Zip. 


NEWSPEOPLE  IN  THE  NEWS 


George  B.  Irish 


THE  HEARST  NEWSPAPERS  GROUP  has  created  two 
new  senior  management  positions  with  the  title  of  group 
publisher  and  named  Joseph  T.  Lyons,  publisher  of  the 
Albany  (N.Y.)  Times-Union  and  Knickerbocker  News,  and 
George  B.  Irish,  publisher  of  the  Beaumont  (Texas)  Enter¬ 
prise,  to  the  posts. 

Lyons  and  Irish  will  hove  supervisory  responsibility  over 
several  geographically  clustered  newspapers  and  both  re¬ 
tain  their  current  positions. 

Lyons  was  nam^  group  publisher  of  the  midwest  com¬ 
munity  group,  which  includes  the  Edwardsville  (III.)  Intel¬ 
ligencer,  Bad  Axe  (Mich.)  Daily  Tribune,  and  the  Midland 
(Mich.)  Daily  News,  and  also  Hearst's  Herald  Community 
Newspapers  headquartered  in  South  Gate,  Calif. 

Irish  was  named  group  publisher  of  the  Texas  community, 
which  includes  the  Laredo  Times,  Midland  Reporter- 
Telegram,  Plainview  Daily  Herald  and  the  Jasper  News- 
Boy. 


Joseph  T.  Lyons 


James  R.  Whelan,  former  editor  of 
the  Washington  Times,  has  joined  the 
Christian  Broadcasting  Network  as 
managing  director  of  news. 

The  network,  based  in  Virginia 
Beach,  Va.,  announced  that  Whelan 
will  direct  a  buildup  of  CBN  news 
facilities  and  staff,  adding  news 
bureaus  in  London  and  New  York  to 
the  present  bureaus  in  Washington, 
Beirut  and  Jerusalem. 

Whelan  broke  into  journalism  as  a 
copyboy  for  his  hometown  Buffalo 
(N.Y.)  Courier-Express.  His  experi¬ 
ence  includes  serving  as  editor  of  the 
Sacramento  Union,  managing  editor 
of  the  Miami  News,  and  16  years  as  a 
correspondent  for  United  Press  Inter¬ 
national,  His  UPI  service  included 
ten  years  in  Latin  America  where  he 
won  an  Overseas  Press  Club  citation 
for  his  reporting. 


Otis  White  is  the  newly  named 
editor  of  Georgia  Trend,  the  Atlanta- 
based  business  magazine  set  to  debut 
next  September.  Eugene  Patterson 
is  the  magazine’s  chairman. 

Georgia  Trend’s  forerunner  is  the 
St.  Petersburg-based  Florida  Trend, 
whose  parent  publication  is  the  St. 
Petersburg  Times. 

White  began  his  career  at  the  Co¬ 
lumbus  (Ga.)  Ledger  and  subsequent¬ 
ly  was  associate  editor  at  two  maga¬ 
zines,  South  Business  and  New  Flor¬ 
ida.  Since  1981,  he  has  been  a  staff 
writer  at  Florida  Trend,  specializing 
in  economics  and  technology. 


Liz  Logan  has  resigned  as  res¬ 
taurant  and  wine  critic  of  the  Orlando 
Sentinel  to  become  food  and  wine  edi¬ 
tor  of  Texas  Homes  magazine  in  Dal¬ 
las.  She  previously  was  dining  critic 
of  the  Dallas  Morning  News. 


Linda  Mathews,  an  assistant 
national  editor  of  the  Los  Angeles 
Times  since  1981,  was  appointed  an 
assistant  foreign  editor.  She  replaces 
Nick  Williams  Jr.,  who  was  named 
correspondent  for  Southeast  Asia, 
based  in  Bangkok. 

Mathews  served  as  the  Times’  cor¬ 
respondent  in  Hong  Kong  from  1977 
to  1979,  when  she  was  appointed  Pek¬ 
ing  bureau  chief.  She  returned  to  Los 
Angeles  in  1980  as  editor  of  the  op-ed 
page. 

Judith  Ann  Bloom  has  joined  the 
newspaper  as  an  assistant  editor  of 
the  View  section.  She  was  assistant 
features  editor  of  the  Van  Nuys 
(Calif.)  Daily  News  from  1979  to  1983 
and  previously  worked  for  the  Santa 
Monica  Evening  Outlook  as  enter¬ 
tainment  editor. 


Julie  Miles  Gordon  was 
appointed  New  York  sales  manager 
for  the  Sunday  Magazine  Network. 


CATHLEEN  P.  BLACK,  publisher  of 
USA  Today,  has  been  named  to  the 
additional  post  of  executive  vice  presi¬ 
dent/marketing  of  Gannett  Co.,  Inc., 
parent  company  of  the  newspaper. 

Black  will  coordinate  and  supervise 
all  national  advertising  and  sales  prom¬ 
otion  activites  for  the  company's  news¬ 
papers,  broadcast  stations,  outdoor 
operations  and  magazines.  She  reports 
to  John  J.  Curley,  Gannett  president 
and  chief  operating  officer,  and  con¬ 
tinues  to  maintain  offices  at  the  New 
York  City  and  Washington  headquar¬ 
ters  in  her  USA  Today  and  marketing 
roles. 


She  replaces  Edward  J.  Hundt,  who 
assumed  new  duties  in  agency  rela¬ 
tions. 

Gordon’s  background  includes 
syndicated  television  and  network 
radio  sales  and  cable  and  national 
consumer  magazine  experience. 


Arthur  Z.  Kamin  has  resigned  as 
editor  of  the  Shrewsbury  (N.S.)  Regis¬ 
ter.  Kamin,  who  began  his  career  as  a 
reporter  with  the  Register  28  years 
ago,  continues  in  a  consulting  capac¬ 
ity  and  maintains  an  office  at  the 
newspaper. 

Kamin  also  has  served  as  the  Regis¬ 
ter’s  president  in  addition  to  being 
chief  editorial  executive.  He  is  execu¬ 
tive  vice  president  of  the  New  Jersey 
Press  Association  and  a  lecturer  in 
journalism  at  Monmouth  College, 
West  Long  Branch,  N.J.,  and  he 
serves  as  chairman  of  the  Rutgers 
University  board  of  trustees. 
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Reg  Gale  Linda  ! 

Reg  Gale  has  joined  the  Pitts¬ 
burgh  Press  as  city  editor  after  serv¬ 
ing  as  assistant  city  editor  of  the  De¬ 
troit  Free  Press.  He  earlier  worked  as 
executive  news  editor  of  the  Albany 
(N.Y.)  Times-Union  and  as  assistant 
city  editor  at  the  Middletown  (N.Y.) 
Record. 

*  *  * 

Henry  Scott,  features  editor  of 
the  Hartford  Courant,  was  named 
special  assistant  to  Michael  J. 
Davies,  editor,  publisher  and  chief 
executive  officer  of  the  newspaper. 

In  the  newly-created  position, 
Scott  will  assist  with  the  overall  busi¬ 
ness  management.  He  joined  the 
Courant  as  features  editor  in  1982  and 
prior  to  that  was  business  editor  of  the 
Charlotte  (N.C.)  Observer. 

♦  *  ♦ 

Roy  Heatherly  has  been  pro¬ 
moted  to  director  of  advertising  at  the 
Jackson  (Tenn.)  Sun.  He  had  been 
serving  as  promotions  manager  and 
replaces  David  Barton,  who  joined 
the  Anderson  (S.C.)  Independent- 
Mail. 

♦  ♦  ♦ 

Gene  Mueller,  a  longtime  out¬ 
doors  writer  in  the  Washington,  D.C. 
area,  joined  the  Washington  Times  to 
write  a  column  three  times  a  week.  He 
has  been  writing  for  the  Weekend  sec¬ 
tion  of  the  Washington  Post  for  sever¬ 
al  years. 

Mueller  began  his  Washington 
newspaper  career  with  the  Daily 
News  in  1967  and  later  joined  the 
Washington  Star,  writing  a  column 
four  times  a  week  from  1972  to  1981,' 
when  the  paper  ceased  publication. 


Searing  Tom  Gibbons 

Linda  Searing,  managing  editor  of 
the  Prince  George’s  (Md.)  Journal, 
was  promoted  to  editor,  succeeding 
Stan  Felder.  He  left  the  company  to 
pursue  other  interests  including 
newspaper  and  publication  design 
and  communications  consulting. 

Searing,  with  the  Journal  since 
January  of  1983,  previously  was  at 
USA  Today  as  assistant  Washington 
editor  and  as  an  editor  in  the  Life  sec¬ 
tion. 

Earlier,  she  was  a  feature  editor 
with  the  Boston  Herald-American 
and  an  editor  at  the  Washington  Star. 
When  the  Star  folded.  Searing  joined 
the  Washington  Post  as  Virginia 
Weekly  editor  and  as  an  editor  in  the 
Style  section. 

♦  ♦  * 

Keith  Thursby  has  been  named 
managing  editor  of  the  Saddleback 
Valley  News,  Mission  Viejo,  Calif.,  a 
twice-weekly. 

Thursby  most  recently  was  with  the 
San  Clemente  Daily  Sun/Post  as 
sports  editor  and  before  that  as  a  sUiff 
writer. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

90  Yean  Natl«n<Wide  Rersewl  Service 


Tom  Gibbons  has  been  named  ex¬ 
ecutive  sports  editor  of  the  Baltimore 
News  American.  A  native  of  Boston, 
he  worked  for  local  newspapers  for  16 
years,  most  recently  as  sports  editor 
of  the  Boston  Herald. 

At  the  News  American,  Gibbons 
replaces  Robert  Pastin,  who  is  now 
sports  editor  of  the  St.  Louis  Post- 
Dispatch. 

Gibbons  started  as  an  office  boy 
and  copyboy  for  the  Boston  Record 
American  and  later  was  an  assistant 
news  editor,  news  editor  and  sports 
editor  for  the  Boston  Herald  Amer- 


JuuE  Anderson  and  Anne  Voegt- 
UN  have  been  promoted  to  new  posi¬ 
tions  at  The  Columbian,  Vancouver, 
Wash. 

Anderson  was  named  business  edi¬ 
tor  of  the  expanded  business  section. 
A  business  writer  since  December  of 

1983,  she  previously  worked  for  the 
Tri-City  Herald,  Kennewick,  Wash., 
and  the  Daily  Journal  of  Commerce, 
Portland,  Ore. 

VoegtUn  was  promoted  to  assistant 
city  editor/features.  She  joined  the 
staff  as  a  copy  editor  in  January  of 

1984. 


Henry  H.  Young,  executive  editor 
of  the  Harrisburg  (Pa.)  Patriot-News, 
has  been  reappointed  to  a  fourth  two- 
year  term  as  civilian  aide  for  eastern 
Pennsylvania  to  the  Secretary  of  the 
Army  John  O.  Marsh  Jr. 

In  the  non-salaried  {wst.  Young  is 
responsible  for  providing  civilian 
points  of  view  to  Secretary  Marsh  and 
other  senior  Army  officials. 


FROM  LOS  ANGELES  .  .  . 

.  .  General  Motors,  the  world's  largest  auto- 
maker,  and  the  United  Auto  Workers . . .  hat>e 

draum  up  plans  for  building  the  new  Saturn  HHlg^ 

small  car  that  could  usher  in  a  new  era  of 
industrial  peace  and  prosperity  at  GM  and 
become  a  model  of  excellence . . . 

“It  takes  an  estimated  I  JO  hours  to  produce  a 
car  in  the  United  States,  compared  to  about  75 
hours  in  Japan,  where  costs  are  estimated  to  he 
hettveen  $1,500  and  $2,500  less  per  car. 

“The  Saturn  planners  say  they  heliet>e  they  can 
almost  erase  that  difference ..." 

— Harry  Bernstein  of  the  Los  Angeles  Times 

Looking  ahead  in  the 

LOS  ANGELES  TIMES-WASHENGTON  POST  NEWS  SERVICE 

1150  15th  St.  NW,  Washington,  DC  20071 
(202)  3.54-6173 
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NEWSPEOPLE  IN  THE  NEWS 


LARRY  RUBENSTEIN  is  the  newly 
named  chief  photographer/UPI  News- 
pictures.  He  succeeds  Pat  Benic,  who 
resigned. 

With  UPl  since  AAarch  of  1 977,  first 
in  the  Washington  bureau  and  then  in 
New  York,  Rubenstein  was  named 
manager  of  the  Trenton  bureau  in 
September  of  that  year  with  responsi¬ 
bility  for  the  entire  state.  He  went  back 
to  Washington  to  cover  the  White 
House  and  Capitol  Hill  in  April  of 
1979. 

A  1 975  graduate  in  photo  illustra¬ 
tion  from  Kent  State  University, 
Rubenstein  worked  for  the  Cleveland 
Press  prior  to  joining  the  wire  service. 


Louis  S.  Levy  was  promoted  from 
operations  manager  of  the  data  pro¬ 
cessing  department  of  the  Baltimore 
News-American  to  director  of  data 
processing. 

Prior  to  joining  the  paper  in  1983,  he 
was  systems  analyst  at  Providence 
Hospital,  Washington,  D.C.,  and  the 
University  of  Maryland  Hospital, 
Baltimore. 

*  *  ♦ 

Phil  Taylor,  formerly  city  editor 
of  the  New  Pittsburgh  Courier,  has 
been  named  associate  editor  of  the 
Pittsburgh  Catholic.  He  is  a  graduate 
of  Duquesne  University. 


Promotions  and  staff  additions  at 
the  Chicago  Sun-Times  include: 

Mary  Dedinsky,  to  metro  editor 
from  city  editor. 

Alan  Henry,  to  deputy  metro  edi¬ 
tor  from  assistant  city  editor. 

John  McDonough,  to  assistant 
managing  editor/production  from 
makeup  editor. 

Russ  Bath,  to  news  editor  from  a 
copy  editor. 

OioN  Kopriva  to  assistant  to  the 
editor.  He  formerly  was  associate 
director  of  press  operations  for  the 
Los  Angeles  Olympic  Organizing 
Committee  and  was  manager  of  the 


—  OBITUARIES— 


main  press  center  for  the  1984  Olym¬ 
pic  Games. 

4c  :|c 

Eric  Allen  Jr.  has  retired  for 
health  reasons  after  37  years  with  the 
Medford  (Ore.)  Mail  Tribune.  Allen 
joined  the  paper  in  1948  as  its  first  city 
editor  and  for  the  past  16  years  has 
been  the  editor.  He  also  worked  as 
chief  editorial  writer  and  served  three 
times  as  a  Pulitzer  Prize  judge. 

Before  joining  the  newspaper,  he 
was  United  Press  bureau  chief  in 
Salem  and  then  secretary  to  two  Ore¬ 
gon  governors. 

♦  *  * 

Steven  Derman,  director  of  opera¬ 
tions  for  the  Hartford  Courant,  was 
elected  president  of  the  New  England 
Newspaper  Operations  Association, 
Inc.,  moving  up  from  vice  president. 


Gary  W.  Whitfield  has  been 
named  director  of  marketing,  Wayne 
Matthews  Corporation,  Safety  Har¬ 
bor,  Florida.  The  firm  is  a  supplier  of 
books  as  premiums  and  incentives  for 
subscribers  and  carriers  and  designs 
no-cost  benefits  for  company  em¬ 
ployees.  Whitfield  most  recently  was 
sales  and  marketing  manager  for  the 
Tampa  Tribune-Times. 


NEWSPEOPLE  EDITOR 
Lenora  Williamson 


Frank  H.  Bartholomew,  86,  a 
veteran  foreign  correspondent  who 
was  chairman  of  United  Press  Inter¬ 
national's  board  of  directors  from 
1%2  to  1972  after  serving  as  president 
of  the  news  agency  from  1955  to  1%2, 
died  of  cancer  March  26  at  his  home  in 
Sonoma,  Calif. 

He  had  divided  his  time  in  recent 
years  between  his  home  in  Sonoma, 
another  home  in  Glenbrook,  Nev., 
and  as  chairman  emeritus  maintained 
an  office  in  the  San  Francisco  UPI 
bureau. 

Bartholomew  was  a  war  correspon¬ 
dent  for  United  Press  (now  UPI)  dur¬ 
ing  World  War  II,  the  Chinese  civil 
war,  the  Korean  War  and  the  early 
fighting  in  Indochina. 

He  had  joined  UP  as  a  reporter  in 
Portland,  Ore.,  in  1921,  after  working 
for  the  Portland  Oregonian  and  the 
Evening  Telegram  and  the  Vancouver 
(B.C.)  Sun.  After  that  he  was  to  travel 
the  world  in  reporting  and  wire  ser¬ 
vice  roles  and  interview  most  of  the 
world  leaders  of  his  time. 


He  was  on  the  battleship  USS  Mis¬ 
souri  at  the  signing  of  the  Japanese 
surrender,  covered  the  Bikini  atomic 
bomb  tests  of  1946  as  the  lone  observ¬ 
er  for  the  press  aboard  a  B29  plane 
and  was  the  last  correspondent  out  of 
Shanghai  when  it  fell  to  the  Commu¬ 
nists  in  1949. 

At  the  end  of  World  War  II,  Bartho¬ 
lomew  went  to  Japan  and  interviewed 
the  emperor  and  Gen.  Douglas 
MacArthur  on  the  same  day  to  give  a 
study  in  contrasts  of  the  two  men  who 
were  to  rule  the  island  empire. 

In  1955,  Bartholomew  became 
president  of  United  Press  and  over¬ 
saw  the  merger  with  the  International 
News  Service  in  1958.  After  being 
elected  chairman  of  the  board  in  1962, 
he  served  ten  years  and  then  was 
named  chairman  emeritus. 

He  had  become  a  vice  president  in 
1938  and  first  vice  president  in  1954 
but  was  always  drawn  to  the  role  of 
reporter  and  received  a  number  of  ma¬ 
jor  awards  for  his  work. 

In  conferring  the  Omar  N.  Bradley 


award  from  the  Veterans  of  Foreign 
Wars  in  1955  for  Bartholomew’s  dis¬ 
tinguished  contributions  as  a  war  cor¬ 
respondent,  the  VFW  commander-in- 
chief,  Merton  B.  Tice,  said, 
“Although  this  man  has  been  a  press 
association  executive  for  many  years, 
he  has  never  stopped  being  a  news¬ 
paper  reporter.” 


Edward  Park  Doyle,  77,  execu¬ 
tive  editor  of  the  defunct  Chicago’s 
American  from  1955-61,  died  Febru¬ 
ary  19  after  falling  from  the  14th  floor 
of  his  Chicago  apartment  building. 
Police  said  they  were  classifying  the 
death  as  a  suicide. 

Doyle  began  his  career  as  a  drama 
critic  for  the  Rochester  (N.  Y.)  Demo¬ 
crat  and  Chronicle.  After  service  in 
World  War  II,  he  joined  the  New  York 
Journal-American  and  in  1955  was 
named  executive  editor  of  the  Chica¬ 
go  American,  which  later  changed  its 
name  to  Chicago’s  American,  then  to 
Chicago  Today. 
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Announcing  tomorrow’s 
offset  press  for  large  dailies 


Ed  P&dUla  C.E.O., 

M.  A.  N. -Roland 
Newspaper  Press  Division 


At  least  four  major  advances  in  offset 
press  technology  mark  the  arrival  of 
the  Colorman  75  press  from  M.A.N.- 
Roland.  These  new  developments  give 
your  large-circulation  newspaper  press 
operation  an  almost  revolutionary 
improvement  in  the  following  areas: 

■  Increased  productivity  and  quality 

■  Efficiency  and  flexibility  of 
operation 

■  Features  and  options  to  meet  your 
newspaper  requirements 

■  Advanced  design  based  on  proven 
technology 

The  new  Colorman  75  achieves  all  this, 
and  that  is  why  I  take  such  pleasure  in 
announcing  this  offset  press. 

Improved  productivity 
&  quality  reproduction 

The  Colorman  75  is  a  heavy  duty 
metropolitan  press  designed  to  meet 
the  demanding  requirements  of  almost 
continual  production.  All  three  color 
and  four  color  units  have  blanket  and 
plate  cylinder  bearers  for  durability, 
speed  and  quality  reproduction.  We 
call  it  Colorman  75  because  it’s  rated 
at  75,000  papers  per  hour. 


Efficiency  & 
Flexibility  of  Operation 

The  Colorman  75  offers  modular  unit 
design  that  can  be  expanded  from  a 
conventional  arch  type  unit  to  a  seven 
cylinder  three  color  unit  to  a  nine 
cylinder  four  color  unit.  Its  remarkable 
speed  of  changeover  allows  you  to 
change  color  leads  faster  with  a  broad 
choice  of  color  positions. — How? — 
Colorman  75  automatically  puts 
cylinders  in  time  thanks  to  its  unique 
proven  cylinder  geometry. 

The  Colorman  75  has  the  plate  lockup 
system  of  the  future.  This  exclusive 
patented  wedge  design  requires  no  tools 
and  provides  near  perfect  registration. 
Centrifugal  force  locks  the  plates  on 
tighter  as  press  speeds  increase.  In 
addition,  you  can  compensate  for  web 
spread  at  each  of  the  eight  plates  on  the 
cylinder. 

The  Colorman  75  interactive  computer 
control  system  brings  space  age 
technology  to  daily  press  makeready 
and  operation.  Controls  are  interactive 
with  feedback  and  readout  which  lets 
the  operator  know  where  each  ink, 
water  and  compensator  control  is  set. 
Manual  backup  is  also  provided  for 
each  control.  It’s  a  complete  system 
from  the  scanned  plate  negatives  to 
automatic  presetting  of  ink,  water  and 
compensator  on  the  press. 


Features 
&  Options 

Colorman  75  is  loaded  with  options 
that  enable  you  to  glove  fit  this  press  to 
your  newspaper  press  operations. 

■  Choice  of  ink  pumps/ink  rail  or 
conventional  fountains 

■  Choice  of  direct  or  ink  train 
dampening 

■  Choice  of  individual  motorized  plate 
cylinders  to  do  makeready  while 
other  units  are  being  run 

■  Options  of  various  levels  of 
computer  controls 

■  Available  as  slip-in  units  for 
letterpress  conversion 

And  many  more  options. 

Advanced  design 
&  proven  technology 

All  features  incorporated  in  this  press 
have  been  developed  based  upon  proven 
and  tested  technology  from  cylinder 
geometry  to  computer  controls.  See 
how  far  this  technology  can  meet  your 
newspaper  needs  now  and  in  the  future. 

Call  me  at  201-469-6600  or  write  to: 


NEWSPAPER  PRESS  DIVISION 
Middlesex,  NJ  08846-2499 


Press,  lawyers,  courts  agree  to  cooperate  in  N.  J. 

State  Supreme  Court  approves  statement  on  fair  triahfree  press 
Issues  that  will  replace  detailed  set  of  reporting  guidelines 


The  New  Jersey  Supreme  Court 
approved  a  statement  on  fair  trial-free 
press  issues  that  will  replace  the  de¬ 
tailed  set  of  voluntary  guidelines  for 
reporting  criminal  procedures  that 
have  been  in  effect  since  1972. 

The  new  statement  of  principles 
was  developed  by  the  court’s  Com¬ 
mittee  on  Relations  with  the  Media 
which  has  judges,  lawyers  and  print 
and  broadcast  representatives  as  its 
members. 

Chief  Justice  Robert  N.  Wilentz 
announced  the  adoption  of  the  state¬ 
ment  at  a  seminar  on  media-bar  rela¬ 
tions  in  Trenton  which  was  sponsored 
by  the  Journalism  Resources  Institute 
of  Rutgers  University. 

“This  represents  a  specific  com¬ 
mitment  to  accommodation  and  coop¬ 
eration  between  the  judiciary  and  the 
media,”  Judge  Wilentz  stated. 

The  voluntary  guidelines  “had  be¬ 
come  a  thorn  in  the  side  of  the  press,” 
remarked  Cathy  Amone,  who  han¬ 


dles  media  relations  for  the  New 
Jersey  Supreme  Court.  Several  provi¬ 
sions  of  the  guidelines  were  “unen¬ 
forceable,”  she  said  and  noted  that 
several  U.S.  Supreme  Court  deci¬ 
sions  since  1972  have  made  other 
guidelines  “moot.” 


"T/i/s  represents  a 
specific  commitment  to 
accommodation  and 
cooperation  between  the 
Judiciary  and  the  media,” 
Judge  Wiientz  stated. 


The  main  thrust  of  the  new  state¬ 
ment  of  principles  was  the  ac¬ 
knowledgment  by  judges,  lawyers 
and  the  media  that  there  is  a  need  for 
an  “ongoing  dialogue”  among  the 
three  groups  to  achieve  “a  wider 
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i®  The  Baltimore  Sun’s  H.  L.  Mencken 

Writing  Award  annually  recognizes 
originality,  vigor  and  outstanding 
literary  quality. 
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style.  Find  out  if  you’re  the  journalist 
we're  looking  for  by  writing  to: 

Ms.  Eurla  Frederick 
Contest  Coordinator 
The  Baltimore  Sun 
H.L.  Mencken  Writing  Award 
501  North  Calvert  Street 
Baltimore,  Md.  21278 


The  Baltimore  Sun 


understanding  of  the  problems  and 
how  they  can  be  alleviated.” 

“We  don’t  need  guidelines.  We 
need  to  sit  down  on  a  regular  basis,” 
said  Prof.  Jerome  Aumente,  director 
of  the  Journalism  Resources  Insti¬ 
tute.  He  added  that  having  regular 
meetings  to  hash  out  differences 
rather  than  “fixed  guidelines”  would 
also  eliminate  the  fear  on  the  part  of 
the  media  that  supposedly  voluntary 
procedures  may  be  judicially  im¬ 
posed. 

Donald  Lass,  publisher  of  the 
Asbury  Park  Press  and  president  of 
the  New  Jersey  Press  Association, 
agreed  with  Aumente.  “The  real  key 
to  reporting  arrests  and  trial  proce¬ 
dures  fairly  while  preserving  our  First 
Amendment  rights  lies  in  these  dis¬ 
cussions  with  judges,  lawyers,  report¬ 
ers  and  editors.” 

The  New  Jersey  Supreme  Court 
also  eased  its  rules  for  still  cameras  in 
the  courtroom. 

Previously,  photographers  could 
only  use  cameras  that  were  as  quiet  as 
the  Leica  M  Series  Rangefinder  when 
used  alone  or  with  a  sound-muffling 
device. 

Under  the  relaxed  rule,  cameras 
more  commonly  used  by  news 
photographers  will  be  allowed  if  they 
are  equipped  with  sound-muffling  de¬ 
vices. 

Exchange  program 
applicants  sought 

The  American  Society  of  News¬ 
paper  Editors  is  now  accepting  ap¬ 
plications  for  its  Journalism  Ex¬ 
change  Program. 

The  program  enables  professional 
journalists  from  Africa,  Asia,  Latin 
and  Central  America,  the  Caribbean, 
Eastern  Europe  and  the  Middle  East 
to  spend  weeks  of  work  and  study  in 
the  U.S.,  including  one-month  ex¬ 
perience  at  a  daily  newspaper. 

The  12  journalists  selected  for  this 
year’s  program  will  receive  round- 
trip  air  fare  and  a  stipend  for  living 
expenses. 

The  program  begins  on  September 
15  and  runs  through  October  27. 

Inquiries  should  be  sent  to  ASNE 
Journalism  Exchange  Program,  Ed¬ 
ward  R.  Murrow  Center,  Fletcher 
School,  Tufts  University,  Medford, 
Mass.,  02155. 
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IJE’s 


Management 


Trainin 


Center 


t  MMnGiaiENTBULLEW 


Applications  are  now  being  taken 
for  one  of  the  most  ambitious  arid  excit¬ 
ing  management  training  programs  in 
the  journalism  industry. 


A  diverse  management  is  vital  to 
today’s  newspaper.  This  need  has  long 
been  recognized,  but  little  has  been  done 
to  accomplish  it.  IJE’s  Management  Train¬ 
ing  Center  is  the  first  program  created 
specifically  to  address  this  urgent  need. 

Successful  candidates  will  be 
drawn  from  the  middle  ranks  of  news¬ 
room  management,  from  circulation  man¬ 
agement  and  sales,  and  from  advertising 
sales  and  mid-management.  Most  suc¬ 
cessful  candidates  will  have  had  between 
five  and  ten  years’  experience  in  their 
respective  departments. 

This  new  IJE  program,  put  together 
by  a  specially  convened  blue-ribbon  com- 


A  project  of  the  Institute  for  Journalism 
Education  in  cooperation  with  the  J.  L. 
Kellogg  Graduate  School  of  Management 
and  the  Medill  School  of  Journalism  of 
Northwestern  University. 


mitteer  is  making  a  special  effort  to 
ensure  a  large  minority  representation. 
Those  employers  who  have  wanted  to  put 
a  minority  person  on  the  management 
fast  track  now  have  a  ready  resource.  IJE 
is  now  soliciting  inquiries  from  interested 
publishers,  general  managers,  department 
heads  and  potential  applicants  at  daily 
newspapers. 

Several  full  fellowships  will  be 
offered  to  smaller  newspapers.  Others 
will  be  assessed  a  small  service  fee. 


Deadline  for  Applications: 
May  31, 1985 

Session  Dates: 
August  4-October  6, 1985 


*IJE’s  Management  Ibsk  Force.  Co¬ 
chairs:  John  Quinn,  chief  news  executive, 
Gannett  Newspapers;  Ellis  Cose,  presi¬ 
dent  and  chief  executive  officer.  Institute 
for  Journalism  Education.  Members: 
Mervin  Aubespin,  President,  National 
Association  of  Black  Journalists;  Edward 
Bassett,  Dean,  the  Medill  School  of  Jour¬ 
nalism,  Northwestern  University;  Gerald 
Garcia,  Publisher,  ’Tucson  Citizen;  Robert 
Haiman,  President  &  Managing  Director, 
The  Poynter  Institute  for  Media  Studies; 
Douglas  Harris,  Vice  President,  Knight- 
Ridder  Inc. ;  James  Hoge,  Chairman  and 
Publisher,  New  York  Daily  News;  Donald 
Jacobs,  Dean,  Kellogg  School  of  Manage¬ 
ment;  Robert  Maynard,  Publisher,  The 
Tribune  (Oakland,  Ca.);  Nancy  Nielsen, 
Director,  Office  of  Communications,  ABC 
Broadcast  Group;  George  Parker,  Director 
of  Executive  Education,  Graduate  School 
of  Business,  Stanford  University;  Arthur 
Sulzberger,  Publisher,  The  New  York 
Times;  William  Stockton,  Assistant  to  the 
Executive  Editor,  The  New  York  ’Times; 
Donald  Wright,  President,  Los  AngelesTimes. 


For  farther  information  contact: 

Debra  Castelan 

IJE’s  Management  ’Training  Center 
Kellogg  School  of  Management 
Leverone  Hall,  Room  3-080 
Northwestern  University 
Evanston,  Illinois  60201 
(312)491-2691 


"The  liboiy  of  the  Press 
is  indeed  essential  to  the 
nature  of  a  free  state:  hut 
this  eonsists  in  laying  no 
previous  restraints  on 
publieations,  and  not  in 
freedom  from  censure  for 
cnminal matter  when 
published.  ” 

SIR  WIl.I.LAM  HI  ACKSTOM: 


THE  MUTUAL  INSURANCE  COMPANY 
OF  HAMILTON,  BERMUDA 
PROVIDING  PROTECnOV  FOR 
THE  HIESS 


The  legal  complexities  of  contempo- 
journalism  can  cost  a  publisher 
his  business.  The  rising  incidence  of 
costly  litigation  and  the  consequences 
resulting  from  strikes  are  well-docu¬ 
mented.  By  experience,  publishers 
have  been  made  painfully  aware  of  the 
sta^ering  costs  of  even  a  simple 
deiSise.  The  Mutual  Insurance 
Company  of  Hamilton,  Bermuda 
insures  the  press  against  the  conse¬ 
quences  of  contemporary  litigation 
and  other  losses. 

Writing  its  first  newspaper  insurance 
policy  in  1939,  no  other  company  has 
more  expertise  in  insuring  a  free  press 
than  Mutual.  Mutual  covers  the  special 
insurance  needs  of  more  than  800 
daily  newspapers  in  the  United  States 
and  Canada. 

The  Mutual  Insurance  Company 
offers  a  broad  range  of  services  for 
the  newspaper  industry.  It  was  formed 
by  newspaper  men  and  women  to 
serve  the  newspaper  industry  by 
protecting  working  journalists  and 
their  publishers. 

Founded  by  an  Act  of  the  Parliament 
of  Bermuda,  effective  March  30, 1961, 
The  Mutual  Insurance  Company  of 
Hamilton,  Bermuda  owns  and  manages 
the  Territorial  Insurance  Company 
Limited,  Potomac  Insurance  company 
Limited,  and  Mutual  Reinsurance 
Company  Limited.  Together,  these 
companies  cover  the  special  insurance 
needs  of  the  newspaper  publishing 
business  by  providing  strike,  libel,  and 
First  Amencfment  insurance;  seminars 
on  the  prevention  of  libel  and  privacy 
suits;  and  special  policies  requested 
by  publishers  to  meet  unique 
requirements. 

LIBEL  INSURANCE 

Libel  insurance  from  The  Mutual 
Insurance  Company  of  Hamilton, 
Bermuda  is  available  to  qualified 
newspapers.  ANPA  publications  are 
offer^  occurrence  policies,  not  just 
claims  made.  Libel  insurance  pays  up 
to  10  million  dollars  per  occurrence 
(not  an  annual  aggregate)  with  low 


deductibles.  With  fi^-seven  years  of 
expferience.  Mutual  is  still  the  only 
company  to  provide  punitive  damage 
cover^e  across  the  U.S.  In  an  increas¬ 
ingly  litigious  industry.  The  Mutual 
Insurance  Company  provides  the  vital 
libel  coverage  needied  by  today’s 
newspapers. 

FIRST  AMENEMENT 
INSURANCE 

Unique  to  the  history  of  the  insurance 
business.  First  Amendment  insurance 
is  now  available  in  conjunction  with 
libel  insurance.  Coverage  allows  the 
insured  to  prosecute  and/or  defend 
against  lawsuits  arising  for  invasion 
of  perceived  First  Amendment  rights 
by  State  and  Federal  Courts  and  police 
incursions  into  newsrooms.  This 
program  also  allows  the  publisher  to 
manage  its  First  Amendment  cases  on 
its  own  behalf.  Coverage  is  available 
up  to  $100,000  per  occurrence  (not  an 
annual  aggregate)  at  the  same  price 
as  comparable  amounts  of  libel 
insurance  coverage. 

STRIKE  INSURANCE 

Strike  insurance  by  The  Mutual 
Insurance  (ximpany  helps  provide 
publishers  the  economic  leverage 
necessary  to  survive  a  strike.  Strike 
insurance  covers  net  profits,  fixed 
chaises,  and  ordinary  business 
expenses  in  the  event  of  a  full  or 
paitial  strike.  It  also  makes  a  provision 
for  adequate  security  to  protect  and 
preserve  the  physic^  plant  and 
personnel.  Strike  insurance  is  open 
once  a  year,  with  effective  coverage 
dates  from  July  1st  to  June  3()th.  New 
union  organization  drives  and  more 
resistance  to  increased  levels  of  auto¬ 
mation  in  newspaper  production  and 
distribution  now  make  strike  insurance 
more  valuable  than  ever. 

LIffiL  AND  PRDACY 
SEMINARS 

The  Mutual  Insurance  Company  is  the 
only  comply  to  provide  preventive 
assistance  in  the  form  of  seminars. 


Entitled  “How  to  Prevent  Libel  and 
Privacy  Suits,”  the  daylong  seminar 
is  offered  across  North  America  to 
participating  ANPA  members.  The 
seminar  was  created  to  meet  the  needs 
of  publishers,  editors,  reporters,  and 
photographers.  It  offers  legal  expertise 
and  an  explanation  of  current  court 
decisions  affecting  libel,  public  and 
private  people,  actual  mdice,  negli¬ 
gence,  embanking  truths,  lies, 
distortions,  and  other  topics.  It  is 
presented  in  a  multi-media  format 
which  includes  ample  question-and- 
answer  periods  and  addresses  the 
differences  in  law  fiom  state-to-state. 
Offered  to  insured  members,  the 
seminar  is  invaluable  to  the  woilting 
journalist.  Contact:  Barbara  Dill  (305) 
576-8651. 

sm:iAL  POJciES 

Since  the  Fourth  Estate  is  nqw  func¬ 
tioning  in  an  increasingly  litigious 
society.  The  Mutual  Insurance 
C<)mpaiy  continues  to  explore  new 
means  to  assist  the  newspaper  busi¬ 
ness  in  the  U.S.  and  Canada.  Serving 
as  protectors  of  the  press  since  1939, 
the  directors  and  officers  of  these 
complies  have  more  combined 
experience  in  insuring  the  newspaper 
industry  than  any  insurance  group  in 
the  world.  To  meet  present  and  future 
needs.  The  Mutual  Insurance 
Company  i^es  publishers  to  address 
their  questions  and  suggestions  for 
specif  policies  for  consideration. 


THEMUTLAL 
INSURANCE  CaVDANY 
OF  HAMILTON,  BERMUDA 

P.O.  Box  1179,  Hamilton  5,  Bermuda 
(809)292-7633 
Send  all  mail  via  OVERSEAS 
AIRMAIL 

PROVIDING  PROTECTION 
FC»THE  PRESS 


NEWS/TECH 


Unitex  users  await  its  fate 

Hundreds  of  newspapers  hoping  the  phototypsetting  firm  survives 


By  George  Gameau 

Hie  financial  collapse  threatening 
Unitex  Inc.  has  sent  shock  waves  of 
insecurity  rippling  through  hundreds 
of  newspapers  using  equipment  by 
Unitex  and  its  predecessors,  who 
helped  pioneer  computerized  photo¬ 
typesetting  since  1949. 

“To  say  the  least,  we  are  sitting  on 
pins  and  needles,”  said  Bill  Miller,  an 
officer  of  the  Unitex  Users  Group  and 
production  manager  of  the  Pine  Blujf 
(Ark.)  Commercial.  “As  a  user  of  the 
equipment,  I  am  very  uptight  —  and 
my  publisher  is  even  more  uptight  — 
about  (Unitex)  falling  by  the  wayside. 
If  they  go  Chapter  11,  we’ll  be  in 
trouble.” 

Unitex,  based  in  Nashua,  N.H., 
faces  certain  liquidation  if  a  purchaser 
or  new  financing  is  not  found  soon  by 
Bob  Smith,  the  principal  owner  and 
chief  executive  officer,  who  is  said  to 
have  an  option  to  purchase. 

On  March  7,  the  Indian  Head  Bank, 
also  of  Nashua,  took  control  of  the 
assets  of  Unitex  as  the  result  of  a  de¬ 
fault  earlier  in  the  year  on  loans  — 
said  to  total  some  $4  million,  about  $3 
million  outstanding — that  were  taken 
last  year  to  buy  the  company. 


“To  say  the  least,  we 
are  sitting  on  pins  and 
needles”  said  Bill  Miller, 
an  officer  of  the  Unitex 
Users  Group  and 
production  manager  of 
the  Pine  Bluff  (Ark.) 
Commercial. 


In  severe  cost-cutting  moves, 
Argus  Management  of  Natick,  N.H., 
which  the  bank  has  hired  to  manage 
the  company,  retained  88  out  of  Uni¬ 
tex ’s  120  employees,  according  to 
Edward  McLaughlin,  formerly  Uni¬ 
tex  vice  president  of  marketing. 

McLaughlin,  and  Edward  Neylan, 
who  is  in  charge  of  engineering,  are 


basically  running  Unitex  for  Argus, 
which  is  headed  by  Dave  Ferrari, 
formerly  a  consultant  for  the  com- 
pany. 

McLaughlin  said  service  and  sup¬ 
port  for  systems  have  not  been 
affected  —  except  for  delays  of  two- 
to-three  weeks  stemming  from  the 
emergency.  Research  and  develop¬ 
ment  are  continuing,  he  said. 

Software  and  engineering  opera¬ 
tions  are  “the  same”  as  before  the 
bank  stepped  in  but  have  “slipped 
somewhat  because  of  the  natural 
trauma”  of  the  financial  crisis. 

The  latest  reports  as  E&P  went  to 
press  indicated  a  deal  was  near  on  the 
purchase  of  the  assets  of  Unitex. 
Smith  and  a  group  of  Unitex  execu¬ 
tives  were  said  to  be  among  the 
suitors  negotiating. 

The  bank  officer  handling  the 
account  did  not  return  several  phone 
calls  and  Smith  could  not  be  reached 
at  the  company. 

While  Smith  is  retaining  for  the  time 
being  his  titles  as  chief  executive 
officer,  chairman  of  the  board  and 
owner  of  most  of  the  stock,  the  bank  is 
basically  in  control. 

There  are  between  300  and  500 
worldwide  users — 80%  of  them 
newspapers — of  computerized  front 
end  and  typesetting  systems  made  by 
Unitex  or  its  line  of  predecessors. 
U.S.  users  number  about  140,  mostly 
newspapers.  They  include  the  Toledo 
(Ohio)  Blade  and  Fairchild  Publica¬ 
tions,  the  magazine  publishers. 

Gene  Bentz,  president  of  the  U.S. 
Unitex  Users  Group  and  production 
superintendent  of  the  Farmington 
(N.M.)  Daily  Times,  said  “It’s  too 
strong  a  users  base  to  be  left  in  the 
cold.”  He  said  users  hope  the  next 
owner  will  be  able  to  finance  research 
and  development  to  keep  systems  and 
software  up  to  date. 

If  Unitex  goes  under  instead  of 
being  sold,  users  of  a  whole  family  of 
equipment  could  face  the  prospect  of 
eventually  having  to  buy  complete 
new  systems  if  upgrades  are  no  longer 
available  from  the  manufacturer. 

At  the  base  of  Unitex’s  corporate 
family  tree  is  Photon  Inc.,  which  in 


the  late  1940s  and  early  1950s  was 
credited  with  developing  the  first 
computerized  phototypsetter  before 
it  developed  financial  problems  and 
was  sold. 

Photon,  Star  Parts,  Dymo  Indus¬ 
tries  Inc.  and  Xylogics  combined  as 
Dymo  Graphic  Systems  after  Xylo¬ 
gics  installed  one  of  the  first  auto¬ 
mated  text-processing  systems  at  a 
newspaper  in  1972  at  the  Daytona 
Beach,  Fla.,  News  Journal,  kicking 
off  the  age  of  the  video  display  termin¬ 
al  in  newspapers. 


There  are  between  300 
and  500  worldwide 
users— 80%  of  them 
newspapers — of 
computerized  front 
end  and  typesetting 
systems  made  by  Unitex 
or  its  line  of  predecessors. 


Dymo  marketed  front  end  and 
photocomposition  systems  before  it 
was  sold  to  the  Swiss  firm  of  Esselte 
AB,  and  then  to  Litton  Industries  Inc. 

Litton  merged  Dymo  with  its  Itek 
division  before  selling  the  Itek  large 
systems  operations  to  Smith  in  1984  in 
a  leveraged  buyout  resulting  in  Un¬ 
itex. 

After  so  many  financial  problems, 
and  ownership  changes  at  the  com¬ 
pany  throughout  its  history,  several 
users  of  Unitex-maintained  systems 
expressed  trepidation  about  the  fu¬ 
ture  of  Unitex  and  hope  that  a  new 
owner  will  be  found,  since  the  sys¬ 
tems  are  practical  for  mid-size  news¬ 
papers,  and  a  large  and  strong  cus¬ 
tomer  base  exists. 

However,  there  is  deep  concern  by 
some  users  over  the  possibility  Un¬ 
itex  will  be  liquidated. 

Miller  of  the  Commercial  said  there 
is  an  adequate  supply  of  parts  for 
older  equipment.  But  if  Unitex  goes 
under,  users  of  its  newer  products 
will  suffer  because  parts  are  not 
(Continued  on  page  28) 
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TECHNICAL  BRIEFS 


Chronicle  Co.  buys 
sport  videotex  firm 


Computer  Sports  World,  the  Las 
Vegas-based  sports  videotex  com¬ 
pany,  has  been  acquired  by  Chronicle 
Information  Services,  a  division  of 
the  Chronicle  Publishing  Co.,  pub¬ 
lisher  of  the  San  Francisco  Chronicle. 

Computer  Sports  World,  which  is 
13  months  old,  joins  the  other 
videotex  services  of  CIS.  The  data¬ 
base  offers  subscribers  sports  scores, 
standings,  statistics,  injury  reports 
and  other  sports  information  via 
home  computers,  which  communi¬ 
cate  through  phone  lines  and  a 
modem. 

The  purchase,  whose  cost  was  not 
disclosed,  was  made  from  American 
Gaming  Systems,  which  started  the 
service  in  January  1984.  Existing 
staffers  operate  the  service  from  Las 
Vegas. 

Robin  Cobbey,  36,  was  named 
president. 

Subscribers  pay  $175  for  installa¬ 
tion,  plus  between  36^  and  630  per 
minute  to  use  the  service. 

Cobbey  said:  “Part  of  Computer 
Sports  World’s  value-added  informa¬ 
tion  is  statistical  analysis  which  saves 
time  for  the  handicapper.  Future 
plans  include  similar  number  crunch¬ 
ing  for  the  thoroughbreds.  Computer 
Sports  World  offers  the  information 
you  can’t  get  from  broadcast  or  news¬ 
paper  media.  We  provide  in  minutes 
to  the  fan  what  used  to  take  hours  and 
days  to  compile.” 

News  service 
expands  its  base 

The  Los  Angeles  Times- 
Washington  Post  News  Service  and 
Agence  France-Presse,  the  French 
news  agency,  have  expanded  LAT- 
WP  sates  rights  in  the  United  States  to 
AFP’s  world  English-language  news- 
wire. 

The  arrangement  extends  LAT- 
WP’s  sales  of  AFP  service  to  televi¬ 
sion  outlets,  cable  operations,  data¬ 
bases  and  other  media,  in  addition  to 
newspapers  and  magazines. 

AFP,  owned  by  French  media,  has 
“a  global  reputation  for  excellence, 
and  we  welcome  this  opportunity  to 
introduce  AFP’s  world  English  news- 
wire  to  U .  S .  media  for  the  first  time  on 
a  complete,  24-hour  and  high-speed 
basis,”  said  Douglas  A.  Gripp,  vice 
president  and  general  manager  of 
LAT-WP. 

The  AFP  newswire  is  now  available 
via  LAT-WP  computers  at  1,200 


words  per  minute  in  the  U.S.  either  by 
a  special  circuit  to  subscriber  comput¬ 
ers  and  high-speed  printers,  or  via 
LAT-WP’s  DataCall  English  news  re¬ 
trieval  network  through  the  LAT- 
WP’s  Washington,  D.C.,  computer. 

Print  and  broadcast  clients  choos¬ 
ing  DataCall  delivery  can  dial  the 
Washington  computer,  which  already 
serves  clients  in  20  nations,  after  first 
calling  the  DataCall  menu. 

LAT-WP  has  a  similar  arrangement 
with  the  government-owned  press 
agency  of  the  Federal  Republic  of 
Germany,  Deutsche  Presse-Agentur, 
for  its  English  newswire. 

Scripps  Howard 
merges  print  firms 

Scripps  Howard  says  it  will  build  a 
new  plant  to  accommodate  the  merg¬ 
er  of  two  of  its  Kentucky  companies, 
Web  Press  Co.,  a  commercial  printer 
in  Louisville,  and  Standard  Pub¬ 
lishing  Co.,  the  Bardstown-based 
publisher  of  three  small  newspapers. 

Standard  prints  the  Kentucky  Stan¬ 
dard  in  Bardstown,  the  Pioneer  News 
in  Shepherdsville  and  the  Mt. 
Washington  Star  in  Mt.  Washington. 

Web  prints  50  publications  a  week. 


including  the  University  of  Kentucky 
daily,  the  Kentucl^  Kernel. 

Standard  will  immediately  begin 
construction  of  a  25,000-square-foot 
production  plant  on  four  acres  it  owns 
in  Shepherdsville.  The  new  building 
will  be  the  headquarters  for  the 
Pioneer  News  and  will  house  13  press 
units  for  printing  the  three  Standard 
newspapers.  It  will  also  handle  com¬ 
mercial  printing,  typesetting  and 
mailing  for  Web. 

Patti  Hoddinott,  general  manager 
of  Web,  was  named  to  the  same  posi¬ 
tion  at  Standard  under  terms  of  the 


Trade  show 
dispute  settled 

The  Videotex  Industry  Association 
and  Online  Conferences  Inc.  have 
settled  out  of  court  a  contractual  dis¬ 
pute  over  trade  shows. 

According  to  a  VIA  release,  the 
a^eement  ^lows  Online  to  run  its 
Videotex  ’86  show  at  the  Dallas  In- 
fomart.  May  6-8,  as  planned.  The 
VIA,  with  Cahners  Exposition 
Group,  will  hold  a  videotex  confer¬ 
ence  and  exhibition  in  the  fall  of  1986 
at  a  time  and  place  to  be  announced. 


Looking  for  a  Front-End  system 
With  a  path  to  Pagination? 

The  Affordable  answer  is 


Disc 


Callus  at  312/524-1644. 

3  ■  S  G  Dewar  Information  Systems  Corporation 

Discover  Us! 

*Wdtch  future  ads  for  DISC'S  newest  product  discovers 
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Unitex 

(Continued  from  page  26) 


readily  available.  He  said  the  advice 
of  current  Unitex  technicians  is  crit¬ 
ical  in  making  repairs  and  would  be 
missed. 

“As  users  of  (Unitex)  equipment, 
we  have  to  hang  tough  as  much  as  we 
can,’’  Miller  said,  adding  that  the  us¬ 
ers  group  would  meet  in  New  Orleans 
in  June  during  the  ANPA  operations 
exposition  “whether  we  have  a  com¬ 
pany  or  not.’’ 

The  crisis  at  Unitex  has  left  the  Sen¬ 
tinel  Publishing  Co.,  publisher  of  13 
weeklies  around  Denver,  in  a  holding 
pattern  in  the  midst  of  a  $I  15,000  up- 

N.Y.  Times  national 
edition  to  add 
print  location 

The  New  York  Times  national  edi¬ 
tion  will  roll  off  the  presses  this  fall  at 
the  Tacoma  (Wash.)  News  Tribune, 
the  Tribune  has  announced. 

Tacoma  joins  six  other  printing 
sites  around  the  nation  that  print  the 
Times  nationzd  edition. 

The  Pacific  Northwest  has  been 
served  by  presses  in  Walnut  Creek, 
Calif.,  which  is  near  San  Fransisco. 

“Now  that  demand  has  increased 
both  in  that  state  and  in  the  North¬ 
west,  we  are  pleased  to  be  able  to 
benefit  from  the  modem  facilities  and 
excellent  technical  staff  of  the  News 
Tribune,”  said  Arthur  Ochs  Sulzber¬ 
ger,  chairman  of  the  New  York  Times 
Publishing  Co.  and  publisher  of  the 
Times. 

The  announcement  was  made  by 
Sulzberger  and  William  L.  Hon- 
eysett,  president  and  chief  executive 
officer  of  the  Tribune  Ihiblishing  Co. 

The  weekday  national  edition  of  the 
Times  contains  two  sections.  The 
News  Tribune  will  also  print  three 
sections  of  the  Sunday  Times,  and  the 
remaining  sections  will  be  printed  in 
the  East  and  transported  to  Tacoma. 

The  News  Tribune,  an  evening  dai¬ 
ly  of  over  100,(X)0  circulation,  uses 
Goss  Metro  offset  presses,  seven  un¬ 
its  of  which  will  be  used  in  Times  pro¬ 
duction. 

In  a  related  development,  the 
Times  and  Crosfield  Data  Systems 
Inc.  were  said  to  be  finalizing  a  multi¬ 
million  agreement  for  the  purchase  of 
facsimile  transmission  equipment  for 
sending  fully  composed  newspaper 
pages  electronically  via  satellite  to 
Times  printing  plants  in  New  Jersey 
and  national  edition  contract  sites 
around  the  nation. 


grade  of  their  Itek  equipment. 

“Obviously  we  are  very  concerned 
about  the  financial  viability  of  (Un¬ 
itex),”  said  Harrison  Cochran,  Sen¬ 
tinel  president.  “We  have  ordered  a 
system  upgrade  and  are  awaiting  the 
results  of  their  financial  reorganiza¬ 
tion  to  see  which  way  to  go.” 

McLaughlin  said  the  Sentinel  proj¬ 
ect  was  scheduled  to  continue  later  in 
April.  “Nobody  has  lacked  for  ser¬ 
vice  or  installation  of  upgrades,”  he 
said,  adding  that  the  crisis  has  cost 
two-to-three  weeks  of  lost  time. 

While  Unitex  flounders,  one  com¬ 
pany,  Peripheral  Sciences  Inc.  of 
Denville,  N.J. ,  is  waiting  in  the  wings. 
Founded  three  years  ago,  it  services 
only  Itek  and  International  Business 
Machines  Inc.  equipment  and  has  150 
Itek  customers. 

“We  are  prepared  to  support  cur¬ 
rent  Unitex  systems  worldwide  into 
the  1990s,”  said  John  Attas,  one  of 
Peripheral’s  founders.  He  said  the 
company  has  parts  and  entire  systems 
in  stock  but  he  wants  Unitex  to  con¬ 
tinue. 

The  causes  of  Unitex ’s  troubles 
appear  to  be  multiple.  Smith  told  E&P 
in  a  recent  story  on  negotiations  for  a 
buyout  by  the  Norwegian  firm  of  Sim- 
X  that  the  company  had  been  under¬ 
capitalized  since  he  took  over.  Others 
tell  of  extravagant  spending  and  a 
company  whose  identity  and  direc¬ 
tion  became  lost  in  repeated  own¬ 
ership  changes. 


If  Unitex  goes  under 
instead  of  being  sold, 
users  of  a  whole  family  of 
equipment  could  face  the 
prospect  of  eventually 
having  to  buy  complete 
new  systems  if  upgrades 
are  no  longer  available 
from.the  manufacturer. 


“There  were  excessive  spending 
habits  that  were  not  to  the  benefit  of 
the  company,”  McLaughlin  said  of 
the  Unitex  era.  “The  profits  were 
spent  before  they  were  made.  That 
started  us  down  the  road  to  some 
financial  problems.” 

Specifically,  observers  said,  the 
company  leased  five  luxury  Cadillacs 
for  executives,  installed  a  circular 
driveway  with  granite  curbing,  deco¬ 
rated  offices  lavishly  and  spent  up  to 
$1,0(K)  a  month  on  cut  flowers. 

But  the  demise  of  the  company, 
according  to  some  observers,  began 
several  years  ago  under  Litton,  which 


cut  back  spending  for  research  and 
development  that  are  critical  in  the 
fast-paced  computerized  publishing 
equipment  field. 

And  with  the  ownership  changes  — 
one  after  the  other  and  lasting  some¬ 
times  less  than  a  year —  “It  got  to  the 
point  where  they  didn’t  know  who 
they  were,”  said  one  follower  of  the 
company. 

McLaughlin  said  some,  but  not 
many,  people  have  left  the  company 
and  the  engineering  operations  have 
been  minimally  affected.  The  sales 
force  has  been  cut  in  half  to  six.  Most 
of  the  staff  reductions  came  in  a  con¬ 
solidation  of  manufacturing  and 
stockrooms.  Field  service  repre¬ 
sentatives  diminished  by  two  or  three 
to  22.  Sales  are  continuing  in  the  wake 
of  what  has  been  called  a  very  good 
year  in  1984,  but  orders  are  not  being 
taken  by  the  bank. 

“The  goal  we  have  now,’’ 
McLaughlin  said,  “is  to  support  the 
current  customer  base  —  domestic 
and  international,  and  to  merge  at  this 
stage  with  a  better  entity  ...  It  is  my 
belief  that  users  of  CPS  (Copy 
Processing  System)  equipment  will 
land  on  their  feet  —  meaning  there 
will  be  a  company  there  to  support 
them.” 


Tucson 

(Continued  from  page  13) 


was  Pima  County  (Tucson)  assessor. 
His  journalistic  experience  includes 
seven  years  as  a  reporter  and  editor 
for  the  Citizen  and  four  years  as  editor 
of  the  Green  Valley  (Ariz.)  News.  He 
has  taught  journalism  at  UA  since 
1957. 

In  Sunday’s  Star  of  March  24,  re¬ 
marking  about  the  Associated  Press 
Sports  Editors  organization  naming 
the  Star’s  sports  section  one  of  the  10 
best  in  the  nation,  Poliak  wrote: 

“Being  named  one  of  the  top  Sun¬ 
day  sports  sections  is  a  wonderful 
honor.  Associated  Press  Sports  Edi¬ 
tors  only  confirmed  what  Star  readers 
have  known  for  a  long  time.  That  is 
the  talent  of  the  sports  writers  and 
desk  people  at  this  newspaper.  Their 
dedication  and  hard  work  will  contin¬ 
ue  to  pay  dividends  for  Star  readers  in 
1985  and  beyond.” 

And,  in  the  March  24  edition,  a 
Star  house  ad  saying  it  was  the  third 
consecutive  year  the  newspaper  has 
been  honored  by  APSE  in  the  50,001 
to  175,000  daily  circulation  classifi¬ 
cation,  added:  “We’ll  work  very  hard 
to  keep  our  standards  high  and  even 
get  a  little  better  in  1985  because  the 
most  important  opinion  of  us  is 
yours.” 

The  ad  carried  the  names  of  the  1 8 
members  of  the  Star’s  sports  staff. 
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Sure,  I’ll  convert  to  offset... 
when  I  can  afford  $10  million 
and  a  whole  new  pressroom. 


Don’t  think  offset. 

Think  flexography. 

Today’s  flexography  by  Koppers  gives 
you  the  color  capability  of  offset,  at  a 
much  lower  cost. 

That’s  because  Koppers  printing  tech¬ 
nology  uses  your  existing  letterpress 
frames.  It  can  be  installed  one  unit  at  a 
time,  so  conversion  is  painless  and  fast. 

You  won’t  need  a  new  pressroom.  Re¬ 
training  can  be  done  right  in-house. 


Flexography  offers  other  built-in  econ¬ 
omies,  like  the  ability  to  print  on  lighter- 
weight  stock.  And  the  ability  to  slash 
your  printed  waste  and  keep  it  down. 

But  the  best  news  is  the  color  quality. 
Vibrant  colors  that  stay  clean  and  crisp 
without  critical  adjustment.  Deep,  rich 
blacks  without  smudging  and  print- 
through.  Advertisers  love  the  flex¬ 
ographic  product,  and  your  readers  . . . 
well,  they  won’t  complain  any  longer 
about  ruboff  when  handling  your  paper. 


Not  if,  but  when  you’re  ready  to  discuss 
converting  to  flexography,  write  or 
call  us. 

Web  Press  Department 
Koppers  Company,  Inc. 

Glen  Arm,  Maryland  21057 
301/592-5400 

KOPPERS 

Engineered 

Products 
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Shop  Talk 

(Continued  from  page  48) 

Hard-ball  intervention — whether 
by  expensive  libel  suits  or  threatening 
stock  takeovers — is,  I  believe,  likely 
to  affect  reporting,  likely  to  affect 
coverage  of  the  news. 

Editors  are  bound  to  ask  them¬ 
selves,  “Is  it  worth  it  to  print  that 
extra  fact  and  open  us  up  to  a  libel 
suit,  which  can  be  costly  and  time- 
consuming?” 

The  end  result  is  that  the  paper  dis¬ 
closes  less.  And  the  pressures  are  not 
one-time  things;  special  interests 
hammer  and  hammer  and  papers  tend 
to  become  less  daring,  more  intimi¬ 
dated. 

What  can  be  done  about  it? 

The  first  thing,  obviously,  is  avoid 
libel  suits.  Recently  1  heard  General 
William  Westmoreland  explaining 
how  his  problem  with  CBS  devel¬ 
oped.  He  believed  that  his  perfor¬ 
mance  had  been  unfairly  degraded, 
that  his  honor  had  been  impugned, 
that  his  loyalty  had  been  questioned. 
“In  short,  I  felt  that  I  was  the  victim 
of  such  a  situation,”  he  said.  “I  tried 
for  some  time  to  get  a  retraction,  an 
apology,  some  kind  of  action  that 
would  eliminate  the  need  for  taking 
stronger  action.” 

Unfortunately,  tv  rarely  gives 
viewers  a  chance  to  prepare  a  letter  to 
the  editor,  an  op-ed  piece  or  a  guest 
editorial. 

I  suspect  that  few  newspaper  re¬ 
porters  think  of  readers  as  customers, 
consumers  who  pay  for  a  product  and 
feel  they  have  a  right,  as  General 
Westmoreland  put  it,  to  a  “balanced 
and  fair”  report. 

If  you  were  to  ask  all  of  your  re¬ 
porters  if  they  return  all  their  phone 
calls  or  if  they  answer  all  letters  about 
their  stories,  I  am  not  sure  you  would 
find  comfort  in  their  responses.  If  you 
were  to  ask  all  of  your  editors  the 
same  question,  the  answers  might  be 
somewhat  better,  but  somewhat  less 
than  perfect. 

Sometimes  it  is  a  youthful,  power- 
happy  news  aide  who  answers  the 
phone,  not  too  patiently,  not  too 
knowledgeably,  and  perhaps  too 
brusquely. 

Readers  look  on  their  newspapers 
as  an  old  friend.  They  see  it  every 
day,  day  after  day,  year  after  year; 
they  read  the  stories  of  reporters  they 
have  come  to  know  and  columnists 
whose  names  are  familiar  and  whose 
views  are  discussed  at  mealtime;  they 
know  about  writer’s  families;  the 
places  they  visit  are  known  to  readers. 

Readers  have  a  feeling  of  almost 
partial  ownership  in  the  paper. 

But  when  they  have  occasion  to 


seek  a  correction,  to  correct  an  unfair¬ 
ness  or  mend  an  insensitivity,  they  are 
often  met  by  resistance  or,  worse,  re¬ 
buff. 

I  agree  with  the  recent  New  York 
Times  editorial. 

“To  deserve  the  extraordinary  pro¬ 
tections  of  American  law  ...  All 
of  journalism  needs  a  stronger  tradi¬ 
tion  of  mutual  and  self-correction. 
The  more  influential  the  medium,  the 
greater  the  duty  to  offer  a  place  for 
rebuttal,  complaint,  correction  and 
reexamination.”  Readers  need  to  be 
told  about  the  possibility  of  writing  a 
letter  to  the  editor  or  preparing  a  state¬ 
ment  of  opposing  views. 

I  would  not  want  to  trespass  on 
your  hospitality  by  giving  you  a  sales 
pitch  for  appointment  of  an  ombuds¬ 
man  or  ombudswoman  on  your  staff, 
but  my  own  experience  thus  far  does 
suggest  it  can  be  useful  in  providing  a 
person  readily  accessible  to  readers, 
to  hear  out  their  complaints,  to  act  on 
those  with  merit  and  also  to  provide  a 
person,  somewhat  detached  from  the 
daily  operations,  to  critique  the  con¬ 
tent.  It  can  also  provide  a  person  who 
can  look  into  controversial  situations 
without  the  restraint  of  being  one  of 
the  daily  reporters  or  editors. 


There  Is  such  a  thing  as 
giving  readers  more  than 
they  can  read  or  want . . . 


The  appointment  by  CBS  of  Burton 
Benjamin,  a  CBS  senior  producer,  to 
review  the  tangled  web  of  the  making 
of  the  Westmoreland  documentary 
was  a  constructive — and  indeed  cou¬ 
rageous — step  by  the  network.  It  is 
the  kind  of  assignment  which  om¬ 
budsmen  on  the  35  papers  around  the 
country  are  often  involved  in,  and 
which  can  help  sustain  the  credibility 
of  the  press. 

I  can’t  prove  that  there  is  a  connec¬ 
tion  between  slowness  in  responding 
to  readers  and  hastiness  in  filing  libel 
suits,  but  common  sense  suggests 
there  is  one. 

Another  comment  1  would  make  is 
that  if  you  are  so  unfortunate  as  to 
have  a  libel  suit  filed  against  you  that 
you  consider  unfounded,  perhaps 
even  frivolous,  you  take  the  sugges¬ 
tion  of  an  ANPA  committee  chairman 
“that  newspapers  file  countersuits  in 
cases  in  which  libel  plaintiffs  are  en¬ 
gaging  in  ’abuse  of  process.’  ” 

Success  in  this  endeavor  could 
force  the  plaintiffs  to  pay  our  legal 
and  court  costs — about  $5  million  or 
more  for  CBS — and  would  be  a  pow¬ 
erful  deterrent  to  other  potential  liti¬ 


gants. 

We  are  facing  the  possibility  of 
growing  “Legal  Terrorism,”  and  if 
the  free  press  is  to  survive  and  carry 
out  its  important  responsibilities  in 
our  democracy,  we  may  have  to  find 
better  ways  to  protect  newspapers 
against  those  who  would  seek  to  in¬ 
timidate  or  perhaps  even  dominate  us. 

Today  it  is  CBS  on  the  firing  line; 
tomorrow  it  could  be  one  of  us. 

Scholarship  honors 
deceased  editor 

The  Courier-Journal  and  Louisville 
Times  Co.  and  friends  and  colleague 
of  Carol  Sutton  have  begun  a  fund 
drive  to  establish  a  scholarship  in  her 
memory  at  the  University  of  Ken¬ 
tucky. 

Sutton,  who  died  of  cancer  on  Feb. 
19,  became  the  first  woman  to  head 
the  news  staff  of  a  major  American 
daily  newspaper  when  she  was 
appointed  managing  editor  of  the 
Courier- Journal  in  1974. 

The  scholarship  at  the  University  of 
Kentucky  will  be  administered  by  the 
School  of  Journalism.  Checks  should 
be  mailed  to  Dr.  Edmund  B.  Lam¬ 
beth,  School  of  Journalism,  Universi¬ 
ty  of  Kentucky,  Lexington,  Ky., 
40506-0042. 

Paper  pleased  after 
dropping  Saturday 

The  Fort  Madison  (Iowa)  Daily 
Democrat  reported  that  six  weeks  af¬ 
ter  dropping  its  Saturday  edition  and 
going  to  Monday  through  Friday  pub¬ 
lication  schedule  its  readers  and 
advertisers  are  pleased  with  the 
change. 

The  newspaper  said  its  paid  circula¬ 
tion  was  up  28  copies  per  day  since 
making  the  change,  and  its  total 
“ABC  paid  circulation”  is  7,295. 

The  Democrat  also  raised  its  cover 
price  for  its  Friday  paper  to  500  but 
kept  Monday  through  Thursday  at 
250.  It  also  made  no  change  in  its 
home  delivery  prices. 

Murdoch  plans  new 
London  newspaper 

Rupert  Murdoch  announced  re¬ 
cently  that  he  plans  to  launch  a  new 
evening  daily  in  London  this  year. 

The  paper,  to  be  called  the  Post, 
will  be  printed  at  a  new  plant  in  Lon¬ 
don  owned  by  Murdoch’s  News  In¬ 
ternational  company. 

Murdoch  said  in  his  announcement 
that  he  eventually  plans  to  make  the 
Post  an  all-day  newspaper. 
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SMALL  TOWN  DAILY  WITH  BIG  PLANS 
FINDS  THE  PERFECT  PARTNER  FOR  GROWTH: 
THE  NEW  HARRIS  NC450  4-PAGE  WEB  PRESS. 


John  Schumann, 
editor  and  puUishei; 
Veto  Beadi  Press 
journal,  Fknida. 


With  daily  c±rulation  at 

20,000  and  rising,  the  Vero 
Batch  Press  Journal 
decided  it  was  time  to  upgrade 
productivity  and  quality  to  meet 
future  needs. 

The  paper  prides  itself  on  serving 
its  community  with  a  sophisticated 
product,  seven  days  a  week.  But  its 
old  press,  with  maximum  speed  of 
16,000  pph,  only  produced  a  paper 
of  up  to  24  pages.  It  was  no  way 
to  grow. 

John  Schumann: '. .  .We  needed  a 
very  fast  press  [capable  of  printing 
for  double  present  circulation] . . . 
expandable . . .  producing  a  high- 
quality  paper . . .  flexible  in  paging 
and  color  placement,  and  represent¬ 
ing  a  real  value....' 

After  extensive  evaluation, 
Schumann  chose  the  Harris 
NC450,  our  new  4page  web  press. 
V^^th  10  units  and  the  RB-2  folder. 


per  holds  news  and  sports  sections 
until  2  a.m.  for  the  latest  news  and 
West  Coast  scores.  (Vero  Beach  is 
winter  home  to  the  Los  Angeles 
Dodgers!) 

lime  saved  in  make-ready  and 
running  is  time  gained  for  ^e  news 
desk.  And  there  are  other  vital  sav¬ 
ings.  With  the  NC-450, '. . .  we  get 
the  speed  with  just  half  tihe  number 
of  pl^es  that  would  be  required  on 
a  semi-cylindrical  press,'  says 
Schumann.  'Over  the  life  erf  the 
press,  we  figure  this  alone  will  save 
us  million.' 

The  4page  format  with  2-page 
breaks  gives  great  flexibility  in  pag¬ 
ing  and  color  placement.  And  the 
paper  can  print  its  own  color  comics 
and  a  lot  of  spot  color. 

Add  die  capability  of  producing 
high  quality  inserts  and  other  com¬ 
mercial  jobs  and  you'll  find,  as  the 
Press  Journal  has,  the  Harris  NC450 
the  ideal  press  for  the  growing  smaU 
to  medium  size  newspaper. 

For  more  information,  please  con¬ 
tact  the  Market  Services  Manager 
Harris  Graphics  Corporation,  P.Q 
Box  61485,  DFW  Airport,  Dallas, 
Texas  75261.  (817)  481-5744. 

HARRIS 

C3RAPHICS 


the  NC450  can  provide  a  40-page 
broadsheet  at  45,000  pph. 

At  the  Press  Journal,  every  minute 
counts.  Deadlines  are  pegged  to  a 
3:30  a.m.  carrier  pickup,  yet  the  pa¬ 


IN  BRIEF 


British  editors  seek 
open  meetings  iaw 

The  Association  of  British  Editors, 
organized  in  January  with  128  mem¬ 
bers,  immediately  committed  itself  to 
a  Campaign  for  Freedom  of  Informa¬ 
tion  which  includes  repeal  of  Section 
2  of  the  Official  Secrets  Act.  Support 
of  an  open  meetings  law  in  Parliament 
was  also  approved. 

Attending  the  first  meeting  on  Jan. 
16  in  London  were  24  members  from 
television  and  radio,  12  from  Fleet 
Street,  seven  from  regional  mornings, 
29  from  regional  evenings,  22  from 
regional  weeklies  and  32  from 
periodicals. 

David  Flynn  of  The  Times,  Lon¬ 
don,  was  elected  acting  chairman.. 

Elected  to  the  board  were;  James 
Bishop,  Illustrated  London  News, 
treasurer;  Nicholas  Herbert,  West¬ 
minster  Press,  secretary;  Brian 
Jones,  Bristol  Evening  Posf,  Keith 
Parker,  Express  &  Star,  Wol¬ 
verhampton;  Tim  Pitt,  Radio  Shef¬ 
field;  Alan  Protheroe,  BBC;  Robert 
Southgate,  Central  TV;  Richard 
Wooldridge,  Yorkshire  Evening 
Press',  Michael  Unger,  Manchester 
Evening  News;  George  McKechnie, 
Evening  Times,  Glasgow,  and  John 
Tanner,  North  Wales  Weekly  News. 
Andrew  Smith,  group  editor  of  North¬ 
ern  Counties  Newspapers,  Teesside, 
was  subsequently  appointed  to  the 
board  representing  free-distribution 
papers. 

The  first  annual  meeting  of  the 
Association  is  set  for  Oct.  23. 

lAPA  condemns 
treatment  of 
Guyana  newspaper 

The  Inter  American  Press  Associa¬ 
tion  informed  Guyana’s  President 
Forbes  Burnham  that  it  has  again  con¬ 
demned  the  official  harassment  of  the 
Catholic  Standard,  the  only  indepen¬ 
dent  newspaper  in  that  country. 

The  lAPA  also  reaffirmed  its  “soli¬ 
darity”  with  Father  Andrew  Morri¬ 
son,  editor  and  publisher  of  the  Stan¬ 
dard. 

The  message  to  Burnham,  from 
lAPA  president  Maximo  Gainza,  edi¬ 
tor  and  publisher  of  the  Argentine 
newspaper  La  Prensa,  cited  the  text 
of  a  resolution  passed  by  the  associa¬ 
tion’s  board  of  directors  last  March  at 
its  Panama  City  meeting. 

The  resolution  noted  that  the 
Catholic  Standard  is  dependent  on  the 


government  for  its  newsprint,  has  lost 
one  libel  suit  brought  by  the  govern¬ 
ment  and  faces  several  more  in  the 
continued  harassment  being  carried 
out  by  the  Burnham  government. 

Cronkite  named 
Minow  Professor 

Walter  Cronkite,  former  anchor¬ 
man  and  now  special  correspondent 
for  CBS  News,  has  been  named  the 
first  Josephine  B.  and  Newton  N. 
Minow  Visiting  Professor  in  Com¬ 
munications  at  Northwestern  Uni¬ 
versity. 

Cronkite  will  be  a  featured  partici¬ 
pant  in  a  panel  discussion  that  will 
inaugurate  the  visiting  professorship 
on  April  16  in  Norris  University  Cen¬ 
ter  on  Northwestern’s  Evanston 
campus. 

Minow,  former  chairman  of  the 
Federal  Communications  Commis¬ 
sion,  will  moderate  the  discussion, 
“Broadcasting:  Past,  Present  and  Fu¬ 
ture.” 

Lee  scholarship  will 
honor  Philip  Adler 

The  A.  W.  Lee  Scholarship  Fund 
has  been  created  through  a  grant  from 
the  Alfred  Wilson  Lee  and  Mary  I.W. 
Lee  Memorial  Trust  Fund  as  a  memo¬ 
rial  to  Philip  D.  Adler,  who  died  May 
29,  1984. 

Adler  retired  in  1970  as  publisher  of 
the  Times  Democrat,  one  of  the  pre¬ 
decessor  newspapers  of  the  Quad 
City  Times. 

During  the  past  year,  Adler  au¬ 
thored  the  A.  W.  Lee  Scholarship  plan 
with  the  aid  of  Washington  attorney 
Arthur  B.  Hanson  and  Lloyd  G. 
Schermer,  president  of  Lee  Enter¬ 
prises. 

La.  ad  agencies 
start  intern  program 

Two  Baton  Rouge  advertising 
agencies  have  begun  an  intern  pro¬ 
gram  for  students  in  the  Louisiana 
State  University  Manship  School  of 
Journalism. 

Herbert  S.  Benjamin  Associates, 
Inc.,  and  Root  &  Associates,  both 
members  of  the  American  Associa¬ 
tion  of  Advertising  Agencies,  initi¬ 
ated  the  program  to  provide  advertis¬ 
ing  students  with  experience  in  a 
“real-world”  setting. 


Denver  daily  to 
host  conference 

The  Rocky  Mountain  News  will 
host  a  conference  from  May  2  to  May 
4  in  Denver  on  newspaper  excellence. 

The  seminar  will  be  open  to  mem¬ 
bers  of  the  News’  staff,  reporters  and 
editors  from  other  dailies,  college 
journalism  students  and  journalism 
teachers. 

Thomas  Winship,  editor  emeritus 
of  the  Boston  Globe,  will  be  the 
keynote  speaker. 

The  seminar  will  be  held  in  the  Col¬ 
orado  Heritage  Center  in  downtown 
Denver. 

New  study  aids  real 
estate  advertisers 

A  new  research  study  has  found 
that  the  second  quarter  of  the  real 
estate  section  gets  the  most  read¬ 
ership  and  that,  overall,  the  first  half 
of  the  section  is  better  read  than  the 
last  half. 

The  findings  are  from  a  study  by 
Perception  Research  Services,  Inc.  of 
Englewood  Cliffs,  N.J. 

The  study  also  found  that  it  makes 
no  difference  whether  a  real  estate  ad 
appears  in  the  right-hand  position  or 
the  left-hand  position. 

Investor  buys  8.7% 
of  CBS  stock 

Wall  Street  investor  Ivan  Boesky 
filed  papers  with  the  Securities  and 
Exchange  Commission  stating  he  has 
acquired  8.7%  of  CBS  Inc.  for  $247. 1 
million,  or  an  average  of  $97.50  per 
share. 

Boesky  stated  that  his  stock  pur¬ 
chases,  which  make  him  CBS’s 
largest  individual  shareholder,  are  for 
investment  purposes  only  and  that  he 
has  no  intention  of  taking  over  the 
company. 

CBS  meanwhile  has  secured  a  $1 .5- 
billion  credit  line.  The  company  said 
the  money  is  not  for  fighting  any 
takeover  attempt  but  will  be  used  for 
possible  acquisitions  in  its  major  lines 
of  business. 

USA  Today  opens 
Boston  ad  office 

Gannett’s  USA  Today  has  opened 
an  advertising  sales  office  in  Boston, 
its  sixth. 

Michael  DeCarlo  was  named  New 
England  sales  manager. 
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Newspaper  wins 
access  to  records 

The  Walla  Walla  Union-Bulletin 
has  won  a  court  fight  to  obtain  the 
names  of  applicants  for  a  golf  pro 
position  at  a  city-operated  golf 
course. 

The  names  included  a  city  council 
member  who  was  instrumental  in  get¬ 
ting  the  previous  golf  pro  fired, 
according  to  the  newspaper. 

After  it  was  denied  access  to  the 
list,  the  Union-Bulletin  filed  suit 
under  the  state  public  records  act. 
The  city  had  claimed  that  giving  out 
the  names  would  invade  privacy,  par¬ 
ticularly  for  two  applicants  who  said 
they  didn’t  want  their  current  em¬ 
ployers  to  know  they  were  seeking  the 
job. 

The  Union-Bulletin  accepted  an 
offer  from  the  city  that  it  would  supply 
all  the  applicants  names  with  the 
understanding  that  if  the  paper  de¬ 
cided  the  names  of  the  two  privacy¬ 
seeking  indivduals  were  newsworthy, 
the  court  suit  would  be  carried  on. 

The  newspaper  did  not  think  the 
names  were  newsworthy,  thus  ending 
the  court  challenge. 

Meanwhile,  a  bill  has  been  submit¬ 
ted  to  the  state  legislature  that  would 
make  confidential  all  names  and  ap¬ 
plication  materials  for  public  employ¬ 
ment. 

The  measure  has  been  sought  by 
the  Association  of  Washington  Cities 
on  the  grounds  that  access  to  names  of 
candidates  will  discourage  some  of 
them  who  fear  damage  to  their  present 
jobs. 

Ga.  high  court  ok’s 
court  guidelines 

The  Georgia  Supreme  Court 
approved  rules  that  for  the  first  time 
will  uniformly  govern  television, 
radio  and  still  news  photography 
coverage  in  the  state’s  courtrooms. 

The  rules  take  effect  on  July  1. 

The  court’s  announcement  came  in 
an  order  dismissing  an  appeal  by  the 
Associated  Press  to  restrictions  im¬ 
posed  on  news  coverage  in  a  1983 
murder  trial.  The  court  said  the  uni¬ 
form  rules  would  eliminate  AP’s 
objections. 

Under  the  new  guidelines,  trial 
judges  retain  the  discretion  of  permit¬ 
ting  or  banning  cameras  and  record¬ 
ing  devices  in  the  courtroom. 

If  judges  permit  the  use  of  such  de¬ 
vices,  they  must  be  governed  by  the 
uniform  rules. 

Previously  judges  were  required  to 


seek  advance  approval  from  the  Su¬ 
preme  Court  for  electronic  and  still 
photo  coverage  of  trials. 

AP  had  objected  to  a  provision  in 
coverage  rules  that  required  still 
photographers  to  submit  their  photos 
for  court  approval  before  they  were 
distributed. 

Publisher  wins 
malicious 
prosecution  suit 

A  weekly  newspaper  publisher  in 
Kentucky  won  a  malicious  prosecu¬ 
tion  suit  against  a  public  official  he 
accused  of  harassing  him  through  a 
libel  suit. 

Homer  Marcum,  publisher  of  the 
Martin  Countian  in  Inez,  was 
awarded  over  $2 1 ,500  damages  by  the 
jury. 

Josey  Childers,  Marcum’s  attor¬ 
ney,  said  the  publisher’s  victory  in 
filing  his  malicious  prosecution  suit 
was  unprecedented  in  Kentucky. 

The  jury  gave  Marcum  $11,891.23 
for  legal  expenses,  $4,700  in  lost  time 
and  wages  and  $5,000  in  punitive  dam¬ 
ages.  Marcum  had  not  sought  puni¬ 
tive  damages  in  his  suit. 

Former  Martin  County  Judge- 
Executive  Willie  Kirk  sued  the  Coun¬ 
tian  for  libel  after  it  ran  a  story  in  1977 
describing  a  fight  after  a  Fiscal  Court 
meeting.  The  story  quoted  Martin 
County  jail  matron  Helen  Horn  as 
saying  she  had  “whipped  up  on’’ 
then-county  clerk  Sam  Moore  and 
that  Kirk  had  “hit  her  and  run.’’ 

Kirk’s  libel  suit  said  he  had  not  hit 
the  matron,  but  after  Horn  testified  at 
the  trial,  the  jury  returned  a  verdict 
that  the  Countian ’s  story  was  “sub¬ 
stantially  true.’’ 

Marcum  said  he  after  the  libel  vic¬ 
tory,  he  decided  to  file  the  malicious 
prosecution  suit  because  the  litigation 
had  almost  “bankrupted  me  in  legal 
fees.’’ 

Detroit  daily  gets 
new  libel  trial 

The  Michigan  Supreme  Court 
ordered  a  new  trial  of  a  $100,000  libel 
verdict  against  the  Detroit  Free  Press 
after  deciding  that  the  jury,  which 
awarded  punitive  damages,  was  not 
properly  instructed  on  malice. 

The  court  upheld  a  $52,000  award 
for  actual  damages  to  Balfour  Peis- 
ner,  a  Detroit  attorney  who  sued  the 
newspaper  and  reporter  Louis  Held- 
man  over  a  1973  story  accusing  the 
attorney  of  acting  improperly  in  rep¬ 


resenting  an  indigent  client. 

The  Supreme  Court  said  instruc¬ 
tion  given  the  jury  on  punitive  dam¬ 
ages  wasn’t  correct  and  ordered  a  new 
trial  on  whether  common-law  malice, 
which  it  defined  as  bad  faith  or  ill  will, 
existed  on  the  part  of  the  newspaper 
or  Heldman. 

Heldman  later  became  business 
editor  of  the  Free  Press  and  is  current¬ 
ly  assistant  managing  editor  for  fea¬ 
tures  of  the  Miami  Herald. 

Police  officer 
appeals  libel  loss 

A  Portland,  Ore.,  police  officer 
who  lost  a  libel  suit  against  the 
Oregonian  has  appealed  to  the  U.S. 
Supreme  Court. 

The  officer,  John  McNabb,  sued 
the  paper  after  a  1981  series  on  the 
Portland  Police  Bureau  described  him 
as  a  racist  who  used  excessive  force 
and  abusive  language  in  dealing  with 
blacks. 

McNabb  claimed  the  reporter  had 
favorable  information  about  him  that 
was  not  used  and  that  the  reporter’s 
source  did  not  portray  him  accu¬ 
rately. 

The  officer’s  attorneys  also  have 
challenged  a  lower  court  ruling  that 
the  reporter  could  refuse  to  disclose 
source  information  under  the  state’s 
shield  law,  while  relying  on  the  actual 
malice  standard  of  New  York  Times  v. 
Sullivan. 

The  Oregon  Court  of  Appeals  up¬ 
held  the  lower  court  ruling  in  favor  of 
the  Oregonian. 


Calif,  daily  gets 
police  records 

In  the  culmination  of  a  two-and-a- 
half  year  legal  battle,  the  Oceanside 
(Calif.)  Blade-Tribune  has  obtained 
the  record  of  a  police  investigation 
under  the  state’s  open  records  law. 

In  addition,  Superior  Court  Judge 
Robert  O’Neill  ordered  the  City  of 
Oceanside  to  pay  the  paper  $18,000  in 
attorney’s  fees  and  court  costs. 

The  long-sought  document  is  a 
police  investigator’s  report  of  his 
findings  as  to  whether  a  local  high 
school  principal  acted  as  promptly  as 
state  law  requires  in  reporting  suspi¬ 
cions  that  the  school  band  director 
was  sexually  involved  with  a  minor 
student. 

The  band  director  has  since  pleaded 
no  contest  to  charges  of  having  sexual 
relations  with  a  minor  and  was  fired. 
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‘Bloom  County’  strip  stirs  controversy 

About  20  newspapers  criticize  Dewar’s  spoof,  with  several  taking 
actions.  And  cartoonist  Berks  Breathed  offers  his  response 


By  David  Astor 

A  recent  “Bloom  County”  episode 
received  more  negative  newspaper 
editor  reaction  than  any  previous  in¬ 
stallment  of  Berke  Breathed ’s  some- 
times-controversial  comic. 

The  Sunday,  March  24,  strip  fea¬ 
tured  a  mock  “Dewar’s  Profile”  of 
hard-drinking  “Bloom”  attorney 
Steve  Dallas.  In  the  “ad,”  the  sleazy 
cartoon  character  said  things  like: 
“(Dewar’s)  taste  blends  perfectly 
with  the  sense  of  accomplishment  I 
feel  after  getting  five  accused  nun- 
beaters  sprung  on  a  technicality.” 

About  20  newspapers  complained 
to  the  Washington  Post  Writers  Group 
about  the  episode,  with  a  number  of 
them  saying  they  thought  the  comic 
was  promoting  drinking.  At  least 
three  papers  took  specific  actions  to 
express  their  displeasure  with  the 
strip. 

TTie  Staten  Island  (N.  Y.)  Advance, 
which  has  a  Sunday  circulation  of 
84,000,  notified  WPWG  after  the 
March  24  episode  that  it  was  cancel¬ 
ing  both  the  Sunday  and  daily 
“Bloom,”  effective  this  month.  Edi¬ 
tor  Les  Trautmann  said  he  was 
already  annoyed  about  a  previous 
“Bloom”  episode  that  featured  a  dis¬ 
cussion  about  drugs,  and  decided  that 
the  Dewar’s  strip  was  the  last  straw. 

“It  looked  too  much  like  an  ad,”  he 
stated.  “And  I  didn’t  think  it  was 
appropriate  for  our  readership.” 

Trautmann  noted  that  his  paper’s 
Sunday  comic  section  is  preprinted, 
so  he  was  not  able  to  pull  the  actual 
March  24  strip.  The  editor  said  he  is 
now  trying  to  make  sure  that  he  sees 
proofs  of  various  Sunday  comics  be¬ 
fore  they  appear  in  print. 

The  Oklahoma  City  Oklahoman, 
which  has  a  Sunday  circulation  of 
335,000,  was  planning  to  start  both  the 
daily  and  Sunday  “Bloom”  April  1. 
But  when  the  paper  saw  the  March  24 
episode,  it  decided  to  use  Breathed’s 
comic  only  on  a  daily  basis  for  the 
time  being. 

Executive  editor  Jim  Standard  said 
the  Oklahoman  does  not  accept  liquor 
advertising,  and  that  something  like 


About  20  papers  criticized  this  'Bloom  County'  strip. 


the  March  24  strip  would  consequent¬ 
ly  be  “somewhat  out  of  character  for 
our  paper”  and  “offensive”  to  many 
readers. 

And  the  Raleigh  (N.C.)  News  & 
Observer,  which  has  a  Sunday 
circulation  of  175,000  and  prints  its 
own  comics  section,  dropped 
“Bloom”  specifically  on  March  24. 
Editor  Claude  Sitton  said  he  would 
have  had  “no  problem”  with  the  strip 
if  it  ran  on  the  Op-Ed  page,  but  that  it 
“went  beyond  acceptable  taste 
limits”  for  a  comic  published  in  a 
section  whose  readers  include  young 
children.  And  he  added  that  a  “minor 
factor”  in  his  decision  to  pull  the 
episode  was  Breathed’s  use  of  the 
Dewar’s  trademark. 

Breathed  told  E&P  that  he  did  not 
deliberately  draw  the  strip  to  “cause 
trouble,”  and  that  he  had  no  idea  it 
would  create  the  amount  of  con¬ 
troversy  it  did. 

“If  I  thought  for  a  moment  that  my 
(March  24)  cartoon  was  an  induce¬ 
ment  for  alcohol  abuse,  I  would  be 
horrified,”  said  Breathed,  who  noted 
that  he  was  parodying  liquor  advertis¬ 
ing  and  showing  the  harmful  effects 
drinking  can  have  on  people. 

He  observed  that  a  number  of  com¬ 
ic  strip  cartoonists  do  gags  featuring 
drunken  men,  but  added:  “Maybe  an 
ugly  depiction  of  a  drunk  is  seen  as 
much  more  threatening  than  a  whim¬ 
sical  one.”  And  he  said  some  editors 
might  not  have  been  comfortable  with 


the  comic’s  unusual  format. 

As  to  whether  he  thought  the  pa¬ 
pers  criticizing  the  strip  were  worried 
about  offending  Dewar’s  and  other 
liquor  advertisers,  Breathed  stated  he 
didn’t  think  this  was  a  major  reason 
for  the  complaints.  He  noted  that 
liquor  and  tobacco  companies  tend  to 
put  more  of  their  ad  dollars  into 
magazines. 

Breathed  said  he  was  sorry  if  the 
March  24  strip  caused  problems  for 
some  newspaper  editors,  and  that  he 
could  understand  that  they  have  to 
worry  about  the  reactions  of  their 
comics  readers. 

Like  Breathed,  WPWG  special 
projects  manager  A1  Leeds  said  he 
was  surprised  at  the  strong  reaction  to 
the  March  24  episode.  He  stated  that 
he  thought  it  was  “tame”  in 
comparison  to  some  past  “Bloom” 
strips,  including  the  one  last  year 
featuring  a  joke  about  a  nun  and  a 
banana  (see  E&P,  October  20). 
WPWG  did  have  the  March  24  strip 
checked  by  a  lawyer,  who  okayed  it 
before  it  was  mailed  to  papers. 

Leeds  added  that,  despite  the  num¬ 
ber  of  newspapers  criticizing  the 
March  24  comic,  the  great  majority  of 
“Bloom”  clients  (there  are  236  Sun¬ 
day  papers  among  the  706  subscrib¬ 
ers)  did  not  complain  about  it. 

But  Leeds  emphasized  that  WPWG 
is  taking  the  complaints  seriously  and 
will  try  to  make  sure  that  future 
“Bloom”  episodes  “are  acceptable 

EDITOR  &  PUBLISHER  for  April  13,  1985 


to  all”  clients.  Breathed,  for  instance, 
reported  that  the  syndicate  asked  him 
to  rework  an  upcoming  episode  satir¬ 
izing  the  tobacco  industry. 

Not  all  responses  to  the  March  24 
strip  were  negative.  Leeds  said 
WPWG  has  received  several  letters 
applauding  the  cartoon,  and  Cedar 


Rapids  (Iowa)  Gazette  columnist 
Donald  Kaul  wrote  an  April  1  piece 
supporting  Breathed.  After  observing 
that  satirists  should  be  in  bad  taste 
once  in  a  while,  Kaul  stated  that  he 
actually  found  the  March  24  episode 
to  be  in  good  taste.  He  wrote  that 
companies  selling  products  such  as 
liquor  and  tobacco  are  the  ones  who 


deserve  criticism  for  making  profits 
with  the  help  of  ads  that  influence 
young  people  to  take  up  habits  that 
can  be  very  dangerous  to  their  health. 

And  what  does  Dewar’s  think  about 
all  this?  Leeds  said  WPWG  got  a 
“very  mild”  reaction  from  the  com¬ 
pany,  which  did  not  return  a  call  from 
E&P. 


NAS  signs  up  health  columnist  Dr.  Lawrence  Lamb 

Dr.  Peter  Gott  of  UFS  will  take  Lamb’s  place  at  NBA 


Dr.  Lawrence  E.  Lamb,  whose  dai¬ 
ly  health  column  appears  in  627  news¬ 
papers  and  generates  about  4(X),(X)0 
letters  a  year,  is  switching  from  News¬ 
paper  Enterprise  Association  to  News 
America  Syndicate,  effective  June  3. 

NAS  also  acquired  Dr.  Lamb’s 
13,(X)0-circulation  Health  Letter  pub¬ 
lication,  which  will  continue  to  be  dis¬ 
tributed  twice  a  month. 

NAS  president  and  chief  executive 
officer  Richard  S.  Newcombe  called 
the  signing  of  Dr.  Lamb — whose 
newspaper  client  list  includes  many 
small-  and  medium-size  papers — 
“very  exciting.” 

Dr.  Lamb  is  a  consultant  and  clini¬ 
cian  for  the  President’s  Council  on 
Physical  Fitness  and  Sports.  The  car¬ 
diologist  has  also  been  a  guest  instruc¬ 
tor  at  various  professional  institutions 
and  was  formerly  a  professor  of  medi¬ 
cine  at  Baylor  University  in  Houston. 

He  served  as  chief  of  clinical  sci¬ 
ences  for  the  United  States  Air  Force 
Aerospace  Medical  Center,  cardiac 
consultant  to  NASA’s  Mercury  proj¬ 
ect,  and  consultant  to  the  director  of 
life  sciences  at  NASA  headquarters. 
For  his  work  in  these  capacities.  Dr. 
Lamb  received  the  highest  civilian 
awards  the  Air  Force  and  Department 
of  Defense  bestow. 

The  University  of  Kansas  gradu¬ 
ate — now  a  San  Antonio,  Tex.,  resi¬ 
dent — has  published  more  than  120 
books,  essays,  articles,  and  book 
chapters. 

Replacing  Dr.  Lamb  at  NEA  will  be 


Jack  Anderson  is  now 
sharing  coiumn  byiine 

Jack  Anderson  is  now  sharing  his 
“Washington  Merry-Go-Round’’ 
byline  with  Joseph  Spear  and  Dale 
Van  Atta,  both  veterans  of  the  col¬ 
umnist’s  investigative  reporting  staff. 

Anderson,  who  is  distributed  by 
United  Feature  Syndicate  to  almost 
(Continued  on  page  36) 


Dr.  Lawrence  E.  Lamb 

Dr.  Peter  Gott,  who  has  been  doing  a 
medical  column  for  United  Feature 


Spdicate.  NEA  and  UFS  are  both 
divisions  of  Scripps  Howard’s  United 
Media  Enterprises. 

UME  senior  vice  president  and 
editorial  director  David  Hendin  called 
Dr.  Gott — a  Princeton  University  and 
Tulane  University  Medical  School 
graduate — “a  strong  consumer  advo¬ 
cate  who  puts  the  welfare  of  his  pa¬ 
tients  first.”  Dr.  Gott  has  practiced 
medicine  in  Connecticut  for  21  years 
and  has  written  a  column  for  17.  Pock¬ 
et  Books  will  be  publishing  a  collec¬ 
tion  of  his  essays  next  year.  (For  more 
on  Dr.  Gott,  see  E&P  March  24  and 
July  28,  1984.) 


IDIETTy  IDC'OPANcflCILIDI^ 

add  razzle  dazzle  to  your  comic  pages 


Adding  modern  day 
Boop-oop-a-doop  to 
your  comic  pages  is 
as  easy  as  introducing 
the  new  BETTY  BOOR 
and  FELIX  strip  by 
The  Walker  Brothers! 
Cali  Larry  Olsen  today 
—  toll  free  at 
1-800-223-7383 
or  collect  at 
1-212-682-5600. 
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SYNDICATES 


800  papers,  said  he  made  the  move  in 
order  to  “extend  the  life  of  the  column 
for  another  generation.”  But  he 
emphasized  that  he  will  “remain  in 
charge”  of  the  feature  for  the  foresee¬ 
able  future. 

“Even  though  I  have  had  a  large 
staff  for  many  years,  I  continue  to  do  a 
good  deal  of  the  reporting  and  writing 
myself,”  said  Anderson.  “I  expect  to 


continue  this  and  to  work  closely  with 
Joe  and  Dale  as  I  have  for  many 
years.” 

Spear — who  will  share  the  byline 
on  Tuesdays,  Thursdays,  and  Satur¬ 
days — has  been  Anderson’s  editor  for 
close  to  a  decade.  Among  the  stories 
he  has  broken  is  the  surveillance  of 
American  celebrities  by  the  FBI. 

Van  Atta — who  will  share  the 


byline  on  Sundays,  Mondays, 
Wednesdays,  and  Fridays — is  a  five- 
time  Pulitzer  Prize  nominee  who  has 
reported  on  CIA  renegade  Edwin  Wil¬ 
son,  among  other  things.  Anderson 
stated  in  an  April  2  column  announc¬ 
ing  the  added  bylines  that  the  CIA 
“keeps  an  active  file”  on  Van  Atta, 
and  that  the  FBI  “has  an  ongoing  in¬ 
vestigation  to  seek  his  sources.” 


LATS  announces  several  organizational  changes 


The  Los  Angeles  Times  Syndicate 
has  announced  several  organizational 
changes. 

LATS  editor  Don  Michel  has  been 
promoted  to  the  new  position  of  vice 
president  and  editor.  He  joined  the 
syndicate  in  1984  after  serving  as  ex¬ 
ecutive  vice  president  and  editor  of 
what  is  now  Tribune  Media  Services. 

Los  Angeles  Times  display  adver- 


Features  are  now  30 

Two  features  recently  celebrated 
their  30th  years  in  syndication. 

“Jumble”  was  first  developed  in 
1955  as  an  alternative  to  crossword 
puzzles  for  word  buffs.  Henri  Arnold 
and  Bob  Lee  became  involved  with 
the  feature  in  1960,  and  made  several 
changes  in  format — including  the 
addition  of  a  cartoon  and  humorous 
riddle.  A  weekly  children’s  version  of 
the  game,  “Junior  Jumble,”  was  de¬ 
veloped  in  1%7.  And  a  “Jumble  Lov¬ 
ers  Fan  Club”  was  started  in  1983. 
The  over  10,000  members  get  two 
eight-word  “Super  Jumbles”  to  solve 
each  month. 

“Jumble”  is  syndicated  by  Tribune 
Media  Services  to  over  300  papers . 

Also,  “The  Country  Parson”  by 
Frank  Clark  of  Cowles  Syndicate 
turned  30  on  April  5.  The  daily  comic 
panel  contains  “one-sentence  ser¬ 
mons”  such  as,  “When  you  agree 
with  a  fellow  you  like  to  listen  to 
him — when  you  don’t  you  ought  to.” 

Clark  began  writing  the  feature  in 
1955  in  collaboration  with  gag  panel¬ 
ist/illustrator  Wally  Falk.  After  Falk’s 
death  in  1%2,  Dennis  Neal  took  over 
the  drawing. 

Honor  for  Margulies 

Editorial  cartoonist  Jimmy  Margu¬ 
lies  of  the  Houston  Post  and  United 
Feature  Syndicate  has  been  cited  by 
the  Population  Institute  for  a  cartoon 
he  did  on  the  World  Population  Con- 


tising  international  sales  manager 
Doug  Mayberry  has  been  named  vice 
president  and  director  of  sales  at 
LATS.  Mayberry,  who  joined  the 
Times  in  1957,  will  oversee  domestic 
sales. 

Both  Michel  and  Mayberry  will  re¬ 
port  to  Lou  Schwartz,  who  will 
assume  the  presidency  of  LATS  May 
1  (see  E&P,  March  16). 


WORLD  POPULATION! 

COinRENCE 


ference  in  Mexico  City  last  year.  The 
Institute  is  a  private  Washington, 
D.C. -based  group  concerned  with 
world  population  growth. 

Four  women  picked 

Four  syndicated  creators  were 
among  “America’s  25  Most  Influen¬ 
tial  Women  in  1984”  chosen  in  a  poll 
of  daily  newspaper  editors  conducted 
by  The  World  Almanac  and  Book  of 
Facts  (published  by  Newspaper  En¬ 
terprise  Association). 

The  four  are  “Cathy”  cartoonist 
Cathy  Guisewite  of  Universal  Press 
Syndicate,  and  columnists  Ellen 
Goodman  of  the  Washington  Post 
Writers  Group,  Erma  Bombeck  of  the 
Los  Angeles  Times  Syndicate,  and  Ann 
Landers  of  News  America  Syndicate. 

'Peanuts’  heads  poll 

Lodi  (Calif.)  News-Sentinel  readers 
recently  chose  “Peanuts”  to  succeed 
“Gordo”  in  the  paper’s  comic  pages. 

After  Gus  Arriola  announced  he 
would  no  longer  do  the  United  Feature 
Syndicate-distributed  “Gordo,”  the 


And  Alan  Shearer,  vice  president 
and  general  manager  of  United  Press 
International’s  northeastern  region, 
joined  LATS  April  8  as  eastern  opera¬ 
tions  manager.  The  New  York  City- 
based  Shearer  will  be  responsible  for 
sales  in  eastern  states  and  will  also 
assist  in  the  management  and  de¬ 
velopment  of  features.  He  will  report 
to  Mayberry. 


News-Sentinel  published  five  possi¬ 
ble  replacement  comics  for  a  week 
and  invited  readers  to  vote  for  their 
favorite. 

Of  the  463  readers  responding,  232 
picked  “Peanuts”  by  Charles  M. 
Schulz  (United).  Then  came  “Bloom 
County”  by  Berke  Breathed 
(Washington  Post  Writers  Group), 
“Cathy”  by  Cathy  Guisewite  (Uni¬ 
versal  Press  Syndicate),  “Robotman” 
by  Jim  Meddick  (United),  and  “On 
the  Fastrack”  by  Bill  Holbrook  (King 
Features  Syndicate). 

— Christ!  Kennedy 

'Garfield’  Is  up  front 

“Garfield”  ended  up  remaining  on 
the  front  page  of  the  Winter  Haven 
(Fla.)  News  Chief  after  a  recent  read¬ 
er  poll. 

A  total  of  445  people  voted  to  keep 
Jim  Davis’  Unit^  Feature  Syndicate- 
distributed  strip  on  the  front  page. 
Only  18  wanted  it  moved  to  the  com¬ 
ics  page,  and  only  23  wanted  it  drop¬ 
ped  completely  from  the  paper. 

Spots  for  June  Roth 

Self-syndicated  “Special  Diets” 
columnist  June  Roth  was  recently 
nominated  to  serve  a  second  term  as 
vice  president  of  the  American  Socie¬ 
ty  of  Journalists  and  Authors.  She  is 
also  associate  director  of  the  ASJA’s 
14th  Annual  Writers’  Conference  to 
be  held  May  4  in  New  York  City’s 
Grand  Hyatt  hotel. 
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FROM  NEA! 

Sound  medical  advice 
for  your  readers. 

DR.  PETER  GOTT 

An  old-fashioned  family  doctor  who  still 
makes  house-calls.  Concerned  and 
compassionate,  this  physician  takes  time 
out  from  his  real-life  medical  practice  to 
answer  your  readers’  questions. 

DR.  PETER  GOTT 

A  candid  and  controversial  physician  who 
has  the  courage  to  criticize  those  in  his 
profession  who  don’t  put  the  welfare  of 
their  patients  first.  Often  humorous,  always 
timely.  Dr.  Gott  gives  readers  a  healthy 
dose  of  insight  into  medical  issues, 
procedures  and  advances. 

Starting  April  29,  the  doctor 
will  be  in  seven  days  each  week. 

DR.  PETER  GOTT 

The  doctor  who  remembers 
what  it’s  like  to  be  a  patient. 


Want  more  information? 
Call  Brad  Bushell, 

V.P.  and  Sales  Manager, 

at  1-800-221-4816 

(in  New  York  State,  212*692*3700). 

DISCOVER  THE  NEA  ADVANTAGE. 


NEWSPAPER  ENTERPRISE 
ASSOCIATION 

200  PARK  AVENUE 

NEW  YORK.  NEW  YORK  10166 

AN  AFnUATE  OF  UNITED  MEDIA  A  SCIUPPS  HOWARD  COMPANY 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


CARTOONS 


AWARD-WINNING  CARTOONS,  carica¬ 
tures,  news  art,  and  illustration  to  fit  the 
needs  of  YOUR  newspaper  or  publica¬ 
tion.  Strips,  panels,  and  editorials. 
Member  NCS.  Bruce  Higdon;  Route  11, 
315B,  Murfreesboro,  TN  37130. 


GARDENING 


Weekly  SURVIVAL  GARDENING  column 
new  intensive  environmental  approach. 
By  ecologist/biologist/writer  John  Free¬ 
man.  50  years  experience.  ECO  Fea¬ 
tures.  Box  69193,  W.  Hollywood,  CA 
90069,  (213)  274-0954. 


ENTERTAINMENT  ' 


CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment”  with 
photos.  Our  12th  yenr.  International 
Photo  News,  Box  2405,  West  Palm 
I  Beach  FL  33402.  I 


REAL  ESTATE 


GOVERNMENT  HOMES  from  $1  (U  re¬ 
pair).  Also  delinquent  tax  property.  Call 
(805)  687-6000  Ext.  GH-4261  for  in¬ 
formation. 


HOUSE  CALLS-Sun-Times,  Houston 
Post,  The  Register,  Miami  Herald,  90 
others.  Lively,  lucid,  800-word  Q&A 
weekly  on  real  estate.  10th  year,  8 
national  awards.  Box  18447,  Rochester, 
NY  14618:  (716)  473-4973. 

PROPERTY  LINES-Consumer  oriented 
news,  advice  by  editor  of  top  California 
real  estate  journal  FREE  to  California 
newspapers  (with  attribution).  For  sam¬ 
ples  write  first  tuesday,  Box  20068, 
Riverside.  CA  92516.  (714)686-8005. 


SPORTS  COLUMNS  for  your  weekly  or 
small  daily  are  now  offered  by  former 
Inside  Sports  writer.  For  details  and  free 
sample,  write:  SportStyle,  101  Hurd 
Ave.,  Stratford,  cf  06497. 


TABLE  TALK.  An  innovative  approach  to 
table  decorations,  easy-do  recipes, 
fashion  lore  &  creative  lifestyle  options. 
All  the  things  that  make  for  lively  talk 
across  the  table.  Contact:  A.  McGarry, 
PO  Box  695,  Short  Hills,  NJ  07078. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  nth  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


ANNOUNCEMENTS 


ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

INVESTORS  WANTED  to  help  start  hard¬ 
hittingweekly  newspaper  in  New  Jersey. 
Reply  in  confidence  to  Box  8719,  Editor 
&  Publisher. 

WEEKLY  NEWSPAPER  in  state  capital 
within  Zone  2  needs  investors  for  expan 
Sion.  Includes  printing  plant.  Reply  Box 
8460,  Editor  A  Publisher. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 
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CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRINGS  & 
ASSOCIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 

AWARD-WINNING  WEEKLY  in  beautiful 
Northern  California.  Excellent  news¬ 
paper;  great  life  style  for  the  owner,  unli¬ 
mited  potential.  1984  gross  about 
$150,000;  sales  price  $95,000.  Write 

Box  8609,  Editor  &  Publisher. 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 

Box  637,  Goochland,  VA  23063 

Ed  0.  Meyer  (804)  266-1522 

Robin  R.  Lind  (804)  784-3713 
Frank  L.  Thomas  (919)  563-3365 

COMMUNITY  NEWSPAPER  OPERA¬ 
TION  in  western  resort  area.  Gross  in¬ 
come  $800,000  in  last  12  months.  In¬ 
cludes  press  and  shopper.  Profitable, 
great  growth  potential.  Write  Box  8665, 

Editor  &  Publisher. 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage<onsulting 

John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 

COUNTY  EXCLUSIVE 

Eastern  Washington,  not  competitive, 
real  estate,  no  shopper,  gets  all  lemis, 
excellent  for  first  time  owner,  $60,000 
down. 

NEAR  UNIVERSITY 

Small  town  near  Pac-10  college.  Well 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hail  Media  Services,  Inc. 

408  Elm  St.  TrOT,  AL  36081 

(205)  566-7198 

equipped,  $15,000  down. 

GROWING  WEEKLY 

One  paper  serves  three  towns  with  diffe¬ 
rent  front  &  back  pye.  Dry  climate,  well 
equipped,  $30,00(}  down. 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (266)  892-7196 

Box  4487,  Vancouver,  WA  98662 

_ SCIENCE _ 

WEEKLY  SCIENCE  COLUMN  800  words 
plus  editorial  cartoon.  Concepts,  profiles 
precis,  reader  queries.  Relevant,  witty, 

E‘S.  3rd  year.  Samples:  Science 
ate,  PO  Box  5636,  Portland,  OR 
.  (503)  224-8338. 


"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 


ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

Brokers*Consultants*Appraisers 
Daily  and  Weekly  Newspapers 
James  A.  Martin  Associates 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
Senring  the  USA 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sales«Consulting>Appraising 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Senrice 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


SOUTHWESTERN  U.S.  NEWSPAPERS, 
$35K  to  $1 .7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex¬ 
position  Blvd.,  Austin,  TX  78703,  (512) 
476-3950. 

TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 

ROY  H0Ld1nG&  ASSOCIATES 
•Brokers  'Appraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 
Dave  Kramer  217-784-4736 
Roy  Holding  305-335-9082 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619  *■ 

EDITOR 


IOWA  WEEKLY  $290,000  gross  cash 
flow  $90,000  good  terms. 

MISSOURI  DAILY-SHOPPER,  gross  one 
milion  $145,000  wowth  area,  terms. 
SOUTHERN  CALIFORNIA  coastal  week¬ 
lies  beautiful  area.  Gross  $450,000 
good  terms 

WYOMING  WEEKLY  county  seat  exclu¬ 
sive  grossed  $300,000,  cash  flow 
$100,000.  Priced  with  building,  terms. 
WESTERN  NEBRASKA  exclusive  weekly 
gross  $120,000  price  $130,000,  30% 
down,  11%  interest. 

PACIFIC  NORTHWEST  exclusive  weekly 
projects  $300,000  gross  '85.  Price 
$300,000,  $60,000  down,  11%  in¬ 
terest. 

MIDWEST  SHOPPER  major  advertisers 
in  17,000  population  town  gross 
$450,000.  Well  established,  terms. 
COLORADO  COUNTY  SEAT  exclusive 
weekly  gross  $228,000,  profitable. 
Terms  1/3  down,  10  years,  10%,  price 
includes  $60,000  building. 

For  information,  write: 
ROBERT  N.  BOLITHO 
P.O.  Box  7133,  Shawnee  Mission 
Kansas  66207 


THE 

INDUSTRY’S 

MEETING 

PLACE 


When  you  need  to  reach 
newspaper  people,  you  can 
meet  all  the  people  you  want 
to  meet — Buyers,  sellers, 
employers,  job-seekers,  and 
more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 
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NEWSPAPERS  FOR  SALE 


KENTUCKY'S  LARGEST  WEEKLY  in 
growth  area.  Box  8735,  Editor  &  Pub¬ 
lisher. 


MICHIGAN— 2  countv  seat  weeklies, 

&lus  TMC,  grossing  $bl8,000,  selling 
elow  gross. 

INDIANA— 2  weeklies,  computerized, 
no  competition,  owner  retiring. 

Contact  James  A.  Martin  Associates. 
Columbus  office,  (614)  889-9747, 
Dublin,  Ohio  43017. 


POPULAR  YOUNG  BIWEEKLY  news¬ 
paper  for  sale  or  will  accept  experienced 
partner.  Prefer  Christian.  Must  be  strong 
in  sales.  Circulation  10,000.  Ideal  cli¬ 
mate  in  fast  growing  southwest.  Midway 
between  El  raso,  Texas  and  Las  Cruces, 
New  Mexico,  PO  Box  1818,  Anthony.  TX 
88021.  (915)  886-4774. 


PROFITABLE  AWARD  WINNING  weekly 
newspaper  chain  on  Long  Island's  exclu¬ 
sive  south  shore.  These  prestigious  pub¬ 
lications  have  been  serving  their  com¬ 
munity  for  over  1 00  years  and  have  never 
been  offered  for  sale  publicly.  Owners 
wish  to  retire  after  two  decades  of  suc¬ 
cessful  operation.  Asking  $2,750,000. 
Includes  equipment.  Generous  terms. 
Box  8723,  Editor  &  Publisher. 


SMALL  WEEKLY  NEWSPAPER  located 
in  lower  Zone  2  area.  Grossing  over 
100,000,  perfect  operation  for  hus¬ 
band-wife  team  or  any  hard  worker  able 
to  run  low  overhead  ofkration.  Corporate 
owner  needs  to  change  priorities,  will 
sell  at  low  price  and  ^ssibly  offer 
financing.  Mail  replies  to  Box  8685,  Edi¬ 
tor  &  Publisher. 


SOUTHEAST  WEEKLY,  good  market. 
3000  paid  circulation.  Asking  Vi  annual 
gross  with  $30,000  down,  terms.  Dick 
Briggs.  RICHARD  BRIGGS  &  ASSOCI¬ 
ATES,  80x8225,  Savannah,  GA31412. 
(912)  236-1596. 


THREE  YEAR  OLD  sea  coast  New  Eng¬ 
land  entertainment  weekly.  $60,000 

fross,  doubling  yearly.  Box  8683,  Editor 
:  Pulisher. 


WEEKLY  SHOPPER;  3  years  old. 
25,000  direct  mail  circulation,  hus¬ 
band/wife  operation  started  with  $300 
investment.  Paper  has  very  strong  back¬ 
bone.  Area  will  yield  many  times  present 
$200,000  gross  with  proper  manage¬ 
ment.  All  reasonable  offers  considered. 
Write  Publisher,  Little  Dealer,  PO  Box 
631,  Indiana,  PA  15701. 


WEST  TE)(AS  WEEKLY,  nearmetroarea. 
Priced  at  $70K  gross,  includes  building, 
owner  financing.  ATN,  Inc.,  Bill  or  Ed 
Berger,  180i  Exposition  Blvd.,  Austin, 
TX  78703,  (512)476-3950. 


WHERE  THE  ACTION  IS! 

25  new^pers  in  Mid-Atlantic  priced 
from  $55K  to  $3  million.  Full  intorma- 
tion  to  financially  qualified  buyers.  Tell 
all  to- 

EDWIN  O.MEYER  ASSOCIATES.  INC. 

Box  637,  Goochland,  VA  23C)63 

Ed.  0  Meyer  (804)  266-1522 

Robin  R.  Lind  (804)  784-3713 

Frank  J.  Thomas  (919)  563-3365 


NEWSPAPERS  WANTED 


OHIO  PUBLISHER  wants  to  purchase 
small-medium  size  midwestern  dailies. 
Box  8740,  Editor  &  Publisher. 


WELL  RESPECTED,  growing  Canadian 
daily  newspaper  with  cash  seeks  to 
purchase  smaller  newspapers  (5000- 
10,000  circulation).  Write  or  phone 
Arthur  Weeks,  Sterling  Newspapers, 
LTD,  PO  Box  10079,  Pacific  Center, 
Vancouver,  B.C.  V7Y1B6.  (604)  682- 
7755. 


ANNOUNCEMENTS 


PUBLICATIONS  FOR  SALE 


For  Sale-Useful  And  Respected 
SPECIALIZED  MAGAZINE 
Exclusive  serving  market-over  100  regu¬ 
lar  advertisers-an  ideal  plus  revenue 
base  for  existing  small  newspaper  staff. 
Easy  to  manage.  Excel  lent growth  poten- 
tial.  Box  8734,  Editor  4  Publisher. 


EDUCATIONAL 


LEARN  TO  EDIT.  The  National  Copy  Edi¬ 
tors  School  at  the  University  of  Southern 
California  teaches  advance  copy  edit¬ 
ing  and  headline  writing  by  correspond¬ 
ence.  Write  NCES,  DEFT.  Ill,  TO  Box 
1196,  Thousand  Oaks.  CA  91360. 


FREE 

See  a  10-minute  videotape  of  a  five  day 
conference  held  in  1984  at  the  Universi¬ 
ty  of  Florida  on  Agriculture  and  the 
Humanities.  With  a  grant  from  the  W.K. 
Kellogg  Foundation,  UF  is  making  avail¬ 
able  a  tape  showing  a  conference  of  430 
representatives  from  eveiy  major  land 
grant  university  and  50  private  colleges. 
It  was  designed  to  make  students  in  all 
fields  aware  of  the  social  significance  of 
Agriculture. 

You  pay  only  reti'rn  postage.  Charges  for 
unreturned  tapes  are  $50  for  Vi  inch, 
$35  for  VHS  or  Beta.  NO  CHARGE  if 
tapes  are  returned  within  one  month  of 
shipping  date. 

Send  this  form  to: 

Rosemarie  Van  Camp 
Agriculture/Humanities  Tape 
Information  &  Publications 
545  Weil  Hall 
Gainesville.  Florida  32611 


Specify  format: 

- %" - */i"VHS - ‘/i"Beta 


INDUSTRY 

SERVICES 


CONSULTANTS 


M&S  Canadian  Web  Consultants.  Pro¬ 
fessionals  in  Web  pressroom  equipment 
and  personnel  evaluation.  Maintenance 
and  training  program,  installations  and 
repairs.  Phone  (705)  673-6607. 


TYPESEUING  SERVICES 


Attn:  iyp«  PurchaMrs 

As  Bread-and-Butter  work,  fine  typogra¬ 
phy  house  seeks  a  monthly  job,  mainly 
text  sent  via  phone.  If  $1500/month  is  a 
good  price-for-quality  for  your  project, 
please  write  E&P  box  #8714. 


CIRCULATION  SERVICES 


BUILD  AND  HOLD  CIRCULATION  AND 
DEVELOP  ALL  RELATED  FUNCTIONS 
From  carrier  to  mail,  from  phone  and 
crew  solicitations  to  stop  savings  prog¬ 
rams,  voluntary  payment  and  other  con¬ 
version  programs.  Promotion,  single 
copy  sales,  MBO  and  financial  manage¬ 
ment,  as  well  as  personnel  development, 
specialized  training,  and  more.  Hands 
on  consultation  from  an  Internationally 
renown  expert.  KEVIN  S.  PAPPERT,  Cir¬ 
culation  (Consultants  for  Newspapers; 
(313)  683-2963. 
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INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  t^  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

EQUIPMENT 
&  SUPPLIES 


CAMERA  t  DARKROOM 

SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses.  Herb 
Carlbom  at  CK  Optical,  PO  Box  1067, 
Redondo  Beach,  CA  90278.  (213)  372- 
0372 

aRCULATION  SOFTWARE 

CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  TO  statis- 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 

COMPUTER  SOFTWARE 

ADmanager 

New  -  for  the  small  weekly: 

Apple  lie,  300  accounts,  $1500 
ADmanager  is  a  newspaper  advertising 
scheduling,  billing,  and  sales  reporting 
software  system  for  microcomputers.  It 
runs  on  Apple,  IBM,  and  CP/M.  Com¬ 
plete  hardware/software  package  avail¬ 
able.  Writeorcallforbrochureand report 
package.  Sunlight  Software,  PO  Box 
100,  Forestville,  CA  95436;  (707)  887- 
7141. 

REMOTE  TERMINALS 
We  have  a  special  communications  soft¬ 
ware  package  for  the  Apple  Me  compu¬ 
ter,  which  allows  the  Apple  to  receive 
text  files  from  any  micro  computer  24 
hours  a  day.  The  software  also  recovers  if 
there  is  a  power  failure.  The  software  will 
allow  you  to  transmit  up  to  100  files  to 
any  one  of  ten  different  front-end 
tems.  The  package  includes:  AUTO-RE- 
CEIVER-TRANSMITTER,  RECEIVER, 
&  SETUP  programs.  The  Setup  programs 
allows  you  to  have  10  different  setups. 
The  setup  can  have  different  baud  rates, 
data  bits  or  headers.  It  can  also  send 
data  to  a  system  AP  or  UPl  High-speed 
wire  channel.  The  complete  package 
sells  for  $695.00. 

SEE  US  AT  THE  ANPA  SHOW 
BOOTH  1049 

Box  8733,  Editor  &  Publisher 


TSS/  80 

Typesetting  Front  End  System 

•  Powerful,  easy  to  use  Text  Editor 

•  Flexible,  user-definable  typesetter 
code  system 

•  Supports  multiple  ^pesetters 

•  Wire  capture  -  stories  accessible  by 
priority,  category,  key-word 

•  Classified  Advertising 

•  Remote  bureau  support 

•  TSS/  80  is  aval  lable  for  most  CP/M  and 
MS-DOS  computer  systems 

•  TSS/  80  is  available  on  a  fault-tolerant 
multi-user,  multiprocessor  shared-file 
system  suporting  up  to  50  users  and  8 

•  tIs/  80  Bureau  System 

Electric  Knowledge,  Inc. 

PO  Box  9033 

Charlottesville,  VA  22906-9033 
(804)  971-9741 


EQUIPMENT  I.  SUPPLIES 
COMPUTER  SOFTWARE 

PROBLEM  WITH  your  billing?  Our  pub- 
jisher  developed  packages  will  fK  easily 
into  your  office.  Sirwie  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  54166;  (715)  526-6547. 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
I  accounting  system  for  small-to-medium 
I  size  newspapers.  Includes  advertising 
I  accounts  receivable  and  billing, 
accounts  payable,  and  payroll,  each  fully 
interfaced  to  general  Mger.  Tumtey 
system  including  newspaper  accounting 
system,  NCR  Tower  computer,  3  termin- 
!  als,  printer,  and  operator  training  for 
I  only  $29,780.  Call  Fred  Me  Daniel, 
I  Tamarix  Systems,  (505)  326-7143  or 
i  write  to  101  E.  3C>th  St.,  Farmington. 
NM  87401. 


SYSTEM  390 


I  Circulation  management. 

Typesetting  interMe  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other  micro¬ 
computers.  Demo  disks  available.  Free 
brochures  and  sample  reports.  Pacific 
Sun  Computer  Systems,  Box  5553,  Mill 
Valley,  CA  94942;  (415)  383-4500. 


_ COMPUTERS _ 

COMPLETE  COMPUTER  SYSTEM  avail¬ 
able  early  1986.  GA  18/30  Talstar 
T410  /TSA,  3  CPUs.  6  Ampex  80MB 
disc  drives,  2  AMcomp  tape  drives,  1 
card  reader.  2  wire  service  CCU  spec  16. 
51  Computek  VDTs,  3  'B'  switches,  27 
Bi-term  boxes  plus  various  ^re  parts. 
Please  contact;Norman  Eldridge,  South 
China  Morning  Post,  GTO  Box  47,  Hong 
Kong. 

Telex:  86008  SCMP  HX 
Phone:  Hong  Kong  5^620161 


DISPLAY  AD  TRACKING  AND  IN¬ 
FORMATION  MANAGEMENT  SYSTEM. 
Our  state-of-the-art,  bar-code  oriented 
system,  can  help  you  track  retail  ads, 
identify  production  costs  and  assist  you 
in  the  allocation  of  expenses.  For  more 
information  write:  Irata  Systems,  2562 
E.  Glade.  Mesa.  AZ  852(14. 

FOR  SALE 

New  twin  star  washout  unit  N  APP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co.,(213)  548-4545. 


_ MAILROOM _ 

CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyor,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 
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EQUIPMENT  «■  SUPPLIES 
MAILROOM 


EQUIPMENT  li  SUPPLIES 
PHOTOTYPESEUING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


REMANUFACTURED  Sheridan  72P, 
48P  and  24P  Inserters. 
Remanufactured  Sheridan  MS  &  HH 
hoppers. 

NEW  Folded  Edge  First  Delivery  System 
for  Sheridan  Inserters. 

Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

Hall  Monitor  Counter  Stackers  and  com¬ 
plete  line  of  New  Hall  Mailroom  equip¬ 
ment. 

All  remanufactured  equipment  is  factory 
guaranteed  with  one  year  warranty. 
Mechanical  installation  services  also 
provided. 

WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENTS 
ASSOCIATES.  INC. 
Newspaper  Mailroom  Systems  Division 
1 1  Main  Street 

Southboro,  MA  01772  (617)  481-8562 


GOOD  RECONDITIONED  Cheshire  and 
Magnacra ft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


KANSA  320  inserting  machine;  model 
401-1;  4  pockets  wim  quarter-fold  kit; 
inserts  up  to  10,(X)0  per  hour.  Was  re¬ 
built  at  factory  last  year.  Contact:  Jay 
Treadway,  Faribault  Daily  News,  514 
Central  Avenue,  Faribault,  MN.  Phone 
(507)  344-4383.  Asking  price: 
$27,500. 


•  24-P.  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


NEWSPRIHT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESEUING 


AM,  CG  TYPESETTERS:  Buy.  Sell.  Rent 
$l50  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 


CASH  FOR 

MARK  I,  IV.  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMPUGRAPHIC IV TG  B  complete  with 
Compuqwik  II  processor  and  6  fonts. 
(904)  324-2810. 


EDITWRITER  7900  and  2750  guaran¬ 
teed.  Call  GRAPH-X  (215)  433-7774. 


2  Editwriter  7500's  Guaranteed  Call 
GRAPH-X  (215)  433-7774. 
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FOR  SALE 

1- Compuscan  Alpha  Scanner 

2- Mark  II  Photon  Typesetters 

2-2961  Compugraphic  Typesetters 

1- 4961  Twin  Lens  CG  Typesetter 

2- C6  Autotape  Direct  Entry  perf. 
6-IBM  Selectric  Typewriters 

Call  (215)  53^20,  Mr.  Harryn. 


FOR  SALE  FOR  RIGHT  OFFER 
Scanner  ECRM  5300L.  $4,500.00  or 
best  offer.  Four  years  old  but  never  used 
in  production.  (212)  219-3100. 


COMP  IV  B  LR,  $5000; 

COMPIV  B  HR  $4,500; 

COMP  IV  B  HR,  (Model  88).  $4,250; 
COMP  IV  B  HR,  (model  48),  $3,500. 
Bob  Weber  (216)  831-0480. 


1  CG  7200  I  TG  Headliner.  14-72  PT.. 
Parts  kit.  4  strips,  pica  counter,  $2,250; 
COMP  II,  6-24  PT..  Supported,  RC- 
PROC.,  24  strips,  $1,80(); 

I  COMP  I,  13  strips.  Parts  kit,  excellent, 

I  $2,250. 

I  Bob  Weber  (216)  831-0480. 


Unisetter,  HR  and  LR  Guaraanteed  Call 
GRAPH-X  (215)  433-7774. 


2  VideoSetter  Universals 
2  VideoSetter  2414’s 

2  VideoSetter  M’s 

3  Image  Dissector  Tubes  Guaranteed 
Call  GRAPH-X  (215)  433-7774 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


Trendsetter  with  2  MDT  350’s. 
Guaranteed  Call  GRAPH-X  (215)  433- 
7774. 


E&P 

Classifieds 
you  can 
bet  on  them 


PRESSES 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 

3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES.  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


5  unit  Econo  Web  offset  rotary  press 
(1974).  Health  forces  sale.  $45M  (209) 
%6-3888. 


Used  34  gallon  Baldwin  circulators,  dual 
nrotors  $450.00  each. 

Urbanite  double  film-plate  punch  with 
vacuum  frame  and  double  plate  bender 
with  pans  $6,000. 

Mid-America  Graphics,  (816)  763- 

1001. 


Goss  Metro,  4  units,  I  half  deck 
Urbanite,  7  units 
Urbanite  1000,  5  units,  3-color 
Urbanite  add-on  units,  3<olor  units 
Urbanite  and  SU  folders 
SSC  Community.  9  units  ROP 
SC  Community,  4  units.  1979 
SC  Communi^,  7  units,  1971-75 
SC  and  Community  units  and  folders 
Harris  1650,  6  units  1974 
845,  5  units 

845,  add-on  units,  folders 
V25  add-on  units  and  folders 
VI 5A,  4  units,  1977 
V15A,  5  unite,  1971-75 
News  King,  2  unite,  1971 

ONE  CORP/Atlanta  GA 
(404)  458-9351  Telex  700563 


Goss  Community  4  units  1978  running 
circumferential  all  unite,  S/C  folder. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


Goss  metro,  4  units,  half'deck 
Urbanite  1000,  9  units 
Urbanite  1000,  5  units,  3  color 
Urbanite,  7  units 
Urbanite  22"  cutoff,  7  unite 
Urbanite  unite,  3  colors,  folders 
SC  Community,  10  unite  (2  stacked) 
SC  Community,  9  unite,  UOP 
SC/Community  units  and  folders 
Harris  1650,  6  unite 
845,  5  units.  1979 
845,  4  units  half  and  quarter 
V15D,  8unitsJFL5,  1983 
News  King,  6  units,  upper  former 


ONE  CORP/Atlanta,  GA 
(404)  458-9351  Telex  700563 


•GOSSBSETRO* 

•UNITS* 


•22  3  /  4  Cutoff 
•55”  or  56”  web  width 
•Pump  and  rail  inking  s- 
ystem 

•Arranged  for 
60,000  P.P.H. 

•Folder,  double  2:1,  22  %” 
cutoff 

•Detailed  Specifications 
available 

All  equipment  in  storage  and 
priced  for  immediate  sale,  de¬ 
livery  and  installation. 
Contact:  Ken  Kniceley, 
Charleston  WV  News¬ 
papers;  (304)  348-5118 
(or)  Graham  Hall,  George 
R.  Hall  Contracting  (216) 
835-0700. 


EQUIPMENT  A  SUPPUES 


_ PRESSES _ 

GOSS 

Urbanite  unite  6 
Urbanite  folder  1 
Suburban  Unit  1 
Community  units  3 

HARRIS 

V-15A  units  1 
845  unit  1 

REPLACEMENT  PARTS 
Goss  Harris  &  Hoe  in  stock 
DEV  INDUSTRIES 

(312)  860-5530  (800)  323-7683 


U  ADDIC 

845,  4-8  unite.  1973,  1979. 

V-22.  4  unite,  1970. 

V-15A,  6-4  unite,  1970. 

GOSS 

Community  SC,  2  unite  (add-on). 
Community  SSC.  3  units  with  folder, 
1982. 

KING 

Colorking,  1  unit  (add-on). 

Newsking,  3  unite,  5  unite. 
BELL-CAlilP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex;  130326 


I  HARRIS  V-115A,  3  units.  JF7  Folder 
with  Cross  Perf  modified  to  Vt  fold  down 
to  24  Vi"  web 

Goss  Suburban  -  4  units  Folder  &  Roll- 
stands 

Color  King  -2  units  with  KJ6  folder  & 
double  parrallel 

2  Wood  Single  Width  Reels  and  Pasters. 
(Dan  hook  up  to  any  press 
2  Signode  Strappers 
Ink  Pumps  -  Grayco  &  Lincoln 
2  Electric  4,000  lb.  lifts  with  air  clamps 
designed  to  load  or  unload  rail  cars,  or 
stack  rolls  against  each  other  with  no 
damage 

NuArc  30x40  Ultra  Plus  Non-Stop  Plate 
Burner 

40  h.p.  Fincore  Controller  &  Motor 
!  All  equipment  ready  for  immediate  ship¬ 
ment  &  can  be  seen  in  our  warehouse  at: 
WESCO  GRAPHICS,  INC. 

845  Commercial  St. 

San  Jose,  CA  95112 
(408)  289-1400 


2- unit  News  King,  KJ4  folder,  1964 

4-unit  News  King,  KJ6  folder  with  ball 
oon  former,  1969 

8-unit  Daily  King  II,  double  ended 
press  with  KJ8A  folder,  balloon  former, 
KJ6A  folder  and  clutching  arrangement 

3- unit  Harris  VI 5A,  JF7  folder,  1971 

4- unit  Harris  VI 5A,  JF7  folder, 
exceptional  press,  1975/77 

4-unit  Cottrell  Vanguard 

4- unit  Goss  Community  SC,  good  con 
dition,  1968 

5- unit  Goss  Community  SC,  good  con 
dition,  1969 

5-unit  CDommunity,  SC  1972 
9  unit/2  folder  SC 
Full  line  of  folders,  KJ4  and  KJ6’s 
Harris  KJ7,  Goss;  Community,  Sub¬ 
urban 

and  Urbanite  Vi  and  V*  page 
4-unit  Solna  RP36,  excellent  condition, 
22  %  cutoff  combination  2:1  folder, 
Vi,  Va  D.P..  1972 
4-Wood,  2  arm  auto-splicers 
2  Gregg  Imprinters,  Martin  web  infeeds 
(Dounter  stackers,  (Dount-O-Veyors 

Offered  exclusively  by: 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 
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EQUIPMENT  &  SUPPLIES 


WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offsM  or  letterpress. 

6  units  Daily  Kins  with  KJ6  folder 
Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  V4”. 

Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  V4  cutoff 

G<»s  Skip  Slitter 

Portable  ink  fountains 

G^  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHWST  INDUSTRIES,  INC. 
(213)  256-4791 

5- units  V-15-A  2-folders  available  im¬ 
mediately  can  be  seen  in  operation 

104  Count-O-Veyors  completely  rebuit 

Hyster  4500  lbs.  clamp  truck  handles 
rolls  up  to  42”  in  diameter  propane 

6- position  stacked  roll  stand  with  rewin¬ 
der  and  self  contained  hoist  for  Harris 
V-15-A  press 

Harris  V-I5A  parts  in  stock 

Paper  dollies  for  Goss  presses 

Miracle  Industries  Inc. 

(203)  264-1802 


EQUIPMENT  k  SUPPLIES 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


G()SS  SSC  3  units  21-1  /  2”  cutoff  end 
folder  and  drive.  New  1983. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

THE 

INDUSTRY’S 

MEETING 

PLACE 


Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

For  rates  and  info:  (212)  675-4380 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1, 1985 
LINE  ADS  POSITIONS  WANTED 

1  wMk  —$4.95  per  line.  1  week  — $3.30  per  line 

2  weeks— $4.45  per  line,  per  issue  2  weeks— $2.75  per  line,  per  issue 

3  weeks— $3.75  per  Hne.  per  issue.  3  weeks— $2  40  per  line,  per  issue 

4  weeks— $3.00  per  line,  per  issue.  4  weeks— $2  20  per  line,  per  issue 

Add  $5.00  per  insertion  lor  box  service.  Add  $3.50  per  insertion  lor  box  service, 

count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch:  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publisher 

11  West  19th  Street.  NY.  NY  10011.  (212)  675-4380. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature- 
Copy — 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ ^Till  Forbidden. 

Please  Indicate  exact  classification  in  which  ad  Is  to  appear. 

Mall  to:  Editor  &  Publisher.  11  West  19lh  Street  New  York  NY  1(X)11. 
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PLACE 

YOUR 

BET 

ON  E  &  P  CLASSIHEDS 
...We  Bet  You’ll  Be  Satisfied  I 

K  your  game  is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  if  you're  a  publisher  with  surplus  equipment 
on  your  hands)  E  &  P  Classifieds  are  your  best  bet  to  make  (or  save) 
some  easy  money. 

E  &  P's  Help  Wanted  ads  reach  the  industry  people  you  are  looking  for 
tofill  that  open  position  at  your  paper.  And,  Positions  Wanted  advertis¬ 
ers  tell  us  that  E&P  Classified  ads  get  results! 

E&P  CLASSIREDS 
You  Can  Bet  On  Them! 

(212)  752-7050 


ITS  A  CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don't  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we'll  discard  your  reply. 


WANTED  TO  BUY 

GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 

IDAB  440  or  Hall  Monitor  counter  stack¬ 
er.  Must  be  in  eood  operating  condition. 
Reply  to  Box  8514,  Editor  &  Publisher. 


MS  or  HH  hopper  for  Sheridan  inserter. 
Reply  to  Box  8490,  Editor  &  Publisher. 


SHERIDAN  48Por  72P  Inserter,  in  oper¬ 
ational  condition.  Reply  Box  6777,  Edi¬ 
tor  &  Publisher. 


WANTED  Electrons  hot  metal  ty 
ting  machines-straight  matter.  ( 
K.T609)  482-2300,  (609)  346-322 


WANTED  VISA  Hams  press  or  add-on  I 
unit  (317)  345-5133  x  102.  Mayhill  I 
Publications,  Box  90  Knightstown,  IN 
46148. 


WANTED  TO  BUY 

Phototypesetting  Equipment 

-  _ 1106  Hdiewir  Am. 

OHMDHX  AlmiMni.  M  11103 
I  ^  »is  430-194? 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


HELP 

WANTED  .  .  . 


_ ACADEMIC _ 

EDITING  PROFESSOR 
Professor  at  full  or  associate  level  to 
assume  leading  role  in  news-editorial 
sequence  of  the  William  Allen  White 
School  of  Journalism  and  Mass  Com¬ 
munications  at  The  University  of  Kan¬ 
sas.  Responsibilities  will  include 
teaching  editingand  possibly  other  news 
courses  starting  in  either  spring  or  fall 
semester,  1986,  depending  on  appli¬ 
cant’s  availabiliW.  Applicant  must  have 
exemplary  record  as  a  journalism  profes¬ 
sor  with  strong  teaching,  research  and 
service  credentials,  or  as  a  professional 
journalist.  A  master's  degree  and  signifi- 


WANTED  TO  BUY 

AP  portable  transmitter  for  color  separa¬ 
tion  usage.  New  or  used.  Contact  Tom 
Norton.  Production  Director,  The  Regis¬ 
ter,  (201)  542-4000. 

CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  ()all  collect  Herb  (201)  289-7900. 


QUALITY,  non-heat  set  press  time  avail¬ 
able.  30  lb.  newsprint.  Competitive 
prices.  Central  NJ  location  call  (201) 


ACADEMIC 


tor/reporter  are  required;  a  doctoral  de¬ 
gree  is  desirable.  A  national  reputation 
as  a  distinguished  professional  journal¬ 
ist  may  be  considered  as  a  substitute  for 
the  advanced  degree  requirement.  The 
position  is  currently  occupied  by  a  pro¬ 
fessor  with  a  national  reputation,  and  an 
applicant  possessing  exceptional  quali¬ 
fications  may  be  appointed  to  a  named 
Distinguished  University  Professorship. 
Salary  range:  $30,000  to  $45,000  for 
nine  months.  Applications  will  be  re¬ 
viewed  beginning  Oct.  1  and  monthly 
thereafter  until  qualified  applicants 
have  been  identified  and  the  position 
filled.  Send  application  letter  and  re¬ 
sume  to  Prof.  Ted  Frederickson,  Chair¬ 
man,  Search  Committee,  School  of 
Journalism,  University  of  Kansas,  Law¬ 
rence.  KS  66045,  AN  EQUAL  OPPOR¬ 
TUNITY/AFFIRMATIVE  ACTION  EM¬ 
PLOYER.  APPLICATIONS  ARE  SOUGHT 
FROM  ALL  QUALIFIED  PERSONS  RE¬ 
GARDLESS  OF  RACE,  RELIGION,  COL¬ 
OR,  SEX,  DISABILITY,  VETERAN  STA¬ 
TUS.  NATIONAL  ORIGIN.  AGE  OR  AN¬ 
CESTRY. 


NEWSPAPER  JOBS 
FOR 

NEWSPAPER  PEOPLE 


HELP  WANTED 


BROADCAST  JOURNALISM/SPEECH; 
Teacher  of  broadcast  writing/ 
progamming,  with  ability  to  teach  intro¬ 
ductory  communications  and  speech 
courses.  New  position,  created  by  ex¬ 
pansion  of  journalism  program  and  in¬ 
creases  in  power  of  student  radio  station 
from  10  to  1000  watts.  Position  in¬ 
cludes  time  to  supervise  station.  Appli¬ 
cant  should  be  able  to  do  daily  minor 
maintenance  and  problem-solving  on 
station.  FCC  license  desirable.  Mini¬ 
mum  of  MA  required,  with  radio  station 
technical  expertise  desirable.  Position  is 
in  a  fully  endowed  journalism  depart- 
I  ment  with  90  students  in  a  college  of 
700  students,  30  minutes  from  down¬ 
town  Indianapolis.  Competitive  salary 
dependent  upon  credentials.  Probable 
rank  of  assistant  professor.  Probable  te¬ 
nure  track.  Deadline  for  applications, 
April  23, 1985.  Send  application  letter, 
resume,  and  names  of  three  references 
we  may  call  to  Dr.  Lawrence  D.  Bryan, 
I  Vice  President  and  Dean  of  the  College, 


Franklin  College  i’san  equal^pportunity, 
affirmative-action  employer. 

JOURNALISM:  Assistant  professor,  te¬ 
nure-track  position  to  teach  basic  and 
advanced  writing  and  editing  courses. 
Special  emphasis  needed  in  copyediting 
and  design/layout  in  the  news-editorial 
sequence.  Other  teaching  assignment 
according  to  qualifications  and  program 
needs.  Journalism  joins  with  Radio/TV/ 
Film  and  Speech  Communication  to 
form  Department  of  Communication. 
Approximately  500  majors  and  minors 
with  100  in  Journalism.  Require  Ph.D. 
in  journalism  or  mass  communication. 


DIRECTOR 

CENTER  FOR  CONTEMPORARY  MEDIA 

DePauw  University  seeks  a  Director  for  a  new  multi-million 
dollar  center  for  Contemporary  Media.  The  Center  will  en¬ 
hance  the  university’s  liberal  arts  alternative  to  professional 
school  programs  for  educating  leaders  in  print  and  electronic 
media.  It  will  provide  state-of-the-art  equipment  and  sponsor 
symposia  and  visiting  fellows. 

The  Director  must  be  innovative,  able  to  work  well  with  stu¬ 
dents  and  faculty,  escperienced  in  contemporary  media,  and 
available  for  the  fall  of  1980. 

For  applications  or  information,  write  to  CCM  Search,  De¬ 
Pauw  University,  Greencastle,  IN  46135. 

An  Eiqual  Opportunity,  AUlrmatiTe  Action  Employer 


scholarly  performance.  Send  letter  of  ap¬ 
plication,  current  vita  and  three  letters  of 
reference  to:  Paul  D.  Hightower,  Search 
Committee  Chairperson,  Department  of 
Communication,  Indiana  State  Universi¬ 
ty.  Terre  Haute,  Indiana,  47809  before 
May  17.  Position  available  August  28. 
Salary  negotiable.  Attractive  fringe  be¬ 
nefits.  ISU  is  an  Equal  Opportunity, 
Affirmative  Action  Employer. 


EDITOR  &  PUBLISHER 
CLASSIFIEDS 

As  effective  in  the  newspaper 
community  as  your  newspap¬ 
er’s  classifieds  are  in  your  com- 


ADMINISTRATIVE 


MARKETING  MANAGER 
Do  you  feel  the  need  to  be  challenged 
continually?  Do  you  have  a  solid  creative 
newspaper  marketing  background  with 
emphasis  on  CircuTation  Marketing? 
Would  you  like  to  manage  a  dedicated, 
highly  motivated  staff  of  "can  do"  peo¬ 
ple?  If  your  answer  to  these  questions  is 
yes,  you  may  be  the  individual  we  are 
seeking  to  manage  our  Marketing/ 
Promotion  Department. 

Individual  selected  will  be  responsible 
for  managing: 

Marketing,  Research  and  Promotion 
of  Circulation,  Advertising,  and  Edito¬ 
rial  promotion  campaigns  and  sales 
presentations. 

Community  and  Public  Relations  pro- 
j^ts. 

Daily  activities  of  staff  of  ten  (10). 
Please  send  resume  and  salary  require¬ 
ments  to: 

William  R.  Redding 
Personnel  Director 
Knoxville  News-Sentinel  Company 
208  West  Church  Avenue 
Knoxville.  TN  37902 
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HELP  WANTED 


ADMINISTRAme 


BUSINESSMANAGERWANTEDforlarge 
Zone  2  suburban  weekly  group.  Position 
requires  good  business  sense,  excellent 
management  skills  and  some  account¬ 
ing  baclwround.  Excellent  for  current 
number  2  on  small  daily.  Send  resume 
and  salary  history  to  Box  8716,  Editor& 
Publisher. 


OPERATIONS  MANAGER 
Central  Mass  Media,  one  of  the  fastest 
powing  nragazine  and  newspaper  pub¬ 
lishing  companies  in  the  USA  is  locking 
for  an  ace  operations  manager  who  can 
manan  production,  personnel,  circula¬ 
tion,  data  processing  and  -most  impor¬ 
tant-  knows  how  to  work  with  people.  If 
you're  ready  to  work  for  a  company  that 
recognizes  your  talent. ..  if  you're  ready  to 
work  for  a  company  where  you  can  make 
a  difference...  if  you're  one  of  the  best... 
call  Dan  Kaplan,  President,  at  (617) 
799-0511. 


BUSINESS  MANAGER  for  Zone  5. 
30,000  daily  and  Sunday.  Responsible 
for  accounting,  credit  and  cost  control. 
Some  corporate  responsibility  for  profit 
sharing  and  other  employee  benefits  for 
four  broadcast  facilities  and  one  other 
newspaper.  Key  position  in  a  growing 
family-owned  company.  Good  salary  and 
benefits.  Box  8739,  Editor  &  Publisher. 


EXECUTIVE  DIRECTOR 
Oregon  Newspaper  Publishers  Associa¬ 
tion  is  seeking  an  individual  to  manage  a 
three-corporation  state  newspaper  asso¬ 
ciation.  Applicants  must  have  both 
newspaper  and  management  experi¬ 
ence.  Bacl^ound  in  advertising,  legis¬ 
lativelobbying  and  press  law  Issues  are 
prefemed.  Applications  should  be  sub¬ 
mitted  to  ONPA  Search  Committee, 
7150  Southwest  Hampton,  Suite  232, 
Portland,  OR  97223. 


FINE  OPPORTUNITY  as  general  mana¬ 
ger  for  someone  seeking  a  challenge  and 
career  opportunity  with  growing  news¬ 
paper  group.  This  position  needs  some¬ 
one  with  understanding  of  all  depart¬ 
ments  who  can  provide  strong  leadership 
to  the  advertising  staff.  A  7,200  circula¬ 
tion  6-day  paper  with  a  company  TMC 
product.  If  you  enjoy  outdoor  living  at  its 
finest  inquire  about  this  opening  in  Nor¬ 
wich,  New  York.  Contact  John  Shields, 
Park  Newspapers,  Box  550,  Ithaca,  NY 
14850.  (607)  272-9020. 


HIGH  GROWTH  shopper  and  newspaper 
group  seeks  experienced  chief  financial 
officer  to  help  it  move  into  public  mar¬ 
kets.  SEC,  CPA  backgrounds  desirable. 
Responsible  for  finance,  investor  rela¬ 
tions,  data  processing.  Equity  kickers. 
Northwest  location.  Reply  to  Box  8700, 
Editor  &  Publisher. 


THEGENERALMANAGERweare  looking 
for  will  be  in  total  charge  of  this  midwest 
daily.  Good  knowledge  of  all  depart¬ 
ments  with  specific  strengths  in  adver¬ 
tising  management  and  a  good  grasp  of 
interpreting  financial  data  desirable. 
Also  should  have  knowledge  in  budget¬ 
ing  as  well  as  solid  understanding  of  cir¬ 
culation.  Essential  to  know  a  good  news 
product  and  how  it  is  achieved.  Excellent 
opportunity  with  a  growing  newspaper 

froup.  Immediate  opening  Box  8738, 
ditor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
wanted  for  healthy  news  and  entertain¬ 
ment  weekly  in  ideal  location.  Must  be 
people  oriented  and  have  excellent  skills 
in  training,  sales,  phone  solicitation, 
promotion  and  management.  We  want  a 
leader  to  build  an  outstanding  team. 
Send  resume  and  clips  to  Pubisiher,  do 
GOOD  TIMES,  Box  1139,  Santa  Cruz, 


HELP  WANTED 


ADMINISTRATIVE 


FAST  GROWING  free  bi-weekly  in  sunny 
South  Texas  needs  experienced  ad  man¬ 
ager.  Shopper  sales  experience  neces¬ 
sary.  Supervise  staff  of  5,  report  to 
geiieral  manager.  Salary/incentive  plan. 
Contact  F.M.  McKinnm,  Valley  Media 
Inc.,  PO  Box  4195,  Brownsville,  TX 
78520.  (512)  546-5113. 


PUBLISHER 

Publisher  of  a  6,500  daily  and  20,000 
shopper  needed  in  Keokuk,  Iowa.  Pub¬ 
lications  also  include  4,500  weekly  and 
30,000  shopper  in  nearby  communities. 
Excellent  opportunity  for  experienced 
publisher  or  general  manag^,  with  a 
strong  sales  record  a  plus.  Comp^itive 
salary,  bonus,  profit  sharing  and  fringes. 
Sencl  resume,  references  and  recent  sal¬ 
ary  history  in  confidence  to  General  Man- 
aiu,  Brehm  Communications  Inc.,  PO 
Box  28869,  San  Diego,  CA  92128. 


ARTIQRAPHICS 


GRAPHIC  DESIGNER  for  editorial  de¬ 
partment  of  The  Advocate,  an  award¬ 
winning  Times  Mirror  paper  in  Fairfield 
County,  Connecticut.  Art  school  gradu¬ 
ate  preferred;  daily  newspaper  experi¬ 
ence  a  plus.  Applicants  must  have  strong 
background  in  design  concepts  and 
typography  and  work  well  with  depart¬ 
mental  editors.  Includes  hands-on  de¬ 
sign  and  participation  in  long-range  de¬ 
sign  projects.  Can  lead  to  art  director 
position.  Send  resume,  three  samples  of 
broadsheet  pages  that  reflect  your  de¬ 
sign  philosophy  and  a  letter  about  your- 
s^f  and  your  career.  Send  material  to 
Ken  Brief,  Executive  Editor,  The  Advo¬ 
cate,  75  Tresser  Blvd.,  Stamford,  CT 
06901. 


GRAPHIC  DESIGNER  ILLUSTRATOR- 
The  Washington  Times  is  looking  for  a 
graphic  designer  and  illustrator  to  |oin  its 
art/graphics  department.  The  designer 
should  have  a  minimum  of  5  years  ex¬ 
perience  in  publication  design.  Send  re¬ 
sume  and  samples  of  your  work,  prefer¬ 
ably  transparencies,  to;  Kirk  Oberfeld, 
Assistant  Managing  Editor,  The 
Washington  Times,  36(30  New  York  Ave¬ 
nue  NE,  Washington,  (X)  20002. 


THE  TIMES-NEWS,  a  22,000  7-day 
morning  daily  in  southern  Idaho,  is  look¬ 
ing  for  an  advertisingand  editorial  artist. 
Advertising  responsibilities  include  pro¬ 
ducing  advertising  specs  and  advertising 
art,  special  section  covers,  promotion 
graphics  and  various  house  ads,  wires 
ana  brochures.  Editorial  responsibilities 
include  graphs,  charts,  maps  and  infor¬ 
mational  graphics  for  color  conscious 
news  product,  plus  ability  to  produce 
various  drawings  under  deadline,  such 
as  courtroom  knowledge,  typography, 
newspaper  design  and  production  pro¬ 
cess.  Creative  working  environment.  Ap¬ 
plicants  should  have  college  degree  and 
training  in  graphic  arts  or  related  field 
and  advertising  agency  or  newspaper  ex¬ 
perience.  Send  resume,  references, 
tearsheets  to  Strahen  Hartgen,  Manag¬ 
ing  Editor,  The  Times-News,  Box  548, 
Twin  Falls,  ID  83301. 


UP  AND  COMING  small  daily  in  north¬ 
ern  Virginia  needs  editorial  cartoonist/ 
graphics  artist.  Must  be  able  to  produce 
local  and  national  editorial  cartoons,  in¬ 
formational  graphics  and  illustrations. 
Thorough  knowledge  of  color  a  must.  At 
least  two  years  daily  experience.  Close  to 
D.C.  Send  samples  to  Potomac  News, 
14010  Smoketown  Road,  Woodbridge 
VA  22192-4799.  Include  self-ad- 
dressed  stamp  envelope  for  returns. 


HELP  WANTED 


ADVERTISINQ 


ADVERTISING  DIRECTOR  wanted  for 
weekly  papers  in  Maryland,  Pennsylva¬ 
nia  area.  Must  be  experienced,  able  to 
manage  and  motivate  sales  staff  and  in¬ 
crease  sales  of  already  fine  products. 
Flexible  bonus  system  should  put  com¬ 
pensation  in  mid  $30's  or  highw.  Excel¬ 
lent  benefits.  Your  application  held  in 
strictest  confidence.  No  nMative  think¬ 
ers  need  apply.  Box  8686,  uitor&  Pub¬ 
lisher. 


ADVERTISING  MANAGER  for  15,000 
circulation  daily  in  suburban  metro  mar¬ 
ket.  Sales,  marketing  experience  and  re- 
tail-classified  required.  Applicants 
should  be  creative,  aggressive,  enthu¬ 
siastic  and  a  strong  “team”  leader.  Send 
resume  to  Scott  Alexander,  Publisher, 
Daily  Journal,  2575  North  Morton,  PO 
Box  699,  Franklin,  IN  46131.  Phone 
(317)  736-7101  for  additional  informa¬ 
tion. 


ADVERTISING  MANAGER 
We  are  seeking  an  experienced  advertis¬ 
ing  maru^  for  our  9000  circulation 
daily  and  Sunday  newspaper.  The  mana¬ 
ger  IS  also  responsible  for  a  10,000  TMC 
paper  and  an  1 1 ,0(X)  circulation  weekly . 
We  have  a  6  person  advertising  staff. 
Junction  City,  Kansas  is  located  on  Inter¬ 
state  70, 1()0  miles  west  of  Kansas  City. 
We  are  near  Milford  Lake  and  Ft.  Riley. 
Please  contact  or  send  resume  to  Rolanc 
Waechter,  General  Manager,  PO  Box 
129,  Junction  City,  KS  66441.  (913! 
762-5000. 


HELP  WANTED 


ADVERTISINQ 


THE  MACDONALD 
CLASSIFIED  SERVICES  SEEKS 
SALES  ASSOCIATE 

We  are  looking  for  an  experienced  class¬ 
ified  executive  to  help  with  our  sales  and 
marketing  activities.  You  will  have  a 
chance  to  put  your  communication  skills 
to  work  assisting  over  700  monthly  sub¬ 
scribers  and  selling  our  services  to 
prospective  newspapers. 

Your  creative  talents  will  be  utilized  in 
the  monthly  planning  of  the  MacDonald 
Classified  Smice.  You  will  have  the  pri¬ 
vilege  of  travelling  to  at  least  8  newspap¬ 
er  conferences  a  year,  and  on  occasion 
will  participate  on  the  conference  prog¬ 
ram.  Your  ability  to  communicate  wim 
classified  people— at  the  podium  and  in¬ 
dividually  at  conferences— will  be  one  of 
the  most  important  and  rewarding 
aspects  of  the  job. 

This  is  a  top-lewl  position  with  MacDon¬ 
ald,  and  the  comper^ion  package  will 
be  commensurate  with  your  talent.  You 
will  be  relocating  to  a  growing  mid- 
Westem  university  town  that  is  proud  of 
its  quality  of  life  in  every  respect. 

If  you  have  a  love  for  newspaper  classi¬ 
fied  and  the  communication  skills  we 
describe  this  job  is  foryou.  Please  senda 
cover  letter  and  resume  to: 

Patrick  MacDonald 
MacDonald  Classified  Service 
PO  Box  225 

Lafayette,  Indiana  47902 


CA  95061. 
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COME  JOIN  OUR  NEW  MANAGEMENT 
TEAM. 

A  northern  Monmouth  county  (NJ)  daily  and  Sunday 
newspaper  with  a  circulation  of  30,000  (and  growing) 
is  seeking  an  aggressive  and  experienced  retail  adver¬ 
tising  manager  who  is  ready  to  assume  the  number  1 
position.  This  position  reports  directly  to  the  publisher. 
Salary  commensurate  with  experience.  Reply  in  confi¬ 
dence  to  Box  8743,  Editor  &  Publisher. 


AD  DIRECTOR 

Newspaper  publisher  in  Zone  5  seeks  an  aggressive, 
creative  person  with  a  proven  track  record  in  sales  and 
sales  management.  Responsible  for  direction  of  sales 
efforts  in  classified,  local  and  national  and  for  direction 
of  a  support  department.  Other  responsibilities  include 
planning  and  budgeting  for  new  programs  and  pro¬ 
ducts  to  increase  market  share  and  meet  changing 
market  conditions. 

We  are  located  in  an  ideal  medium  sized  midwest 
community  where  cultural  and  recreational  opportuni¬ 
ties  are  abundant. 

If  you  have  a  successful  record  in  sales  management 
and  are  interested  in  joining  a  progressive  organiza¬ 
tion,  send  resume  detailing  education,  work  experi¬ 
ence  and  acheivements  and  salary  history  to:  Box 
8744,  Editor  &  Publisher. 


HELP  WANTED 

HELP  WANTED 

anCULATION 

aRCULATION 

CIRCULATION  MANAGER—  Basic 
knowledge  and  experience  in  expanding 
and  building  home  delivery  and  single 
copy  sales  necessary.  Excellent  oppor- 
uniW  for  district  manager  who  has  been 
involved  in  all  phases  of  circulation  work 
and  is  ready  to  build  and  lead  his  own 
circulation  department.  Advancement 
opportunities.  Send  full  resume  to  Box 
8/10,  Editor  &  Publisher. 

CIRCULATION  DIRECTOR  strong  in 
management  and  promotion.  Ideal  cli¬ 
mate.  Excelient  fringe  benefits.  Send 
complete  resume  and  salary  require¬ 
ments  to  R.M.  Higginbotham,  Roswell 
Daily  Record,  Box"897,  Roswell,  NM 
88201. 

CIRCULATION  MANAGER  for  a  group  of 
six  weeklies  in  northern  NJ.  45, OCX)  cir¬ 
culation,  70%  mail,  30%  vendors,  no 
carriers.  Full  time,  take  charge  position. 
Very  good  salary  and  benefits.  Send  re¬ 
sume  to:  Circulation  Director,  The  Re¬ 
corder  Publishing  Co.,  17-19  Morris¬ 
town  Road,  Bemardsville,  NJ  07924. 

SiNGLE  COPY 
DISTRIBUTION  MANAGER 
100,(X)0  plus  daily  in  Southwest  com¬ 
petitive  market  seeksa  highly  motivated, 
results  oriented  individual  for  its  growing 
single  copy  sales  team.  Experience  in 
di^bution,  sales,  and  all  other  facets  of 
street  sales  operations  a  must.  The  per¬ 
son  we  select  for  this  number  2  position 
must  be  able  to  develop  to  the  number  1 
spot  as  head  of  single  copy  sales.  Salary 
inthemid-$20K.  Reply  by  sending  cover 
letter,  resume  and  salary  history  to  Box 
8741,  Editor  &  Publisher. 

EXPERIENCED  CIRCULATION  MANA¬ 
GER  for  fast  growing  13,000  circulation 
Oregon  daily.  Outstanding  opportunity 
for  proven  professional  at  marketing 
oriented  newspaper.  Must  be  capable  or 
motivating  and  managing  a  top  notch 
carrier  organization  consisting  of  180 
youth  and  adult  carriers,  5  district  advi¬ 
sors,  covering  a  4-county  circulation 
area.  Applicant  should  have  knowledge 
and  ability  to  manage  zoned  TMC  pro¬ 
ducts,  computer  system,  fulltime  mail- 

WE’RE  L(X)KING  FOR  an  Assistant  Cir¬ 
culation  Director  with  the  talent  and 
back^ound  to  advance  with  a  growing 
community  newspaper  group.  Must  have 
a  minimum  of  5  years  experience  at  the 
district  or  zone  levei.  Outstanding  oppor- 
tuni^  with  award-winning  PM  daily  in 
university  community.  Send  resume  to: 
Danny  Allen,  Circulation  Director,  The 
Daily  Progress,  PO  Box  9030,  Charlot¬ 
tesville,  VA  22906. 

looking  for  a  creative  goal-oriented  indi¬ 
vidual  who  works  well  with  the  team. 
Send  resume,  references,  and  salary  his¬ 
tory  to:  General  Manager,  East  Ore^ 
nian,  PO  Box  1089,  Pendleton,  OR 
97801. 

DATA  PROCESSING 

CLASSIFIED  PUBLISHING 
SYSTEMS  COORDINATOR 

Major  West  Coast  newspaper  seeks  a 
dynamic  individual  with  strong  front-end 
computer  background.  This  person  will 
be  responsible  for  coordinating  and 
assisting  the  classified  department  with 
the  Sll  publishing  system. 

Candidates  should  possess  good  com¬ 
munication  and  problem-solving  skills. 
Prior  prc^mming  experience  is  a  ne¬ 
cessity.  Experience  with  Sll  classified 
system  preferred.  We  consider  this  a 
challenging  and  career  growth  opportun¬ 
ity  with  a  competitive  salary  ana  excel¬ 
lent  company  benefits.  Send  resume  in 
confidence  to  Stephanie  Guevara,  The 
Fresno  Bee,  1626  E  Street,  Fresno,  CA 
93786. 

CIRCULATION  MANAGER 

If  you’re  a  talented,  experienced  profes¬ 
sional  who  wants  to  work  with  profes¬ 
sionals  in  a  progressive,  rapidly  growing 
publications  chain,  you  want  to  work  wth 
us.  We  need  a  hands-on  professional  to 
manage  one  of  our  1 1 1  inois  da  i  ly’s  circu  la- 
tion  department.  Strong  promotional 
and  organizational  skills  are  essential.  If 
you’re  confident  you’re  the  person  we’re 
looking  for,  send  a  resume  to  Bob  L. 
Edwards,  General  Manager,  Shaw  News¬ 
papers,  P.O.  Box  967,  Newton,  Iowa 
50208. 

EDITORIAL 

EDITORIAL 

A  MAJOR 

COMMUNICATIONS  COMBANT 

Has  recently  acquired  a  medium  sized 
morning  daily  and  Sunday  newspaper 
in  the  New  York  metropolitan  area.  We 
ore  looking  for  a  news  editor  to  super¬ 
vise  copy  desk,  page  layout  and  head¬ 
line  writing.  Solid  news  judgement, 
editing  skills  essential.  Reply  to  Box 
8712,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR-employee-owned  morn¬ 
ing,  evening,  Sunday  new^per  in  Zone 
7  metro  area  of  500,000  needs  copy 
editor  for  business  news  department. 
Salary  based  on  experience.  Box  8557, 
Editor  &  Publisher. 


EDITOR-supervising  for  a  group  of  sub¬ 
urban  weeklies  in  upstate  New  York.  5 
years  experience  desirable.  Editing  and 
solid  news  background  essential.  Send 
resume  to:  Box  8726,  Editor  &  Publish- 


E&P  Classified 
Advertising 
11  W.  19th  St. 
New  York,  NY 
10011. 

For  information 
call 

(212)  675-4380. 


EDITOR 

(WOMEN’S  HEALTH  PUBLICATION) 
13-30  Corporation  publishes  Esquire 
magazine  and  20  other  consumer  pub¬ 
lication  in  health,  business,  entertain¬ 
ment  and  education.  It  is  seeking  an 
assistant  editor  for  a  new  women's 
health  publications.  The  person  hired  for 
the  position  will  assign  and  edit  articles, 
help  supervise  an  editorial  and  art  staff, 
and  assist  with  the  coordination  of  a  net¬ 
work  of  stringers.  One  to  three  years  of 
related  work  experience  is  required. 
Strong  copy-editing  skills  ,  a  sense  for 
graphics,  experience  on  large- 
circulation  consumer  magazine,  and  an 
interest  in  the  subject  of  women’s  health 
are  also  important.  Relocation  to  the 
southeast  required  and  13-30  will  pay 
moving  expenses.  Send  resume  and  writ¬ 
ing  samples  to: 

K.B.  Woodsen 
13-30  Corporation 
505  Market  Street 
Knoxsville,  TN  37902 


GAY  WEEKLY  seeking  news  reporters 
and  a  copy  editor.  Sendresumeand  clips 
to:  The  Washington  Blade,  930  F  St., 
NW,  Washington,  D.C.  20004. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


NEWS  EDITOR  to  direct  seven  member 
desk  on  growing  Knight-Ridder  daily. 
Send  resume  and  work  samples  to  Man¬ 
aging  Editor,  The  News,  PO  Box  580, 
Boca  Raton,  FL  33432. 


HELP  WANTED 


CITY  HALL  reporter  for  6,000  Ohio  dai¬ 
ly.  Some  desk  work  including  copy  edit¬ 
ing.  J-degree  preferred.  Send  resume  to 
David  L.  Laca,  P.O.  Box  648,  Gallon 
Inquirer,  Gallon,  Ohio  44833. 


EDITORIAL 


AMERICA’S  FASTEST  GROWING 
NEWSPAPER  is  looking  to  expand  its 
COPY  EDITOR  staff  in  the  news,  features 
and  Sunday  departments.  If  ^u  thrive 
on  deadline  pressure,  can  makea  tabloid 
page  sing  with  bright  layouts  and  power¬ 
ful  headlines,  and  want  to  live  in  the 
greatest  city  in  the  world,  send  your  re¬ 
sume  and  samples  to: 

George  Kindel 
Assistant  Managing  Editor 
The  Boston  >!.-.-ald 
1  Herald  Sqi.i.ie 
Boston,  MA  02 'L^ 

(No  phone  calls  plfc:!:.e.) 


ASSISTANT  SPORTS  EDITOR 
The  Wichita  Eagle-Beacon,  a  Knight- 
Ridder  newspaper  with  a  circulation  of 
125,000  daily  and  190,000  Sunday,  is 
seeking  a  skilled,  aggressive  editor  to 
originate  a  good  mix  of  local,  state  and 
regional  sports  news.  We  want  an  editor 
who  wants  to  work  closely  with  reporters, 
who  is  a  skilled  content  editor  and  who  is 
committed  to  excellence.  The  Eagle- 
Beacon,  an  award-winning  newspaper  in 
Kansas’  largest  ciW  is  screening  candi¬ 
dates  with  at  least  five  years  professional 
experience.  Send  a  detailed  resume  and 
references  to  Betty  Cox,  Assistant  Man¬ 
aging  Editor,  Wichita  Eagle-Beacon,  PO 


Box  I 


.  Wichita,  KS  67201. 


AFTERNOON  daily  in  eastern  Indiana 
seeks  experiencecf  general  assignment 
reporter  for  City  Hall,  pqlice,  school  and 
government  beat,  leading  to  managing 
editor  position.  Camera  background 
helpful.  Job  requires  night  assignments 
and  Saturday  A.M.  shift  duty.  Reply  to 
Box  8736,  Editor  &  Publisher. 


CITY  EDITOR 

The  Twin  Falls  Times-News,  a  22,000 
7-day  daily  in  southern  Idaho,  is  looking 
for  a  ciW  editor  to  direct  its  local  report¬ 
ing  staff.  This  is  the  number  two  position 
inthe  news  operation.  Applicants  should 
have  at  least  5  years  of  daily  newspaper 
experience;  sound  management  skills,  a 
firm  command  of  the  language  and  the 
ability  to  assign  and  direct  a  talented, 
energetic  reporting  staff.  The  Twin  Falls 
area  offers  exceptional  outdoor  recrea¬ 
tion  opportunities.  The  community  is 
agricultural  and  offers  an  exceptional 
quality  of  life  in  a  smaller  western  city. 
Apply  directly  to  Stephen  Hartgen,  Man¬ 
aging  Editor,  The  Times-News,  Box  548, 
Twin  Falls,  ID  83303. 


EDITOR  for  fast  growing,  award-winning 
Zone  8  weekly.  Very  strong  news,  edit¬ 
ing,  staff  management  and  people  skills. 
WmI  serve  an  attractive  resort  flash  re¬ 
creation  based  community  near  major 
metropolitan  area.  Upscale  population, 
solid  advertising  base.  Opportunity  to 
implement  forward-thinking  ideas.  New 
facilities.  Send  resume,  clips,  refer¬ 
ences  and  salary  history  to:  Box  8698, 
Editor  &  Publisher.  Position  available 
June  1. 


GENERAL  ASSIGNMENT  REPORTER 
needed  immediately  for  strong  100  year 
old  bi-weekly  in  middle  Tennessee.  B.S. 
in  Journalism/English  preferred  but  not 
necessary  if  experience  compensates. 

Send  resume  to:  Betty  Dement,  Manag¬ 
ing  Editor,  The  Tullahoma  News,  Box 
yi  400,  Tullahoma,  TN  37388. 

EDITOR  &  PUBLISHER  for  April  13, 1985 


EDITORIAL  WRITER  needed  for  77,000 
combination  in  Zone  6.  Conservative 
philosophy,  newspaper  journalism  ex¬ 
perience  required.  Knowledge  of  and  in¬ 
terest  in  economics  and  political  science 
helpfui.  Send  resume,  clips,  salary  re¬ 
quirements  and  references  to  Box  8709, 
Editor  &  Publisher. 

ENERGETIC,  EXPERIENCED  EDITOR 
needed  immediately  for  upscale  sub¬ 
urban  Virginia  weekly.  Self-starter,  com¬ 
munity  oriented  person  to  manage  staff 
of  seasoned  editors  and  reporters.  Salary 
commensurate  with  experience.  Perfect 
for  ed  itor  or  seasoned  reporter  looking  for 
new  chalienge.  Qualified  applicants 
should  send  resume,  clippings,  and  sal¬ 
ary  rMuirements  to  Box  {  46,  Editor  6 
Publisher. 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


BUSINESS  REPORTER 
The  Philadelphia  Business  Journal  is 
seeking  a  business  reporter  who  can 
handle  complex  stories  in  unique,  in¬ 
teresting  and  accurate  fashion.  Strong 
emphasis  on  use  of  original  research  and 
individual  enterprise  in  developing  stor¬ 
ies.  One  year  reporting  experience  a 
must.  Business  news  experience  pre¬ 
ferred.  Send  6  clips  and  3  references  to: 
Brian  P.  Sullivan,  Editor,  Philadelphia 
Business  Journal,  2401  Walnut  Ave., 
Philadelphia,  PA  19103. 


CAN  YOU  BEAT  IT? 

We're  looking  for  a  few  good  reporters 
with  the  know-how  to  cover  a  beat  thor¬ 
oughly  and  awessively.  The  ones  we 
want  already  should  have  speed  to  cover 
daily  happenings,  the  good  sense  to 
know  what's  important  to  readers,  the 
stamina  to  produce  weekend  pieces  and 
the  ability  to  look  beyond  agendas, 
budgets  and  boardroom  doors.  Five  years 
experience  a  must,  backed  by  clips  that 
demonstrate  proven  peformance  not  just 
promise.  Send  letter,  clips,  resume  and 
references  to  Jim  Raper,  Managing  Edi¬ 
tor,  The  Virginian  Pilot  and  the  Ledger- 
Star,  150  W.  Brambleton  Ave.,  Norfolk, 
VA  23510. 


COPY  EDITOR 

Small  but  fast  growing  PM  daily  in  south¬ 
eastern  NH  seeks  copy  editor  with  one  or 
two  years  reporting  or  editing  experi¬ 
ence.  Must  have  goM  writing,  language 
skills  and  ability  to  help  train  entry  level 
reporters.  Also  must  be  able  to  work 
under  constant  deadline  pressure.  Send 
resume  and  salary  requirements .  Zone  1 
applicants  preferred.  Box  8694,  Editor 
&  Publisher. 


COPY  WRITER 

The  Fayetteville  Times  needs  a  creative, 
productive  feature  writer  who  can  bring 
stories  to  life.  The  beat  is  the  people  of 


Carolina.  Send  clips,  resume,  refer¬ 
ences,  and  salary  requirements  to: 
Michael  Arnholt,  Features  Editor,  The 
Fayetteville  Times,  PO  Box  849,  Fayet¬ 
teville,  NC  28302. 


COUNTY  EDITOR/BUREAU  CHIEF 
Expanding  50,000  class  7-day  Ohio 
newspaper  has  opening  for  seasoned 
news  professional  to  direct  and  edit  work 
of  8  staffers.  Enthusiasm  for  competitive 
suburban  situtation  essential.  Send  re¬ 
sume  to  Box  8725,  Editor  &  Publisher. 


COPY  EDITOR  -  New  York  area  daily 
seeks  experienced  copy  editor  with  flair 
for  layout.  Proven  news  judgement, 
grammatical  skill  and  newspaper  experi¬ 
ence  a  must.  Applicant  should  be  famil¬ 
iar  with  AP  wire  and  VDT  use.  Send  re¬ 
sume  to:  Box  8732,  Editor  &  Publisher. 


COMMUNITY  NEWSPAPER  in  southern 
coastal  town  has  two  openings:  educa¬ 
tion  writer  and  copy  editor.  Experience 
required.  Send  resume,  samples,  refer¬ 
ences  to  Box  8718,  Editor  &  Publisher. 


EXPERIENCED  REPORTER  needed  for 
growing  PM  daily  in  southwest  Florida. 
Must  be  talented,  hard-working,  fast. 
Minimum  2  years  experience.  Send  re¬ 
sume,  clips  to  George  Cecil,  Naples  Dai¬ 
ly  News,  PO  Box  7009,  Naples,  FL 


EXECUTIVE  EDITOR  New  York  suburban 
metro  group,  multi-publications,  news¬ 
papers,  ma^zine.  Salary  open.  Send 
comprehensive  resume,  samples  of  your 
best  work.  All  replies  strictly  confiden¬ 
tial.  Box  8721,  Editor  &  Publisher. 


EDITORIAL  PERSONNEL  needed  for 
award  winning  semi-weekly  and  weekly 
newspaper  in  Arizona's  cool  White 
Mountains.  Applicants  must  be  com¬ 
munity  minded  and  able  to  produce 
clean,  crisp  copy.  If  you  can't  meet 
deadlines  or  need  constant  direction, 
stay  where  you  are.  Send  resume,  clips, 
salary  history  and  references  to  Diana  K. 
Townsend,  White  Mountain  Publishing 
Co. ,  PO  Box  1570,  Showlow,  AZ  8590 1 . 


FEATURES  EDITOR  with  strong  story 
ideas  and  skills  with  layout  and  graphics. 
You  will  be  in  charge  of  putting  together 
a  weekend  magazine,  an  area  weekly 
newspaper  and  a  weekly  food  section. 
Send  resume,  clips  and  letter  selling 
yourself  to  Peter  Lee,  Editor,  The  News, 
TO  Box  1928,  Laredo,  TX  78044. 


FAST  GROWING  newsletter  in  the 
Washington  D.C.  area  has  openings  for 
editors  in  energy  and  defense.  Join  non¬ 
smoking  office  with  friendly  atmos¬ 
phere.  Excellent  salary  and  benefits 
commensurate  with  experience.  Please 
send  resume,  clips  and  salary  history  to 
Pasha  Publications,  Department  T, 
1401  Wilson  Blvd.,  Suite  910,  Arling¬ 
ton,  VA  22209. 


NUMBER  TWO  EDITOR/MANAGER 
needed  for  award-winning,  15,000  cir¬ 
culation  daily  serving  suburban/rural 
county  on  the  south  side  of  Indianapoiis. 
Duties  include  management  of  13- 
person  news  staff.  Must  be  a  veteran 
journalist  with  solid  news  judgment, 
editing  skills,  and  commitment  to  good 
use  of  color  and  graphics.  Send  resume, 
cover  letter  and  salary  history  to: 

Bud  Herron 
Daily  Journal 
TO  Box  699 
Franklin,  IN  46131 

No  phone  calls,  please. 


EDITOR 

Our  monthly  business  magazine  for  Cen¬ 
tral  Mass.  IS  looking  for  an  organized, 
creative,  writer/editor.  If  you  can  create 
award-winning  copy  and  believe  busi¬ 
ness  writing  can  be  exicting  as  well  as 
informative  we'd  like  you  to  become  part 
of  one  of  the  count's  fastest  growing 
companies.  Send  clips,  resume,  and  sal¬ 
ary  history  to  Deborah  Norton,  Business 
Worcester,  TO  ^x  1000,  Worcester,  MA 
01614. 

EDUCATION  REPORTER 
We  are  looking  for  a  seasoned  education 
reporter  who  thrives  on  hard  work,  lots  of 
digging  and  the  thrill  of  enterprise.  We'll 
offer  you  a  challenge  -  backed  com¬ 
mitment  -  to  produce  the  best  education 
reports  in  the  Southeast.  This  isn't  idle 
talk.  The  Clarion-Ledger,  a  Gannett 
newspaper,  won  the  1982  Pulitzer  Prize 
for  reporting  that  led  to  sweeping  educa¬ 
tion  reforms  statewide.  This  year,  we 
took  a  first-place  award  from  the  national 
Education  Writers  Association  -  our 
fourth  in  four  years.  To  match  our  stan¬ 
dards,  you  must  have  several  years  of 
quality,  daily  newspaper  experience 
covering  education.  Drive,  enthusiasm 
and  a  flair  for  writing  are  musts.  If  you 
think  you  fit  the  bill,  send  a  resume, 
clips  and  your  philosrahy  of  covering 
education  to:  Lee  Ann  Taylor,  Managing 
Editor,  The  Clarion-Ledger,  P.O.  Box 40, 
Jackson,  Mississippi  39205. 


MANAGING  EDITOR 
National  general  interest  magazine,  lo¬ 
cated  in  Southern  California,  with 
bimonthly  circulation  of  12  million  plus 
(and  growing)  seeks  experienced  Manag¬ 
ing  Editor  to  supervise  the  purchase  and 
processing  of  editorial  materials  from 
rough  copy  to  finished  product. 
Position  reports  to  Editor  and  is  re¬ 
sponsible  for  supenrising  editorial  staff, 
monitoring  and  controlling  work  flow, 
maintaining  Mason  with  internal  staff 
and  a  multitude  of  freelancers,  with  the 
full  range  of  editorial  duties. 

We  provide  a  competitive  salary  and  an 
excellent  benefits  package.  Please  for¬ 
ward  resume  and  salary  requirements  in 
confidence  to: 

PERSONNEL  ADMINISTRATOR 
TO  Box  2240 
Long  Beach,  CA  90801 
an  equal  opportunity  employer 


GENERAL  ASSIGNMENT  REPORTER 
We  are  looking  for  a  General  Assignment 
Reporter  with  at  least  3-5  years  daily 
newspaper  experience  who  has  a  track 
record  of  excellent  writing.  If  you  are  a 
first-rate  reporter  with  exceptional  writ¬ 
ing  ability,  we're  interested  in  learning 
about  you.  Send  a  resume,  your  best 
clips  and  salary  history  to: 

Jeannie  Falknor 
Deputy  Metro  Editor 
The  Charlotte  Observer 
TO  Box  32188,  Charlotte,  NC  28232 
Equal  Opportunity  Employer 


IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  For  thousands 
of  journalistic  professionals,  1985  will 
be  the  best  year  ever  for  the  indus^, 
because  this  year  is  the  year  for  the  job 
market  where  the  markets  are  wide  open 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands  down! 
...here  at  Media  Talent  Network  Man¬ 
agement  Consultants,  we  stand  pre¬ 
pared  and  ready  to  do  what  it  takes  to  win 
that  job  for  you.  We  have  an  excellent 
reputation  arid  are  a  national  marketing 
consulting  firm  in  the  industry  catering 
to  the  broadcast,  literary,  and  entertain¬ 
ment  professionals  from  coast  to  coast. 
For  career  marketing  information  on 
available  journalistic  careers  call  (615) 
522-7900.  All  inquiries  held  in  strictest 
confidence. 

ASSISTANT  NEWS  EDITOR  experi¬ 
enced  per^  on  daily  news  desk  with 
skills  and  interest  in  good  copy  editing, 
headlines,  page  design  and  graphics  for 
No.  2  position  on  8-person  news  desk. 
Fill  in  supervisory  responsibility  requires 
person  with  leadershipand  management 
potential.  Basic  rate  $480.00  per  week 
with  differentials  to  $500,0(X).  Yakima 
Herald-Republic,  a  40,OC>0  AM  quality 
newspaper  operated  by  Harte-Hanks 
Communications,  Inc.,  in  a  great  city  in 
beautiful  central  Washington.  EOE.  Re¬ 
sumes  to  Kay  Gause,  Yakima  Herald- 
Republic,  TO  Box  9668,  Yakima,  WA 
98909. 


MANAGING  EDITOR 

The  Day,  40,000  daily  and  Sunday  newspaper  seeks  a  managing  editor 
with  proven  ability  to  manage  a  staff  of  65.  Solid  evidence  of  good  news 
judgment  a  must.  The  right  candidate  will  find  this  position  a  challenge  in 
our  growing  markets.  Tailoring  the  needs  of  our  readers  through  new 
sections  and  design  is  an  important  part  of  the  job.  Being  able  to  work  as  a 
member  of  our  management  team  is  essential.  Send  resume  and  salary 
history  only  to: 

Richard  Flath 
Director  of  Administration 
The  Day  Publishing  Company 
PO  Box  1231 


EDITORIAL  WRITER  70,000  circulation! 
daily  covering  two  states  needs  editoriall| 
writer.  Our  fine  guy  moving  on  to  biggerll 
and  better  things.  Send  resume  in  confi-l| 
denceto  W.J.  McCarthy,  Publisher,  TheW 
Times,  417  Fayette  St.,  Hammond,  INB 
46320. 
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KNIGHT-RIDDER  NEWSPAPER,  based 
in  hometown  of  Penn  State,  wants  an 
assertive  executive  sports  editor  who 
knows  how  to  handle  people  as  well  as 
words.  We  want  a  leader  who  loves  desk 
work,  demonstrates  creative  ideas  about 
layout  and  know  how  to  blend  coverage 
of  major  university  sjx)rts  with  commu¬ 
nity  sports.  Our  23,000  circulation  pa¬ 
per  has  AM  and  PM  editions.  Send  clips 
and  resume  to:  Centre  Daily  Times.  Per¬ 
sonnel  Department,  Box  89,  State  Col¬ 
lege.  PA  16804. 


LEADI NG  TRADE  MAGAZI NE  seeks  skil- 
led,  ambitious  writer/reporter/ 
p^opapher  for  exciting  gro^h  posi¬ 
tion.  Opportunity  for  top  individual  to 
move  up  into  associate  editor  position 
following  training.  Immediate  require¬ 
ments  are  strong  writinpreporting  skills, 
basic  photogra^y  and  a  willingness  to 
learn.  Some  travel  required.  Competitive 
salary,  great  Zone  6  location.  Send  intro- 
ducto^  letter,  resume,  clips  and  salary 
historyto;  Box 8728,  Editor& Publisher. 


LIFESTYLE  WRITER 
National  syndicate  seeks  rearlar  sources 
of  newspaper  lifestyle  articles  to  reprint 
for  distribution  to  hundreds  of  papers. 
Stories  would  be  reprinted  on  a  regular 
basis  for  a  modest  fee  and  national  expo¬ 
sure.  Topics  must  be  varied  and  of 
national  interest.  Please  send  cover  let¬ 
ter,  four  samples  of  published  work  to 
Box  8737,  Editor  &  Publisher.  Submis¬ 
sions  will  not  be  returned. 


MANAGING  EDITOR 
Explosively  growing  national  entertain¬ 
ment  weekly  seeks  exp^ienced  manag¬ 
ing  editor.  With  a  paid  circulation  of  over 
one  quarter  million  and  a  monthly  growth 
rate  of  over  1 5,000  we're  on  a  vast  track 
to  success.  We  are  looking  for  an  edito¬ 
rial  professional  with  solid  newspaper, 
entertainment  or  TV  guide  type  weekly 
magazine  experience.  A  minimum  of  five 
years  senior  editorial  experience  is  re¬ 
quired.  We  offer  a  competitive  salary,  a 
wonderful,  safe,  small  town  atmosphere, 
and  some  of  the  best  outdoors  in  Califor¬ 
nia  at  your  back  door.  Forward  resume, 
including  salary  history,  writing  credits, 
and  prof^ional  references  to  PO  Box 
690,  Fortune,  CA  95540. 


SPORTS  EDITOR 


Are  you  good  enough  to  be¬ 
come  sports  editor  of  a  90,000 
AM  daily?  We’re  looking  for  a 
proven  pro  who  values  the 
Knglish  language,  is  tough 
enough  to  challenge  copy  and 
tactful  enough  to  handle  peo¬ 
ple.  Onqdiics-oriented  editor 
with  good  layout  skills  and 
solid  news  Judgment  is  pre¬ 
ferable:  slot  experience  is 
essential.  Send  resume,  tear- 
sheets  and  letter  outlining 
your  philosophy  of  sports 
Journalism  to  A1  Vieira,  Ex¬ 
ecutive  Sports  Editor,  Capital 
Newspapers,  Box  18000, 
Albany,  NT  12912. 


NEWSROOM  OFFICE  MANAGER 
ASSISTANT  METRO  EDITOR 
JOB  BANK  is  seeking  an  experienced 
manager  to  supervise  50  support  and 
clerical  staff  members  in  a  large,  eastern 
newsroom.  Ideal  candidate  must  be  able 
to  budget,  schedule  and  coordinate  sup¬ 
port  services. 

JOB  BANK  is  also  seeking  an  assistant 
city  editor  for  a  200,000  circulation 
newspaper  in  the  South  and  city  desk 
editors  for  other  openings  around  the 
country. 

For  information  about  these  jobs  or  other 

Kilism  opportunities  write  JOB 
,  1910  Cinnaminson  Ave.,  Cinna- 
minson,  NJ  08077  or  call  Director  Debra 
Bissinger  at  (609)  786-1910. 


NEWS  EDITOR:  Number  2  spot  on  6-day 
daily.  Experience  a  must.  VDT  front-end 
system  and  hi^-speed  AP.  Send  full  re¬ 
sume  and  salary  expectations  to  Bill 
Blocher,  Editor,  Williston  Daily  Herald, 
PO  Box  1447,  Williston,  ND  58801. 
N.D.,  S.D.,  Mont.,  Minn.,  applicants 
only. 


PHOTO  EDITOR 

The  Columbus  Dispatch  is  seeking  a 
photo  editor  to  supervise  and  coordinate 
all  functions  of  the  photo  department, 
including  photo  assignments  and  sche¬ 
duling,  staff  supervision  and  operation 
of  the  photo  lab.  Also  responsible  for 
food  and  editorial  illustrations.  Page  lay¬ 
out  and  photo  editing  also  required. 
Must  have  5  years  experience  as  a  photo¬ 
grapher  and  photo  editing  experience  for 
a  daily  newspaper.  Must  have  2-5  years 
supervisory  experience.  Prefer  degree  in 
photojournalism  or  related  field,  ucel- 
lent  salary  and  company  paid  benefits. 
All  replies  will  be  kept  confidential. 
Please  send  resume  to:  Pamela  Krivda, 
The  Columbus  Dispatch,  Dept,  of  Em¬ 
ployee  and  Labor  Relations,  34  South 
3rd  St.,  Columbus,  OH  43216. 


NATIONAL  NEWS  SERVICE  expanding 
BUSINESS  NEWS  staff  in  NYC.  Needs 
assignment/copy  editor,  stock  market 
writer,  reporters  with  background  and  in¬ 
terest  in  hard  financial  news,  consumer 
money,  markets.  Fast  paced.  An  oppor¬ 
tunity  for  the  flexible,  versatile,  enthu¬ 
siastic.  Box  8727,  Editor  &  Publisher. 


OPPORTUNITY  FOR  solid  reporter  with 
2  to  3  years  da  i  ly  experience  to  move  i  nto 
top  beat.  Texas  Gulf  Coast  daily  needs 
self-starting  writer  to  cover  business 
news  in  an  area  with  a  hot  campaign  to 
diversify  economic  base.  Strong  oppor¬ 
tunities  abound,  from  beach-front  small 
business  to  industrial  giants.  Send  re¬ 
sume,  writing  samples  and  references  to 
City  Editor,  Port  Arthur  News,  PO  Box 
789,  Port  Arthur,  TX  77640. 

E&P 

CLASSIFIEDS 

212-675-4380 


PUBLISHER/EDITOR-IN-CHIEF 
National  publication  located  in  midwest 
seeks  professional  Publisher/Editor-in- 
Chief  of  monthly  magazine.  Must  be  ex¬ 
perienced  in  editorial,  production  and 
advertising  functions.  College  graduate 
with  a  minimum  of  twelve  years  experi¬ 
ence,  including  management,  is  re¬ 
quired.  Send  resume  and  salary  require¬ 
ments  to:  Personnel  Director,  PO  Box 
538,  Indiana  polls,  IN  46206. 


PROMOTIONAL  WRITER  -  to  layout, 
write  and  photograph  promotional  sec¬ 
tions.  Salary  to  $15,600  with  full  be¬ 
nefits.  Send  resume  to  Bob  Smith,  Na¬ 
ples  Daily  News,  1075  Central  Ave.,  Na¬ 
ples.  FL  33940. 


REPORTER— PHOTOGRAPHER  for 
writing,  reporting,  photrxraphy,  picture 
editing  and  page  layout  for  Chinese  lan¬ 
guage  daily  newspaper.  Bachelors  or 
Masters  in  journalism  required.  Must 
have  experience  or  course  work  in  photo¬ 
graphy.  Must  speak,  read  and  write  En¬ 
glish  and  Chinese.  Apply  Word  Journal, 
135—16,  39th  Ave.,  Flushing,  NY 
11354.  Attn:  Managing  Editor. 


SPORTS  REPORTER 
The  Syracuse  Herald  Journal/Herald 
American  is  seeking  a  general  assign¬ 
ment  sports  reporter  with  at  least  three 
years  experience.  We  offer  a  major  col¬ 
lege/fringe  professional  market  that 
streches  across  central  and  upstate  New 
York  and  into  the  northeast.  Show  us 
your  best  stuff.  Rwly  to  Budd  Poliquin, 
Executive  Sports  Editor,  PO  Box  4915, 
Syracuse,  NY  13221.  No  phone  calls. 


SPORTS  EDITOR:  Mid-size  Zone  5  PM 
seeks  experienced  community  minded 
sports  editor/writer  with  strong  manage¬ 
ment  skills.  Must  appreciate  importance 
of  local  news  and  be  able  to  make  most  of 
small  staff  covering  wide  area  and  range 
of  events,  including  recreational  pur¬ 
suits.  Ideal  candidate  will  be  top  man  on 
small  paper  or  No.  2  man  on  mid-sized 
paper.  Box  8697,  Editor  &  Publisher. 


SPECIAL  PROJECTS  REPORTER 
Handle  in-depth  coverage  of  maior  local 
and  regional  issues.  Need  a  selr-starter 
skilled  in  investigative  techniques  and 
knowledgeable  about  public  records.  No 
novices.  Send  resume,  clips  and  refer¬ 
ences  to  Box  8703,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR 
The  Wichita  Eagle-Beacon  a  Knight- 
Ridder  newspaper  with  a  circulation  of 
125,000  daily  and  190,000  Sunday  is 
seeking  a  sports  copy  editor  who  is  in¬ 
terested  in  helping  produce  a  lively, 
ambitious  sports  section.  The  copy  ecli- 
tor  will  be  skilled  at  editing  wire  and  local 
copy  and  at  writing  solid,  interesting 
headlines.  We  are  seeking  copy  editors 
who  are  committed  to  excellence  and 
who  want  to  grow  within  the  sports  de¬ 
partment.  The  Eagle-Beacon,  an  award¬ 
winning  newspaper  in  Kansas’  largest 
city  is  screening  candidates  who  have  3 
years  professional  experience.  Send  a 
detailed  resume  and  references  to  Be^ 
Cox,  Assistant  Managing  Editor,  Wichita 
Eagle-Beacon,  PO  Box  820,  Wichita,  KS 


REPORTER 

Do  you  have  brains,  drive,  ambition  and 
determination?  If  so,  we  have  a  position 
open  for  you  on  a  fast-growing  three 
timesa  week  newspaper  on  Florida'sgulf 
coast.  Send  resume  to:  Jim  Gouvellis, 
News  Editor,  Venice  Gondolier,  200 
East  Miami  Ave.,  Venice  FL  or  call  (813) 
4842611  (it's  your  nickel). 


REPORTER:  Enterprising,  tenacious 
and  versatile  reporter  needed  by  ambi¬ 
tious,  growing  northern  New  England 
daily  located  in  pastoral  surroundings 
near  a  college  town.  Experience  a  plus. 
Send  a  letter  telling  us  aout  yourself,  a 
resume  and  five  clips  to  Box  8701,  Edi¬ 
tor  &  Publisher. 


REPORTERS  NEEDED! 

Some  of  the  country's  bif^est  news  orga¬ 
nizations  have  been  raiding  our  staff 
creating  openings  for  talented  young  re¬ 
porters  that  want  to  move  quickly  on  the 
learning  curve. 

We  are  a  prestigious  national  weekly 
newspaper  in  NYC  covering  financial  in¬ 
stitutions.  Send  a  resume,  salary  re¬ 
quirements  and  ONE  writing  sample  to: 
Box  8724,  Editor  &  Publisher. 


SOCIETY  EDITOR 

Washington  D.C.  glamour  magazine 
seeks  talented  and  outgoing  perwn  to 
cover  social  scene  and  write  gossip  col¬ 
umn.  Must  not  be  intimidated by  people 
in  high  positions.  Minimum  3  years  ex¬ 
perience.  Must  have  covered  party-style/ 
fashion/people.  Send  clips  and  resume 
to  David  Adler,  3301  New  Mexico  Ave., 
Suite  310,  Washington,  dC  20016. 


STRONG  LIKE  BULL,  smart  like  fox. 
Small,  prize  winning  upstate  New  York 
PM  needs  local  editor.  Will  interview  re¬ 
porters  also.  Send  resume  to  The  Recor¬ 
der,  1  Venner  Road,  Amsterdam,  NY 
12010. 


SCIENCE  WRITER 

USOA’s  Agricultural  Research  Service  in 
New  Orleans  seeks  a  public  affairs  spe¬ 
cialist  (research  reporter)  to  cover  the 
work  of  scientists  in  5  mid-South  states. 
Requires  at  least  3  years  of  news,  fea¬ 
ture,  or  magazine  writing  experience. 
$2 1 ,804  to  start;  promotion  potential  to 
$41 K.  For  more  details  and  application 
procedures,  call  (301)  344-4587  or 
(504)  589-2700  for  announcement 
ARS-H25-058.  Closes  May  13.  USDA  is 
an  EEO  employer. 


SPORTS  WRITER 

Alaska  is  full  of  challenges,  and  Alaska's 
largest  newspaper.  The  Anchorage 
Times,  has  an  attractive  one  for  an  ex¬ 
perienced  sports  writer.  Our  PM  daily, 
AM  Saturday/Sunday  papers,  recently 
judged  one  of  the  nation’s  best,  needs  a 
creative,  highly  competitive  reporter  to 
cover  our  biggest  beat  from  all  angles, 
hard-hitting  straight  news,  lively  event 
coverage  and  columns. 

With  the  great  Alaska  Shootout  Basket¬ 
ball  Tournament  (Villanova  and  North 
Carolina  are  here  this  November)  and  a 
summer  collegiate  baseball  season 
second  to  none,  we're  looking  for  some¬ 
one  with  a  strong  fresh  perspective  on 
college  basketball  and  baseball. 

If  you've  got  at  least  two  years  experience 
backed  up  by  solid  clips,  send  a  resume 
and  at  least  5  writing  samples  by  /^il 
27  to  Personnel  Department,  The 
Anchorage  Times,  PO  Box  40,  Anchor¬ 
age,  AK  99510. 


THE  TIMES  PICAYUNE/THE  STATES- 
ITEM  of  New  Orleans  is  seeking  a 
Fashion  Editor.  Knowledge  of  the 
fashion  industry  and  proven  writing  skills 
are  required.  Knowledge  of  print 
medium  is  preferred.  Experience  on  a 
daily  paper  is  helpful. 

Submit  resume  and  writing  samples  to: 
The  Personnel  Department 
Attn:  Fashion  Editor 
The  Times  Picayune/The  States-ltem 
3800  Howard  Avenue 
New  Orleans,  LA  70130 

An  Equal  Opportunity  Employer  M/F 


THE  DAILY  JOURNAL  Elizabeth,  NJ  has 
position  available  for  night  editor.  Job 
requires  heavy  copy  editing  skill  and  en¬ 
tails  working  with  staff  reporters  and 
corps  of  nightside  stringers.  Layout  abil¬ 
ity  a  must.  Call  Mark  McQuillan,  City 
Editor,  (201)  354-5010. 


THE  PITTSBURGH  PRESS  is  seeking  a 
sports  department  copy  editor  with  at 
least  three  years  of  editing  and  layout 
experience.  This  position  includes  work¬ 
ing  the  sports  slot  at  least  once  a  week. 
Please  send  resume  with  references  and 
layouts  and  editing  samples  to  Russ 
Brown,  Assistant  Managing  Editor/ 
Sports,  The  Pittsburgh  Press,  34  Boule¬ 
vard  of  the  Allies,  Pittsburgh,  PA 
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THE  FLORIDA  TIMES-UNION  features 
department  is  seeking  a  versatile  copy 
editor  who  has  a  mastery  of  the  lan¬ 
guage,  a  talent  for  improving  others' 
writing  and  the  ability  to  work  well  with 
others  under  deadline  pressure.  Appli¬ 
cant  should  be  familiar  with  features 
copy,  including  food  copy,  and  be  able  to 
handle  layout  for  the  Sunday  lifestyle 
section.  Applicant  should  be  also  famil- 
iarwith  electronic  editingsystems.  Write 
to  Mike  Clark,  Assistant  Managing  Edi¬ 
tor/Features,  PO  Box  1949-F,  Jackson¬ 
ville,  FL  32231. 


VERSATILE  WRITER 
Excellent  opportunity  at  5,100  daily  in 
northwestern  Pennsylvania.  Writing 
skills,  energy  are  primary  considera¬ 
tions.  Will  cover  sports,  other  news. 
Send  resume  to  Larry  Howsare,  manag¬ 
ing  editor.  The  Record-Argus,  lO  Penn. 
Ave.  Greenville,  PA,  16125. 


WANT  TO  MOVE  FROM  WEEKLY  TO 
DAILY?  The  News-Record,  Wyoming's 
No.  1  daily  newspaper  for  five  strai^t 
years,  is  looking  for  a  versatile  general 
assignment  reporter/photographer  to 
help  us  cover  Gillette,  the  nation's  ener¬ 
gy  and  antelope  capitals.  We've  had 
great  success  with  weekly  journalists 
and  they  with  us.  In  addition  to  the  chal¬ 
lenge  you'll  find  company  benefits  that 
include  an  excellent  medical  insurance 
program.  Send  us  your  resume,  refer¬ 
ences  and  returnable  clips  today.  No 
phone  calls  please.  The  News-Record, 
Box  3006,  Gillette,  WY  82716. 


WRITER-PHOTOGRAPHERChicagoarea 
interested  in  high-technology.  National 
small  employee  owned  company  that 
writes  magazine  articles  for  Fortune  50 
clients  needs  type  (A),  highly  skilled, 
disciplined  writer  photographer.  Re¬ 
quired  travel  and  ability  to  write  from 
home  without  prodding.  Pay  commen¬ 
surate  with  ability  to  produce;  potential 
to  become  manager — writer — partner.  If 
you  strive  under  pressure  and  want  more 
control,  send  resume,  salary  history  and 
recent  writing/photo  samples  to:  Box 
8742,  Editor  &  Publisher. 


FREELANCE 


FREE-LANCE  writers.to  do  plant  and  in¬ 
stitution  profiles  and  management  arti¬ 
cles  (1,500  to  3,(KX)  word»  for  Brush- 
ware  and  Nursing  Homes  Magazines. 
Good  rates,  pay  on  acceptance.  Send 
resume  and  clips  to;  William  D.  Magnes, 
Editor-In-Chief,  Centaur  &  Company,  5 
Willowbrook  (krurt,  Potomac,  Maryland 
20854. 


MAILROOM 


HELP  WANTED 

MAILROOM  SUPERINTENDENT 
Progressive  60,000  AM,  28,500  PM, 
128,800  Sunday  newspaper  located  in 
Northern  New  England.  Excellent  oppor¬ 
tunity  for  energetic,  people-oriented 
manager  who  will assist  Mailroom  Mana¬ 
ger  in  the  planning,  direction  and  control 
of  mailroom  operations. 

Qualified  candidate  must  posses  a 
proven  track  record  in  effective  manage¬ 
ment  and  leadership.  Experience  and 
wcrking  knowledge  of  automated  mail- 
room  operations  utilizing  TMC,  mail  and 
preprints  is  a  must.  Experience  in  union 
shop  would  be  useful.  Bachelor  or 
As^iate  degree  in  Business  Adminis¬ 
tration  or  Engineering  Technology  desir¬ 
able  but  not  a  must. 

Excellent  salary  and  fringe  benefits. 
Send  complete  resume,  salary  history 
and  requirements  to; 

Personnel  Department 
Guy  Gannett  Publishing  Co. 

PO  Box  1460 
Portland,  Maine  04104 

EDITOR  &  PUBLISHER  for  April 


HELP  WANTED 


RIARKETRIQ  RESEARCH 


ASSISTANT  MARKET  RESEARCH 
MANAGER 

The  Miami  Herald  has  an  opening  for 
experienced  market  research  profession¬ 
al.  Coll^  degree,  2-5  years  experience 
in  media  or  consumer  research.  All 
aspects  of  survey  design,  sampling  tech¬ 
niques,  computer  anal^is  with  on-line 
and  micro  sj^ems  required.  Excellent 
salary/benefits  package  including  re¬ 
location.  Send  resume  to;  Employment 
Manager,  The  Miami  Herald,  1  Herald 
Plaza,  Miami,  FL  33101.  EOE. 


PRESSROOM 


HAWAII 

PRODUCTION  MANAGER 
Large  commercial  printing  and  pub¬ 
lishing  firm  seeks  aggressive,  innovative 
production  manager  to  supmise  press 
and  camera  departments.  Responsibili¬ 
ties  include  administration  of  7-day,  24- 
hour  operation  with  8  unit  Urbanite. 
Successful  applicant  will  most  likely 
have  been  a  talented  and  productive 
shift  foreman  and  possess  above- 
average  persorinel  skills.  Must  be  cap¬ 
able  of  overseeing  move  into  a  newly  con¬ 
structed  facility  within  several  months. 
Top  salary  with  bonus  potential,  profit 
sharing,  medical  and  dental  coverage, 
employer-paid  life  insurance.  Contact 
Ken  Berry,  RFD  Publications  Inc.,  46- 
016  Alaloa  St.,  Kaneoag,  HI  96744. 
(808)  235-5881. 


PRESSROOM  MANAGER  FOREMAN; 
Southwestern  Indiana  daily  seeks  top- 
notch  supervisor  to  manage  and  tram 
present  staff  on  urbanite  offset  press. 
Union  environment.  Excellent  fringe 
package.  Contact  Jack  Meany  at  (812) 
231-4252. 


PRESS  MANAGER 

Dynamic  manager  needed  to  fill  top  posi¬ 
tion  at  this  32,000  daily  and  Sunday  PM 
operation.  Eight  unit  urbanite  press  with 
twin  folders.  Must  have  experience  in 
full  color  process.  Must  be  experienced 
in  all  phases  of  pressroom  management 
including  budgeting  and  personnel.  Lo¬ 
cated  in  extreme  southern  end  of  Zone  5. 
We  offer  an  excellent  salary  and  benefit 
package.  Mail  resume  and  salary  history 
to;  Box  8717,  Editor  &  Publisher. 


PRODUCTION 


COMPOSING  ROOM  FOREMAN  needed 
for  Zone  2  suburban  weekly  operation, 
publishing  7  publications  plus  commer¬ 
cial  work.  The  right  person  should  have 
some  composing  knowledge,  excellent 
organizational  skills  and  good  manage¬ 
ment  techniques.  Ideal  spot  for  current 
number  2.  Send  resume  and  salary  his¬ 
tory  to  Box  8715,  Editor  &  Publisher. 


PRODUCTION  MANAGER 
Experienced  manager  to  oversee  all  pro¬ 
duction  departments  in  an  expanding 
AM  PM  Sunday  newspaper  organization. 
Must  be  able  to  control  expenses,  sche¬ 
dules  and  quality.  Send  resume  and  sal¬ 
ary  history  to  Box  8702,  Editor  &  Pub¬ 
lisher. 

PRODUCTION  MANAGER  for  aggres- 
sive,  glowing  weekly  newspaper  pub¬ 
lisher  and  commercial  printer.  If  you 
have  technical  knowledge,  ability  to  pro¬ 
duce  quality,  and  management  experi¬ 
ence,  send  you  resume  in  confidence  to 
Bill  Starks,  News/Voice  Newspapers, 
1899  Second  Street,  Highland  Park,  IL 
60035. 

QUALITY  CONTROL  COORDINATOR 
Will  be  respqnsible  for  all  aspects  of 
printing  quality  control  on  our  AM  and 
PM  newspapers.  Should  have  a  solid 
printing  background.  We  offer  a  good 
salar/  with  excellent  benefits  and  work¬ 
ing  conditions.  Send  resume  and  salary 
history  to  Robert  Lee,  The  Jackson 
Newspapers,  40  Sargent  Dr.,  New 
Haven,  CT  06511. 

An  Equal  Opportunity  Employer 

13,  1985 


HELP  WANTED 


PHOTOQRAPHER 


PHOTOGRAPHER/SPORTSWRITER  to 
work  at  The  Vail  Daily  newspaper  in  Vail, 
Ck>lorado.  Opportunity  to  cover  profes¬ 
sional  skiing,  golf  and  tennis  and  local 
sports.  Will  be  required  to  write  on  a  daily 
basis  as  well  as  handle  photo  duties. 
Creativity  a  must.  Immediate  opening. 
Send  clips,  resume,  references  and  sal¬ 
ary  requirements  to  Box  81,  Vail,  (JO 
81658. 


POSITIONS 


ADMINISTRATIVE 


CHARISMATIC  LEADER 
Creative  and  innovative  developer  of 
people  and  products.  I  am  multi¬ 
talented  with  25  years  in  newspaper 
management.  I  am  45  years  old.  A  Pub¬ 
lisher,  Corporate  VP  of  Operations,  (XX) 
and  President.  An  experienced  mar¬ 
keteer  who  has  converted  weeklies  to 
dailies,  started  shoppers  and  Sunday 
editions.  My  background  includes  adver¬ 
tising,  circulation,  production,  EDP, 
direct  mail  and  TMC.  A  fore-runner  in 
telemarketing  theme  editions  and 
"booking".  I  have  dealt  with  union  orga- 
nizifw  and  labor  negotiations.  A  well- 
rounded  and  highly  competitive  mana¬ 
ger.  Let's  get  together,  write  Box  8720, 
Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


E)(PERIENCE0  REPORTER,  wants  re¬ 
porting  job  on  community  paper,  Jim 
Fienup,  728  Chautauqua,  Norman,  OK 


EXPERIENCED  SPORTS  JOURNALIST, 
30,  3  yetys  NYC  area  daily,  4  freelanc¬ 
ing,  looking  to  join  staff  again.  Relocat¬ 
ing,  VDTs,  majw  events,  travel,  all  sports 
no  problem.  Richard  Finn,  12  Ox^ 
Rd.,  White  Plains,  NY  10605  (914) 
946-8892. 


EXPERIENCED,  HARD-WORKING 


years  full-time  sports  writing  experience 
on  150,000+  daily.  Box  8/08,  Editor& 
Publisher. 


ENERGETIC  SPORTSWRITER  with 
VDT,  layout  and  photo  skills  seeks  spot 
on  quality  mid-sized  to  metro  daily.  Box 
8722,  Editor  &  Publisher. 

MANAGING  EDITOR-highly  skilled 
heavily  experienced,  consistent  top 
award  winner,  circulation  builder.  Shirt¬ 
sleeve  editor,  know  all  phases  newsroom 
management,  mature,  intelligent.  Seek 
small  to  medium  daily,  or  l«ge  multi¬ 
weekly  setup.  (603)  898-5175  after  12 
noon  EST,  or  Box  8676,  Editor  &  Pub^ 
lisher. 


‘-EVEL  position  for  Eng 

Sti:^  3‘?!I,S782-S7a 


PUBLISHER/GM,  with  sales  manage¬ 
ment  background  seeks  new  challenge 
with  medium  daily  or  large  weekly.  Ak 
45.  MBA,  presently  employed  but  ready 
to  relocate.  Mr.  Taylor  (209)  826-6154. 


ADVERTISING 


ADVERTISING  OR  MARKETING. 
Extensive  experience  as  Retail  Advertis¬ 
ing  Account  Executive  and  Advertising 
Manager  of  38,000  daily.  Designed,  im¬ 
plemented  IBM/CDS  computer  system. 
BA  Marketing.  Available  June.  Call  Steve 
(517)  353-9588. 


CIRCULATION 


Number  2  Man  Lookirrg  for  number  One 
Position  At  12,000  or  Smaller  Daily  Over 
Ten  Years  Experience,  TMC,CIS,tele— 
Marketing,  Will  Relocate  Fla.,  Ga.,N.C. 
or  S.C.  Box  8706,  Editor  &  Publisher. 


SPORTWRITER,  19  years  on  120,000 
weekly  after  stints  on  medium  dailies, 
seeks  metro  daily  challenge.  Coverage 
from  pr^  to  World  Series.  Aggressive, 
competitive.  Part  of  award — winning 
staff.  Box  8729,  Editor  &  Publisher. 

TEXAS-MEXICO  STRINGER— You  want 
news  from  the  hottest  news  spot  on  the 
border,  but  can't  staff  an  outpost  that 
has  more  stories  per  square  inch  than 


to  El  Paso-Juarez,  a  1.5  million  popula¬ 
tion  center  often  overlooked  by  major 
ntedia.  More  than  8  years  at  dailies  in¬ 
cluding,  the  DALLAS  MORNING  NEWS, 
ATLANTA  CONSTITUTION,  KANSAS 
CITY  TIMES.  Clips,  references.  E.M. 
Bauer  (915)  581-8593. 


PRODUCTION 


PRODUCTION  MANAGER.  Professional 
with  proven  record  all  phases  newspaper 
operations.  Strong  people-oriented 
skills.  Cost  conscious.  Hi^iest  refer¬ 
ences.  Box  8687,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 


SHOP  TALK  AT  THIRTY 


An  ombudsman’s  perspective 


By  Sam  Zagoria 

I  think  newspapers  are  doing  a 
steadily  better  job  of  helping  readers 
understand  news  stories. 

For  example,  the  kind  of  graphics 
we  used  to  see  only  in  U.S.  News, 
Newsweek  or  Time  are  now  appearing 
in  papers.  Readers  are  helped  by  pic¬ 
tures,  maps,  charts,  graphs,  chro¬ 
nologies,  tables,  diagrams  and  casts 
of  characters.  For  the  quick  McDon¬ 
ald ’s-type  readers,  there  are  boxes  of 
highlights,  main  provisions  and  dis¬ 
play  quotes  emphasizing  significant 
comments. 

At  the  same  time,  serious  readers 
are  offered  more  partial  and  full  texts 
of  significant  speeches  or  documents. 
There  is  more  attention  given  to  pro¬ 
viding  names,  addresses  and  phone 
numbers  for  those  seeking  further  in¬ 
formation. 


Readers  look  on  their 
newspapers  as  an  old 
friend ....  Readers  have  a 
feeling  of  almost  partial 
ownership  in  the  paper. 


Coverage  has  improved — health, 
science,  business  and  other  special¬ 
ized  fields  are  covered  by  persons 
with  expertise. 

But  I  wonder,  as  a  reader,  if  papers 
are  not  devoting  too  much  space  to  the 
ritualistic — White  House  ceremonies 
such  as  dinners,  every  step  of  the  leg¬ 
islative  process  in  federal  or  state 
bodies,  bureaucratic  shuffling  of  zon¬ 
ing  items,  for  example. 

I  believe  in  coverage,  but  1  also  en¬ 
dorse  the  view  of  one  of  my  early  edi¬ 
tors,  who  used  to  often  counsel, 
“Sam,  take  a  little  longer  and  write  it 
a  little  shorter.” 

There  is  such  a  thing  as  giving 
readers  more  than  they  can  read  or 
want  to  in  the  interval  between  bath 
and  breakfast  or  the  attitude  adjust¬ 
ment  between  cocktail  and  dinner. 

In  recent  months  we  have  seen  the 
drama  of  General  Sharon  versus  Time 
magazine  and  General  Westmoreland 
versus  CBS  unfold,  and  despite  media 

(Zagoria  is  ombudsman  at  the 
Washington  (D.C.)  Post.  This  is  a 
speech  he  made  to  the  spring  meet¬ 
ing  of  the  New  Jersey  Press  Associ¬ 
ation.) 


claims  of  victory  in  both  cases,  my 
sense  is  that  neither  group  of  journal¬ 
ists  came  out  looking  like  roses. 

Indeed,  I  believe  that  all  of  us  lost 
some  credibility  and  respect,  because 
like  it  or  not,  magazine  or  not,  net¬ 
work  or  not,  we  are  all  in  the  same 
leaky  boat. 

On  those  occasions  when  I  under¬ 
take  appearances  in  less  friendly  fo¬ 
rums,  1  find  the  critics  often  out¬ 
number  the  champions  of  the  Fourth 
Estate. 

Again,  it  may  not  be  newspaper¬ 
men  and  -women  who  are  trampling 
over  lawns  and  shrubs  staking  out  a, 
public  figure  under  siege,  or  print  me¬ 
dia  folk  asking  the  brand-new  widow 
how  she  feels  or  badgering  the  eight- 
year-old  to  tell  on  her  parents,  but  we 
are  all  hurt  by  the  image. 

Some  individuals  and  organiza¬ 
tions  smell  opportunity  to  advance 
their  causes  and  smother  the  kind  of 
questioning,  searching  that  newspa¬ 
per  watchdogs  have  provided. 

We  are,  I  believe,  entering  a  new 
era  of  “Legal  Terrorism” — not  the 
bomb-throwing  violence,  but  the 
heavy  libel  suits  incurring  vast  sums 
in  legal  costs  and  endless  hours  away 
from  the  paper,  and  the  new  threats  of 
stock  takeovers. 

Lest  any  smug  newspaper  person 
believe  “It  can’t  happen  to  us,”  only 
to  a  newsmagazine  or  a  network,  let 
me  remind  them  of  the  vulnerability 
of  newspapers. 

For  example,  the  Gannett  newspa¬ 
per  chain,  the  largest  in  America,  has 
only  one  class  of  stock,  stock  as  wide¬ 
ly  dispersed  as  that  of  CBS.  Suppose 
Gannett  were  to  have  a  few  bad  years; 
suppose  an  interest  or  ideological 
group  decided  to  offer  investors 
above  market  for  stock — are  you  sure 
the  barricades  would  survive? 

At  the  Washington  Post,  the  Gra¬ 
ham  family  holds  a  majority  of  the 
voting  stock,  so  purchasers  of  the 
non-voting  stock  could  not  take  over 
management.  The  same,  1  am  told, 
applies  to  the  New  York  Times  and 
Wall  Street  Journal,  but  there  are  oth¬ 
er  newspaper  properties  that  are  not 
so  protected  from  outsider  attack. 

The  head  of  the  Knight-Ridder 
chain,  James  K.  Batten,  earlier  this 
year  said,  “I  believe  we  are  seeing 
the  emergence  of  libel  suits  as  a  weap¬ 
on  which  public  officials,  senators, 
generals,  judges  and  county  commis¬ 
sioners  are  seizing  upon  to  recast  their 
relationship  with  the  press,  radio  and 
television. 


“And  they  are  finding,  in  many 
cases,  enthusiastic  allies  in  those  or¬ 
dinary  citizens  who  serve  on  Ameri¬ 
can  juries  and  are  eager,  it  seems,  to 
cut  us  down  to  size.  In  the  process, 
fundamental  First  Amendment  values 
may  also  get  cut  down.” 

Dick  Schmidt,  general  counsel  of 
ASNE,  has  noted  that  his  conversa¬ 
tions  with  editors  now  often  end  with 
the  editor  saying,  “Oh  hell,  let’s  drop 
the  thing,  it’s  not  worth  it  to  me.  1 
can’t  afford  the  risk.” 


But  I  wonder,  as  a 
reader,  if  papers  are  not 
devoting  too  much  space  to 
the  ritualistic . . . 


While  a  $50-million  suit  against 
Time  or  a  $  120-million  suit  against 
CBS  may  not  seem  earthshaking,  a 
$9. 2-million  libel  verdict  against  the 
Alton  (III.)  Telegraph,  a  daily  of 
37,645  circulation,  seemed  positively 
monumental.  Its  entire  net  worth  was 
$2.5  million.  Unable  to  pay  the  bond 
for  appeal,  the  paper  entered  bank¬ 
ruptcy  proceedings  and  then  negoti¬ 
ated  a  $1 .4-million  libel  settlement — a 
million  paid  by  libel  insurance  and  the 
remaining  $400,0{X)  borrowed  from 
banks. 

Do  such  libel  expenses  ($5  million 
to  $7  million  for  CBS  in  legal  fees)  and 
awards  exercise  a  chilling  effect  on 
reporting?  When  the  Alton  editor  was 
given  a  tip  about  possible  misconduct 
in  the  sheriffs  office,  he  decided 
against  investigating.  “Let  someone 
else  stick  their  neck  out  this  time.” 
_ (Continued  on  page  30) 

KEEP  YOURSELF  UP-TO-DATE 
WITH  WHAT  IS  QOIHQ  OH  IH 
AUSTRALIA  BY  SUBSCRIBIHG  TO 


ADVERTI§I>G  \EnS 


(published  every  second  Friday),  the  oldest  established 
and  liveliest  newspaper  covering  the  advertising  and 
communications  industry  in  the  very  active  and  growing 
Australian  market. 

ADVFRTISING  NEWS 
Yaffo  Building,  432  Elizabeth  Street 
Surry  Hills  N.S.W.  2010,  Australia 
Send  a  copy  of  each  issue  for  one  year  (26  issues)— 
Annual  Subscription  to  U.S.A.  for  $A  88.00.  Payment 
must  be  mode  by  bank  draft  in  Australian  currency. 
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PUBSET 

Join  the 
publisher's 
set 

....  Those  who  will  be  making  the  vital  decisions 
and  important  news  about  newspapers  will  be  at 
ANPA. 

Editor  S'  Publisher 
ANI^  Convention  Issue 

Convention  issue:  The  May  4  issue  will  include  coverage  of  ANPA 

Space  Resen/ations;  April  1 9  events,  a  calendar  of  meetings  and  social  occasions. 

Copy  Deadline;  April  26  and  a  comprehensive  listing  of  names  and  hotels  for 

Issue  Date:  May  4  everyone  attending  ANPA. 

Bonus  distribution  of  1 ,800  copies  at  this  important 
convention  means  that  everyone  will  be  referring  to 
Editor  &  Publisher  to  find  out  who,  what  and  wherel 


Editor  &  Publisher 
ANE\  Post-Convention  Issue 


Post-Convention 

Issue: 

Space  Reservations: 

April 

Copy  Deadline: 

May 

Issue  Date; 

May 

Advertising  Offices: 

NEW  YORK 

11  West  19  St. 

New  York,  NY 
10011 

(212)  675-4380 


CHICAGO 

303  East  Ohio  St. 

Chicago,  IL 

60611 

(312)645-0123 


The  May  1 1  issue  follows  up  with  reports  of  the  meet¬ 
ings  and  activities  at  ANPA  —  with  photos  and  texts 
of  speeches. 

Whether  they  were  there  —  or  weren't  there  —  over 
80,000  people  will  be  eagerly  reading  this  issue. 

Contact  your  nearest  E&P  sales  representative  today. 


LOS  ANGELES 

3700  Wilshire  Blvd. 
Los  Angeles,  CA 
90010 

(213)  382-6346 


SAN  FRANCISCO 

433  California  St. 
San  Francisco,  CA 
94104 

(415)  421-7950 


TORONTO 

148  King  Rd.  East 
King,  Ontario 
LOG1K0 
(416)  833-6200 
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$40.00 
BUYS  YOU 
THE  BEST 
IN  THE 
BUSINESS. 

EUGENE  ROBERTS 

PHILADELPHIA  INQUIRER 

RICH  CLARKSON 

NATIONAL  GEOGRAPHIC  MAGAZINE 

FRED  COMEGYS 

WILMINGTON  NEWS-JOURNAL 

STEVE  McKINSTRY 

SEATTLE  TIMES 

ANGUS  McDOUGALL 

AUTHOR  VISUAL  IMPACT  m  PRINT 

NELSON  BROWN 

NORFOLK  VIRGINIAN-PILOT 

MADELYN  ROSS 

THE  PITTSBURGH  PRESS 

RANDY  OLSON 

UNIVERSITY  OF  MISSOURI 

SAM  ABELL 

NATIONAL  GEOGRAPHIC 

JOHN  AHLHAUSER 

INDIANA  UNIVERSITY 
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Over  a  three  day  period,  these  jour¬ 
nalists  will  address  many  of  the  graphics 
problems  facing  every  newspaper.  The  inter¬ 
disciplinary  program  for  editors,  photog¬ 
raphers  and  artists  will  take  place  May  10-12, 
1985.  Registration  fee  is  $40  and  additional 
information  can  be  obtained  by  writing: 
J.  Bruce  Baumann,  assistant  managing  editor, 
The  Pittsburgh  Press,  34  Blvd.  of  the  Allies, 
Pittsburgh,  Pa.,  15230;  or,  caU  (412)  263-1502. 
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